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(See page 9) 

lm Photos of Reporting that makes a difference 
the year 7 

(See page 12) After digging through public records for three 

| Bush and FolA months, reporter Dave Williams of the Valley News 

(See page 14) Dispatch at Tarentum, Pa., gave readers the facts on 

SPJ awards how school districts were being deprived of millions 

i (See page 15) of dollars in uncollected back taxes. He uncovered 

poor record-keeping and identified public officials, 

including school board members, who owed back 

taxes. Williams’ reporting led to Wa changes in tax 
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collection policies. 
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Here's How 
We Stack-up 

unday 

2nd Quarter 1988 4th Quarter 1988 2nd Quarter 1989 4th Quarter 1989 Ist Quarter 1990 

Southeast Texas' most effective medium keeps getting better. Beaumont Enterprise circulation 

offers advertisers the kind of reach usually found only in a combined buy. Just a single ad 

insertion in the Sunday Enterprise reaches eight out of ten homes in the Greater Beaurnont Market. 

For more information about the selling power of the Beaumont Enterprise call the National 

Advertising Department at (409) 838-2842. 

Beaumont Enterprise 
A HEARST NEWSPAPER 

ABC Publisher's Statements, 1988 - 1989 
*unaudited 



THE WINNER! 
1st PLACE 

PIA 1990 NON-HEATSET 
COMPETITION 

Award for Excellence 

(IT’S FLEXO!) 
Flexo makes merchandise brighter, crisper, cleaner, fresher, 

impactful, exciting and memorable. Flexo moves merchandise efficiently. 

Isn’t that what you want to do with your merchandise ? 
CALL 1-800-23F-LEXO, NOW. 

See the newest generation of flexo samples from Sullivan Graphics. 

Flexo from Sullivan Graphics - the new ENERGY in graphic art. 

SULLIVAN 



E«P’s Annual Report 
of Newspaper 
Advertising Linage 
is almost here! 
Published May 26, 1990 
Over 500 newspapers listed from 
throughout the U.S. and Canada 
with the latest advertising data 

in retail, automotive, classified, 
general, financial, and legal .. . 

Closing Dates: 
Space: May 16 
Ad Material: May 18 

mx 

...an ideal promotion opportu- 
nity for newspapers in a section 

within an issue that will be a sig- 
nificant information and reference 
source for advertisers and agencies. 

ADVERTISING RATES 

1/3 

1/4 

Call now and reserve space — 
(212) 675 * 4380, ask for Don Parvin! 
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APRIL 
21—“Press Problems of the '90s: A Project Watchdog Debate,” Co-spon- 

sored by D.C. Chapter SPJ and the National Press Foundation; 

National Press Club, Washington, D.C. 
20-22—Foundation of American Communications, Urban Poverty in the 

1990s, Los Angeles Midtown Hilton. 
21-22—Pictures of the Year Weekend, University of Missouri-Columbia. 
21-22—lllinois Press Photographers Association, Pictures of the Year Judg- 

ing and Education Seminar, Columbia College, Chicago. 
22-25—Newspaper Research Council, Pier 66 Hotel, Fort Lauderdale. 
22-25—lInter-State Circulation Managers Association, Spring Conference, 

Vista International Hotel, Pittsburgh. 
22-27—Knight Center for Specialized Journalism, America by the Numbers, 

University of Maryland, College of Journalism, College Park. 
23-25—American Newspaper Publishers Association, Convention, Century 

Plaza, Los Angeles. 
25—Sigma Delta Chi Conference, Keeping Secrets: Justice on Trial, 

Sponsored by the national SPJ and the Association of Trial Lawyers 
of America, Westin Hotel, Washington, D.C. 

25-27—The Media and the American Indian, Sponsored by The National 
Conference of Christians and Jews, Holiday Inn, Sioux Falls, S.D. 

27—Maine Press Association, Spring Conferences, Bangor Motor Inn 
Banquet and Conference Center. 

30-5/2—Newspapers Purchasing Management Association Inc., Annual 
Conference, Buena Vista Palace Hotel, Lake Buena Vista, Fla. 

MAY 
2—Canadian Daily Newspaper Publishers Association, and Canadian 

Press Annual Meeting, Hilton International, Toronto. 
4-5—Communication of Science News and Features, Designed for jour- 

nalists, editors, scientists, and public relations professionals, Depart- 
ment of Bioengineering, University of Utah, Salt Lake City Marriott 
Hotel. 

4-5—Virginia Press Association Old Dominion Advertising Conference, 
Charlottesville. 

6-8—Ohio CMA Conference, The Hamiltonian, Hamilton. 
6-9—Northern States CMA Conference, St. James Hotel, Red Wing, Minn. 
6-9—New York State CMA Conference, Hilton Hotel, Syracuse. 

11-13—6th Annual Pittsburgh Photo Conference, Sponsored by the Pitts- 
burgh Press and Scripps Howard, Airport Marriott. 

20-23—International Newspaper Financial Executives, Spring Management 
Conference, Hilton Head, S.C. 

20-23—International Newspaper Marketing Association, 60th Annual Meet- 
ing, Fairmont Hotel, New Orleans. 

20-23—New England Association of Circulation Executives, Sheraton Inn, 
Sturbridge, Mass. 

Seminars/Workshops/Clinics 

APRIL 
20—PNPA Foundation, Pennsylvania Press Institute, Solving Postal 

Problems for Weeklies, Harrisburg, Pa. 
21-22—Pennsylvania Press Photographers Association, Convention and 

Pictures of the Year Competition, Hazelton, Pa. 
22-5/4—American Press Institute, Executive Editors/Managing Editors/Man- 

aging Editors (over 75,000 circulation), Reston, Va. 
26-27—Inland Press Foundation/Association, Circulation Seminar, Park 

Ridge, Ill. 
29-5/2—SNPA Foundation Seminar, Sports Writing, Austin, Texas. 
29-5/4—American Press Institute, Advertising Executives (over 75,000 circu- 

lation), Reston, Va. 

MAY 
6-9—SNPA Foundation Seminar, Copy Editing and Headline Writing, 

Asheville, N.C. 
6-11—The Poynter Institute for Media Studies, Computer Graphics & 

lilustration, St. Petersburgh. 
6-12—American Press Institute, Feature and Lifestyle Editors, Reston, Va. 
13-16—The Poynter Inst‘. ite for Media Studies, Computer Page Design, St. 

Petersburg. 
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Pulm Black Post 
Editorial Cartoonist 

Don Wright 

Don Wright has received many journalism awards for his skills as a 
communicator. Using pen and ink, not to write words but to draw editorial cartoons, 
Wright illustrates the weighty issues at home — and around the world —and allows 
readers to draw their own conclusions. 

The Palm Beach Post congratulates Don Wright on winning this year’s Sigma 
Delta Chi Award for editorial cartooning. 

Don Wright's cartoons are syndicated and appear in hundreds of newspapers and magazines around the world. He has won the Pulitzer Prize for editorial 
cartooning in 1966 and 1980; the Robert F. Kennedy Journalism Award twice, in 1983 and 1988, for outstanding coverage of the problems of the disadvantaged 
and the 1989 David Brinkley Award for excellence in the field of communication. 



About Awards 

Headliner’s Club winners. For its coverage of last 
October’s earthquake in California, the San Jose (Calif.) 
Mercury News won top honors in the 1990 National Head- 
liner’s Club’s 56th annual awards competition. The Mer- 
cury News received both the Best of Show award and first 
place in the news reporting category for papers with circu- 
lation over 150,000. 

A special citation for creating extraordinary local 
involvement and pride went to the Fort Worth Star-Tele- 
gram for coverage of the Van Cliburn International Piano 
Competition. 

This year’s competition, sponsored by the Press Club of 
Atlantic City, N.J., drew a record 1,600 entries in catego- 
ries for newspapers, magazines, syndicates and broadcast 
outlets. First-place winners in the newspaper and syndi- 
cate categories were: 

Outstanding news reporting (circulation to. 50,000), 
Eileen Welsome, Mark Taylor, Shonda Novak, the Albu- 
querque Tribune; Outstanding news reporting (circulation 
50,000-150,000), the staff of the Stockton (Calif.) Record; 
Outstanding news reporting (circulation over 150,000), the 
San Jose Mercury News staff; Consistently outstanding 
local interest column, Steve Lopez, the Philadelphia 
Inquirer; Consistently outstanding column on one subject, 
Jim Dwyer, New York Newsday; Consistently outstanding 
editorial cartoons, Robert Arail, The State, Columbia, 
S.C.; Outstanding spot news photography, Barry Chin, 
the Boston Globe; Outstanding feature photography, April 
Saul, the Philadelphia Inquirer; and Outstanding sports 
photography, Gregg Ellman, the Times-Leader, Wilkes 
Barre, Pa. 

Also: Consistently outstanding sportswriting, Joan 
Ryan, the San Francisco Examiner; Consistently out- 
standing feature writing, Steve Sternberg, the Atlanta 
Journal and Constitution; Outstanding investigative 
reporting, an investigative team of the Arizona Republic; 
Outstanding public service, James A. Wallace, the Seattle 
Post-Intelligencer; Outstanding magazine or syndicate 
coverage of a major news event, John Hall and Steve 
Goldberg, Media General; Outstanding spot news photog- 
raphy by a syndicate or magazine, anonymous, the Asso- 
ciated Press; Outstanding feature photography by a maga- 
zine or syndicate, Jim Mone, AP; Outstanding sports 
photography by a syndicate or magazine, John Swart, AP. 

Allergy and Immunology college honors. Janet Filips of 
The Oregonian in Portland was the newspaper winner of 
$1,000 in the American College of Allergy and Immunolo- 
gy’s 1990 Media Awards. The awards program recognizes 
excellence in newspaper, magazine and broadcast com- 
munications contributing to a better understanding of 
allergic diseases and asthma. 

Medical association cites media achievement. Claudia 
Morain received the California Medical Association’s 
1989 Media Achievement Award, which carries a $2,000 
prize, for a three-part series on steroids which ran in the 
San Jose Mercury News. 

Other newspaper winners of CMA Media Awards for 
Excellence in Health Care Reporting, who received $500 
prizes, were: Ellen Robinson-Haynes of the Sacramento 
Bee; Sheri Graves of the Santa Rosa Press Democrat; 
Ann Fairbanks of the Telegram-Tribune in San Luis 
Obispo County; and Leo Smith of The Tribune in Oakland 
for his weekly “Health and Fitness” column. 
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The 4th Estate 

By Doug Borgstedt 

THISLL BE THE LAST TIME HE ASKS READERS 
To SUGGEST WAYS OF IMPROVING THE PAPER— 
~HALF THE LETTERS SAID ‘FIRE THE EDITOR’! 
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About Awards 

Newspapers of the year. Seven dailies and two weeklies 
in New England have been honored as 1990 Newspapers 
of the Year in their circulation categories by the New 
England Newspaper Association. 

The Newspapers of the Year were: Category 1, dailies 
11,999 and under, the Manchester (Conn.) Herald; Cate- 
gory 2, dailies 12,000-19,999, the Journai Tribune, Bidde- 
ford/Saco, Maine; Category 3, dailies 20,000-34,999, the 
Concord (N.H.) Monitor; Category 4, dailies 35,000- 
59,999, the Middlesex News, Framingham, Mass.; and 
Category 5, dailies 60,000-150,000, the Patriot Ledger, 
Quincy, Mass. 

Also: Category 6, Sundays 49,999 and under, the Mid- 
dlesex News, Framingham, Mass.; Category 7, Sundays/ 
Weekenders 50,000-199,999, the Patriot Ledger, Quincy, 
Mass.; Category 8, Metro 100,000 daily/200,000 Sunday, 
the Hartford (Conn.) Courant; Category 9, weeklies 5,000 
and under, the Westfield (Mass.) Eagle; Category 10, 
weeklies 5,001 and up, the Old Colony Memorial, Ply- 
mouth, Mass. 

Free press honors. Qin Benli, former editor of the 
Shanghai World Economic Herald, and Rick Doyle, man- 
aging editor of the Walla Walla (Wash.) Union Bulletin 
were the recipients of the 1990 National Press Club Free- 
dom of the Press Awards, presented at a luncheon at the 
Press Club in Washington, D.C., on Freedom of Informa- 
tion Day, March 16. 

Physics writing honored. Jerry E. Bishop, deputy news 
editor of the Wall Street Journal, is the winner of the 
American Institute of Physics’ 1990 Science Writing 
Award in Physics and Astronomy for Articles, Booklets or 
Books Intended for the General Public. This is the second 
time Bishop has won the $3,000 prize. 
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GOSS 
COLORLINER" 

Bring anewspaperto life. 
It's a colorful world. And now there's no reason 

to show it in black and white. 
Because the Goss Colorliner press prints high- 

quality process and spot color anywhere and 
everywhere, without sacrificing pages. 

Give your newspaper page after page of color- 
ful possibilities, for editorial and advertising, 
with the Goss Colorliner press. For a demonstra- 
tion or more information, write or call Goss 
Newspaper Products, Rockwell Graphic Systems, 
Rockwell International, 700 Oakmont Lane, 
Westmont, Illinois 60559. Phone: 708/850-5600. 

 — $ ii Rockwell 
¥ M international 

... where science gets downto business 



Editor & Publisher 
THE FOURTH ESTATE 

Robert U. Brown, President James Wright Brown 
Ferdinand C. Teubner, Publisher Publisher, Chairman of the Board, 1912-1959 

Charter Member 

The Audit Bureau 

ky Audit _ of Circulations Ll \BP 
Bureau 

Member 

American Newspaper ANPA 

Publishers Association 

6 mo. avg. circulation Dec., 1988—27,785 

Newspapers of the future 
Sixty-eight newspaper editors participated on six task forces for 

the last two years studying the future opportunities and problems 

confronting newspapers and producing prototypes of what they 

might look like in the next 10 years. Their detailed report was 

delivered to ASNE last week with their prototype papers. 

The emphasis seemed to be on graphics and color. But we are 
relieved to note that the importance of covering the news was not 

overlooked. At the end of its 98-page report it is concluded that “the 

biggest challenge for small newspapers in the 90s — including both 
small-town newspapers and suburban newspapers — is to maintain 

and nurture their valuable local franchise. For people with local ties, 

local newspapers are a ‘must read’ on a daily basis.” Better coverage 

and presentation of the news was stressed for all newspapers. 

The task force for suburban newspapers underscored these “fun- 

damental conclusions,” most of which we believe can be applied 
generally to all newspapers: 

1. Readers want news in their newspapers. 

2. Readers want news to be relevant and to focus on them and 
where they live. 

3. Readers do not want their newspapers to ignore what is going on 
elsewhere in the nation and the world. 

4. Readers are not fooled by gimmicks and fancy designs. They 

will accept them only if they seem relevant to stories, make the 

newspaper easier to use or make the information easier to grasp. If 

the gimmicks are self-conscious or the designs radical, readers will 

reject them for interfering with ease of readership. 
5. Readers want practical and useful information that helps them 

lead their lives. They want tips and advice. As the lifestyles of 

readers change, editors must produce newspapers that focus on how 
they live. 

6. Readers have a huge pent-up interest in recreation sports. They 

don’t want feature stories about their favorite sports, they want the 

scores and results of the competitions in which they and their families 
are involved. 

7. Readers, indeed, are busy. Indexes, straightforward and logical 
designs, clear and concise writing make the newspaper less of a chore 

for them. However, that alone is not enough reason for readers to see 

newspapers as essential. Ultimately, the relevance and compelling 

quality of the content is what will attract and hold readers. 
The report of this ASNE committee should be must reading for all 

editors, as well as their publishers. Newspapers are changing and 

will continue to change. But it seems apparent that sudden, radical 

changes should be avoided. Remember The Saturday Evening Post. 

Minorities program 
The ASNE program to increase the number of minority employees 

in the nation’s newsrooms is making slow progress. In addition to 

convincing more editors to give jobs to minorities, it seems obvious 

that the committee’s work to increase the number of minorities in 

journalism schools, and to start the teaching of journalism in histor- 

ically black colleges, is essential to improving the talent pool. 

The Oldest Publishers and Advertisers 
Newspaper in America 

With which have been merged: The Journalist established 
March 22, 1884; Newspaperdom established March, 1892; 
the Fourth Estate, March 1, 1894; Editor & Publisher, June 
29, 1901; Advertising, January 22, 1925. 

Editor 
Robert U. Brown 

Managing Editor 
John P. Consoli 

Associate Editors 
David Astor, Debra Gersh, 

James Rosenberg, Lenora Williamson 

Midwest Editor 
Mark Fitzgerald 

Washington Editor 
George Garneau 

West Coast Editor 
M. L. Stein 

Copy Editor 
George ‘WV. Anderson 

Advertising Manager 
Donald L. Parvin 

Sales Representatives 
Stephanie T. Cooper, Robert N. Glassman, 

Richard H. Henrichs, Robert J. Mathes 
Janell C. Teubner 

Advertising Production Manager 
Louise Villani 

Classified Advertising Manager 
Sandra Lewis 

Circulation Manager 
H. Kratos Vos 

Editorial Production Manager 
Orlando Velez 

Photocomposition Manager 
Janice Zwingli 

Promotion Manager 
Gerianne M. Smith 

OFFICES 

General: 11 West 19th Street, New York, N.Y. 
10011; (212) 675-4380; FAX PHONE: (212) 
929-1259 

Chicago: 8 South ao Avenue, Suite 501, 
ornate ll. 60603; (312) 641-0041; FAX (312) 
641-0043. Mark Fitzgerald, Editor; Richard H. 
Henrichs, Sales Representative. 

Washington, D.C.: National Press ~— Suite 
1128, Washington, D.C. 20045; (202) 662- 
7234. George Garneau, Editor. 

Long Beach: 369 Seville Mie Long Beach, Calif. 
814; (213) 597-1159. M. L. Stein, Editor. 

Los a 3250 Wilshire Bivd., Ste. 801, 90010; 
(213) 382-6346, FAX (213) 382-1108. W. Mar- 
shall—Scott, Marshall & McGinley, Advg. Reps. 

San Francisco: 450 Sansome St., Ste. 1420, 
94111; (415) 421-7950, FAX (415) 398-4156. 
P. Scott—Scott, Marshall & McGinley, Advg. 
Reps. 

Toronto: 148 King Rd. E., King, Ontario LOG 1KO; 
(416) 833-6200, FAX (416) 833-2116. Donald 
Fenn, Fenn Co., Inc., Ad Representatives. 
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Letters to the Editor 

What sunshine? 

Apparently there is something foul 
in the water in Tallahassee. And 
whatever it is, it must be contagious. 
We have the state welfare depart- 

ment thumbing its nose at due process 
and court decisions and returning fos- 
ter children to their abusive parents. 
In two other cases, young children 
were literally kidnapped by the 
department from their otherwise nor- 
mal homes on the say-so of a teacher 
or two and a caseworker or two. 
Now we have the state Legislature 

wanting to pass a law requiring news- 
paper editorial writers to sign their 
work and also to reveal their personal 
finances. 

“Sunshine State”? We’re being 
flimflammed. 

AL MATLOCK 
Carnegie, Pa. 

Explains changes 
Your item in the March 17 issue 

(Page 27) about the Boston Globe 
returning to the “old format for its tv 
book” is inaccurate. 

Following reader disapproval of 
changes last June, we instituted a 
reformatted book, with more stories 
covering television shows, an 
expanded horizontal grid, added list- 
ings for children’s television shows, 
and expanded sports listings. 

RICHARD GULLA 

(Gulla is public relations director of 
the Boston Globe.) 

Says JOA law 
is ‘screwy’ 

Re: “Screwy laws” editorial (E&P, 
March 10). 
You missed mention of a major 

“screwy law” that affects the press in 
the U.S. — the Newspaper Preserva- 
tion Act of 1970 has so many loop- 
holes, no enforcement powers, and 
such anti-First Amendment implica- 
tions, it certainly falls under your 
adjective. 

The act should be repealed and 
Joint Operating Agreements abol- 
ished. 

W. EDWARD WENDOVER 

(Wendover is chair of Citizens for an 
Independent Press and publisher of 
The Community Crier, Plymouth, 
Mich.) 

EDITOR & PUBLISHER for April 14, 1990 

Memories 
As I was reading the article in the 

March 17 E&P entitled “Fax is 
back,” my memory went back to 
1948. 

At that time I was working in the 
pressroom of the Miami News and 
attending the University of Miami at 
Coral Gables, Fla., in the evenings. If 
I got to the university early enough 
before the first class, I would wander 
into the student union to kill some 
time. In the lobby of the building was 
one of the early fax machines, receiv- 
ing transmissions from the Miami 
Herald, as mentioned on Page 29 of 
your story. 

It was the only machine I knew of in 

the Miami area, although the article 
mentioned there were 40 to 50 fax 
receivers in public places at that 
time. 

As I remember, the copy was read- 
able, but not too good — reminds me 
of what the wirephotos looked like on 
paper. 

I was a student at the university 
during the 1948 and 1949 school 
terms, the time frame mentioned in 
the article. 

Thanks for the memory. 

JOE WEISSMAN 

(Weissman recently retired from the 
pressroom at the Detroit Free Press.) 

Wrong number 
Joseph Deitch misquoted me in a 

March 3 article entitled “Art is 
news.” 

He quoted me ina reference to free- 
lance critics in San Diego: “. . . but 
there is too much going on in art in this 
city of 40,000...” 

I wouldn’t even mention this 
error — San Diego’s population 
exceeds one million — but he attrib- 
uted this statistic to me. 

ROBERT PINCUS 

(Pincus is art critic at the San Diego 
Union.) 

Corrections 
In an E&P Newspeople in the 

News item on March 24, the incorrect 
new title of William Burleigh of the 
E.W. Scripps Company was listed. 

Burleigh was elected executive 
vice president of the company in addi- 
tion to being nominated to serve on 
the company’s board of directors. 

* * * 

Rowland Rebele’s title was incor- 

rectly stated ina March31 E&P story. 
Rebele is co-owner of the Paradise 

(Calif.) Post. The publisher is James 
A. Fallbeck. 

We Live in New York, 
Work in Ohio 

... at the Akron Beacon Journal, Alliance Review, Ashland Times-Gazette, 

Canton Repository, Celina Daily Standard, Cincinnati Enquirer, 

Dayton Daily News, Hamilton Journal News, 

Toledo Blade, Wooster Daily Record, Youngstown Vindicator, 

Piqua Daily Call, Cleveland Plain Dealer, Columbus Dispatch 

... and more than 600 papers of all sizes in the U.S. and abroad. 

We're AMERICA'S Newsroom 

Che New ork Cimes 
News Service 
Edited to Fit Your Needs 

For details, call John Brewer at 212-556-1927. 
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When Cleveland talks, the nation listens 
To everything from interactive videos to annual 

reports, from TV commercials to news releases, 
from matchbooks to magazines 

That’s because America’s north coast delivers 

top-quality communications services at prices 

that offer a much better value than on the other 
coasts 

“We've been to New York and we've come back 
to Cleveland for our marketing-communication 

services’ says Jess Bell, President of Bonne Bell, 

Inc. “We can count on better service and ideas that 
are fresh, innovative and affordable’ 

William Oliver, Vice President, Communications 
of TRW, Inc. echoes this thought. “Because we do 

business around the world, we could go to sources 
almost anywhere. But we choose to rely on the 
world-class professional services we get here in 
Cleveland” 

And Cleveland's the first city in the country to 

have its own federation of professional communi- 

cations organizations, the Cleveland Communi- 

~ The Coast o Make 
A Big Splash. 

cates Council, actively promoting the city’s 
diverse communication resources. 

Take a good look at the new Cleveland. It’s on 

city that’s never at a loss for words. 

CLEVELAND} 
The Plain Dealer 

One of a series of messages from the New Cleveland Campaign, the community-wide marketing-communications program for Cleveland in cooperation with the Cleveland Communicates Council 

Write or call George N. Miller, Executive Director, New Cleveland Campaign, Cleveland, Ohio 44115. (216) 621-6725 



EgP 
April 14, 1990 

Every Saturday since 1884 

Wining and dining with the president 

President Bush gets no easy ride during his White House 
meeting with reporters from smaller papers around the country 

By George Garneau 

Gary Scharrer knew the pitch he 
wanted, got it and swung away. 
When the Texas-based political 

reporter for the Ei Paso Times was 
invited to lunch with President Bush 
at the White House, his question was 
ready: Why has the Office of Manage- 
ment and Budget opposed funding to 
bring running water and sewers to 
200,000 people living in squalor aiong 
the Mexican border? he demanded of 
the nation’s most powerful officials. 

Secretary of Health and Human 
Services Louis Sullivan did not know. 
Bush admitted embarrassment for 
being unfamiliar with the plight of the 
Las Colonias slums and promised to 
look into it. 

Sharrer had his story. 
Unlike the White House press 

corps, representing broad audiences 
and national issues, Texas reporter 
Sharrer stepped to the plate in 
Washington, hit from a local angle, 
and scored. 

The March 23 session, one of about 
four a year in which journalists from 
around the country are invited to the 
White House, disproved a theory 
prevalent among the regular White 
House press corps: that local report- 
ers toss provincial, softball questions 
at the president. 

Chalk one up for the locals. 
An after-lunch press conference — 

the White House press corps was rep- 
resented by a pool but could not ask 
questions — yielded two front-page 
stories the next day in the Washing- 
ton Post, based on Bush’s statements 
on D.C. statehood and funding for the 
arts. 

“Reporters from the hinterland 
don’t often get access to top adminis- 
tration officials,” Scharrer said. 
“This forum is productive because 
we were able to deal directly with the 
president and the secretary [of 
HHS].” 

The regional press meetings raise 

local reporters to star-for-a-day sta- 
tus, allowing them to interrogate the 
nation’s highest officials. They also 
generate good will and allow officials 
to press administration policies to a 
parochial audience. 

“I think it’s a very effective way to 
say, ‘We give access to the media,’ 
while doing away with tough ques- 
tions,” said John Nicholls, who is 
national editor and writes a media 
column for the Toledo (Ohio) Blade. 
“While giving the image of access, it 
doesn’t necessarily tackle the tough 
issues of the day.” 

William Bennett and White House 
aide Andrew Card, who stood in for 
national security adviser Brent Scow- 
croft, delivered short talks and fielded 
questions. 

For citizens who worry about fed- 
eral spending, relax. Government is 
taking care of our buildings in grand 
style. The Indian Treaty Room over- 
flows with historic grandeur, from 
intricately hand-painted ceilings, to 
cherubic brass lamps and marble wall 
panels to decorative ceramic-tile 
floors. 

Next came lunch in the White 

After lunch, Bush drawied, “Why don’t we all 
wander down next door and I'll take a few 

questions?” 

Nicholls, a Washington outsider 
who for a day enjoyed more access to 
the Bush administration than the 
Blade’s entire four-person Washing- 
ton bureau, suggested that small 
groups of reporters from one region 
might sharpen the otherwise diluted 
focus of questions. 

However, the meetings are useful 
and help combat the “inside the Belt- 
way” mentality that plagues 
Washington journalism, he said. 

After receiving security badges in 
the morning, the 62 invited newspa- 
per, radio and television reporters 
were escorted to the Indian Treaty 
Room, a venue that cast some suspi- 
cion about the veracity of what would 
be said. A press kit emblazoned with 
the seal of the president contained a 
beaming color photo of the president 
and a pamphlet on the Bush pres- 
idency and White House history. In 
case we forgot, even coffee napkins 
bore the seal. 

As television cameras rolled and 
several reporters took snapshots, 
Sullivan, U.S. drug policy director 

House State Dining Room, similarly 
elegantly appointed. White House 
spokesman Marlin Fitzwater and 
chief of staff John Sununu joined the 
group for excellent chicken and 
dumplings with gravy, eggplant, salad 
and white wine. 

After lunch, Bush drawled, “Why 
don’t we all wander down next door 
and I’ll take a few questions?” 

The reporters duly followed to the 
East Room for coffee and questions, 
as 20 television cameras and the reg- 
ular White House press took notes 
and pictures. 

Not surprisingly, the local press 
were amply praised. Sullivan called 
local outlets “vitally important” and 
promptly enlisted reporters to help 
carry the message: Americans must 
assume more “personal responsibil- 
ity” for their health. 

Bush, who enjoys a trip outside the 
Beltway, praised regional news orga- 
nizations for carrying on a “proud 
journalistic tradition” before launch- 
ing into his agenda for aid to Nicara- 

(Continued on page 10) 
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(Continued from page 9) 

gua and Panama. 
Key quotes of the day: 
@ “We don’t lobby here at the 

White House. We educate.” — Bush 
aide Andrew Card on congressional 
relations. 

@ “The White House is like a black 
box.” — From a card explaining the 
workings of its 1,500 staffers. 

@ “The great American change of 
mind.” — Bennett’s title for the trend 
of Americans turning away from 
drugs. 

Reporters had several views of why 
they were invited from among the 
hordes of reporters struggling in the 

trenches of journalism in cities and 
hamlets from coast to coast. 

“Politics,” grunted o 2 political 
reporter. Another agreed, noting that 
guests represented media in several 
important political arenas. 
“They invited me,” explained 

Aleida Duran, editor of Ahora, a 
weekly Spanish-language tabloid sec- 
tion in The Dispatch of Union City, 
N.J. 
A spokesman for the office of 

media relations, which organizes the 
luncheons said, “We try to get a good 
cross section.” 

In keeping with protocol, Bush 
dined next to Houston Chronicle col- 
umnist Jane Ely, who has covered 
him since he was Harris County 
Republican chairman in the 1960s. 

While she gleaned no hard news at 
lunch, the chance to see Bush and 

company interact with reporters was 
worthwhile, she said, because “Part 
of our job is to give readers a sense of 
who are arguably the most powerful 
people in the world. I think that’s 
valuable.” 

Ely, who has covered Bush with 
local and national reporters, said 
he “got no easier ride with this 
bunch.” 

In the interests of good journalism, 
a question about the cost to the tax- 
payer of these affairs was not immedi- 
ately answered — something about 
coming under “a separate account in 
media relations budget.” So much for 
investigative journalism. 

But the experience clearly dis- 
proves once again that old saw, 
abhorrent to reporters, something 
about there being no such thing as a 
free lunch. 

Daily declines Des Moines rape story 
Citing ‘ugly racial stereotypes,’ the Louisville Courier-Journal 

declines to publish lowa woman’s first-person account 

By Mark Fitzgerald 

In declining to publish an lowa 
woman’s celebrated first-person 
account of her rape, editors at the 
Louisville (Ky.) Courier-Journal said 
they feared the story would only help 
perpetuate ugly racial stereotypes. 
“We were enthusiastic about 

[publishing] the story — until we 
read it,” Courier-Journal editor 
David Hawpe said in a telephone 
interview. 
Hawpe said the paper decided not 

to publish the Des Moines Register 
article by Ames rape victim Nancy 
Ziegenmeyer — which was offered to 
chain newspapers by the Gannett 
News Service — partly because it 
was not a local story, but mostly 
because the white woman’s account 
of her rape by a black man told of an 
“atypical incident” that “reinforces 
one of the most unfair and untrue 
stereotypes in our culture.” 

Rapes of white women by black 
strangers constitute just 4% of all 
rapes, authorities say. 
Hawpe said he was disturbed not 

simply that Ziegenmeyer’s story 
involved this kind of rape, but that — 
even more unusually — the black 
rapist repeatedly made racial remarks 
during the attack. 
According to the account, for 

example, he said that he was raping a 
white woman because his own sister 

had been raped by a white man. 
“So it’s an atypical rape,” Hawpe 

said of the story, “and yet it is the 
kind of incident that reinforces one of 
the cruelest and deepest stereotypes 
in our culture, that is to say the pre- 
datory black man raping to wreak 
racial vengeance,” he said. 

by Gannett News Service columnist 
DeWayne Wickham for not running 
the Register series. 

“Allowing rape victims — who are 
willing — to make public their stories 
can be a painful, but healthy, cathar- 
sis for them. It also can help many 
men understand how seriously women 

“We felt we should not be open to the accusation 
that we had to go all the way to Des Moines to find a 
rape that was out of the ordinary,” she said. 

Managing editor Irene Nolan said 
the paper was also concerned, given 
the nature of the rape, about using an 
account from a state so far from Ken- 
tucky. 
“We felt we should not be open to 

the accusation that we had to go all 
the way to Des Moines to find a rape 
that was out of the ordinary,” she 
said. 

Nolan and Hawpe said the paper is 
working with Louisville’s Rape 
Relief Center to find women who are 
willing to tell their own stories on the 
record. 

If one of those stories turns out to 
be of a white woman raped by a black 
stranger, Hawpe said, “I’m not afraid 
to put that in.” 

The Courier-Journal was criticized 

are wounded by this crime. In the 
process, a lot of stereotypes will be 
trampeled. Once exposed to the ugly 
details, few people will see rape as 
anything other than an act of physical 
violence,” Wickham wrote. 

Wickham, who is black, said the 
races of the rapist and victim were of 
“no special significance.” 

“I think what Bobby Lee Smith 
[the rapist] did to Nancy Ziegenmeyer 
had nothing to do with race and every- 
thing to do with the brutal physical 
abuse we call rape,” he wrote. 
Hawpe said he simply could not 

accept Wickham’s argument, which 
he said was “sort of superficial.” 

“There is nothing that relieves the 
stereotype of the predatory black man 

(Continued on page 37) 
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By George Garneau 

All-white newsrooms remained all 
white, as comparatively few journal- 
ists of African, Hispanic, Asian and 
Native American ancestry gained 
jobs at U.S. daily newspapers last 
year. 

Three hundred more minorities 
have full-time newsroom jobs this 
year, up 0.3% from a year ago, 
according to this year’s survey by the 
American Society of Newspaper edi- 
tors. Most of the 4,500 minorities are 
reporters, the survey said. 

The increase, the same as in the last 
two years, came as total newsroom 

employment grew by 700, to 56,200 
reporters, copy editors, photogra- 
phers, graphic artists and editors. 

The number of minority newsroom 
managers increased 0.1%, or about 56 
jobs, giving minorities a 4.6% share of 
newsroom management. While 21% 
of white journalists manage, 14% of 
minorities do. 

Still, 54% of the nation’s approxi- 
mately 1,500 dailies employ no 
minority journalists — unchanged 
since last year. Only one in five 
papers under 10,000 circulation 
employs any minority journalists. 

Minority newsroom employment 
has risen from 3.9% in 1978 to 7.8% 
this year, as tracked by ASNE’s 
annual survey. 

Outgoing ASNE president Loren 
Ghiglione, editor of The News in 
Southbridge, Mass., said last year’s 
0.3% growth in newsroom minorities 
probably represented a decrease, 
compared with the estimated 0.5% 
increase in the number of minorities 
in the U.S. population. 

But he added, “In these tough eco- 
nomic times, perhaps any increase in 
the percentage of people of color 
should be applauded.” 

Mervin Aubespin, ASNE minori- 
ties committee chairman and associ- 
ate editor of the Louisville (Ky.) 
Courier-Journal, said the results were 
“embarrassing for our industry, 
which prides itself on putting the 
spotlight on the ills of society. News- 
papers’ survival depends on serving a 
changing constituency, and minority 
journalists are essential to that 
effort.” 

The latest figures place ASNE’s 

goal — making newsroom employ- 
ment reflect the diversity of U.S. 
population by the year 2000 — even 
further from reach. Since the goal was 
established in 1978, minorities have 
been growing faster than whites and 
by 2000 could make up 25% of the 
population. 

The survey was based on responses 
from 1,027 newspapers, but results 
were adjusted to reflect 1,576 dailies. 
Because of procedures, survey fig- 
ures overstate minority employment 
by 0.3%. 

For the first time since it was estab- 
lished in 1978, the survey allowed 
papers to waive confidentiality. Bet- 
ter than half chose to go unnamed, but 
478, or 46%, went public with their 
names and minority employment 
numbers. Not surprisingly, papers 
opting for confidentiality employed 
proportionally fewer minority jour- 
nalists. 

All-white newsrooms remain all-white. 

Latest ASNE survey shows that minorities have made little 
progress in their quest for jobs at U.S. newspapers 

14% photographers and artists. 
@ New hires at entry-level jobs 

were 19% minorities, 1% above last 
year. 

@ Minority journalists include 
2,372 African-Americans (4.1% of the 
national newsroom work force), 1,226 
Hispanics (2.1%), 715 Asian-Ameri- 
cans (1.3%) and 153 Native Ameri- 
cans (0.3%). 

@ Three-fifths of minority newspa- 
per journalists work for papers over 
100,000 circulation. 

Meanwhile, the National Associa- 
tion of Black Journalists announced 
its annual survey showing 93% of 
newspapers have no African-Ameri- 
cans working in newsroom manage- 
ment. Other findings showed 289 
blacks in management, including 
seven publishers, four editors and 
two executive editors among 46 key 
management jobs. 

The National Association of His- 

But he added, “In these tough economic times, 
perhaps any increase in the percentage of people of 
color should be applauded.” 

Of those who went public, USA 
Today ranked highest with 18.5% 
minorities. The New York Times 
came in at 11.8%; New York Daily 
News, 16%; Washington Post, 
16.2%; Los Angeles Times, 12.65%. 

Editors give many explanations. 
“It’s difficult to find people and 

even more difficult to keep them,” 
said William Deibler, managing editor 
of the Pittsburgh (Pa.) Post-Gazette, 
which was listed as employing 7.2% 
minorities, despite putting a “very 
high priority” on it — participation in 
job fairs and a minority affairs com- 
mittee. 

Hiring freezes during a sluggish 
advertising year and “raiding” by 
larger papers were most often cited. 
Low pay is a problem attracting 
minorities into smaller papers. 

“One of the problems is the shrink- 
ing pool of minority candidates,” 
Deibler said. 

Other survey findings included: 
@ Most minority journalists are 

reporters, with 16% copy editors and 

panic Journalists was set to release its 
annual survey April 11 at its conven- 
tion in San Francisco. It shows His- 
panics account for 2.8% of journalists 
at 56 of the nation’s biggest 
newspapers — slightly higher than 
ASNE’s national average of 2.1% 
Hispanics. 

Former Washington Post reporter 
Zita Arocha, who did the survey, said 
a 20-newspaper survey showed an 
increase in Hispanic newspaper jour- 
nalists “so small it’s not worth talking 
about. Papers are going to have to be 
a lot more agressive in the future, 

especially where they have minority 
readers.” 

Another ASNE survey showed 
campus papers at accredited journal- 
ism schools had staffs with nearly 
17% minorities, though few manage. 
The study of 90 colleges shows 

“that at the very best journalism 
schools, there is a wide disparity 
between the number of minority stu- 
dents who dip a toe in the pool, and 

(Continued on page 37) 
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Pictures of the Year 

Carol Guzy of the Washington Post becomes the first woman to win 
the NPPA/U. of Missouri-Columbia Photographer of the Year award 

Carol Guzy of the Washington Post has been named the 
Newspaper Photographer of the Year in the 47th annual 
Pictures of the Year competition. 
Guzy is the first woman to win the honor in the contest 

co-sponsored by the National Press Photographers Asso- 
ciation and the University of Missouri-Columbia School of 
Journalism. Grants were provided by Canon U.S.A. Inc. 
and the Professional Photography Division Eastman 
Kodak Co. 

The Canon Photo Essay Award went to Stormi Greener 
of the Star Tribune: Newspaper of the Twin Cities for 
“Cycle of Abuse.” The Kodak Crystal Eagle Award went 
to Alon Reininger of Contact Press Images for “AIDS.” 

This year’s judges were Jocelyn Benazkin, director of 
J.B. Pictures in New York; Lois Bernstein, staff photogra- 
pher for the Sacramento Bee; Don Doll, S.J. Professor in 
the fine and performing arts department at Creighton 
University; Michel duCille, picture editor for the 
Washington Post; Richard Murphy, photo editor for the 
Anchorage Daily News; Natalie Fobes, a free-lance pho- 
tographer; Gene Foreman, managing editor of the Phila- 
delphia Inquirer; William Luster, staff photographer at the 
Courier-Journal in Louisville, Ky.; Cheryl Magazine, 
senior photo editor at U.S. News & World Report; Larry 
Nighswander, illustrations editor for World, a publication 
of the National Geographic Society; and Dieter Steiner, 
bureau chief for Stern in New York. 

Individual first-place award winners in the newspaper 
division were: 

Spot News, Les Stone, Reuters/Sygma, “Panama Elec- 
tion”; General News (tie), Michael Schwarz, the Atlanta 
Journal and Constitution, “When — Comes Home,” 

This rae entitled “At the Ballet,” brought the first- 
place award for Portrait/Personality to Pat Greenhouse 
of The Tribune in Oakland, Calif. Pictured is Alice 
Cushman, a 39-year employee of the San Francisco 
Ballet, resting from her duties as doorman’s assistant 
after most of the patrons have been seated. 

Winning first place for General News, Atlanta Jour- 
nal and Constitution’s Michael Schwarz captured the last 
moments of Tom Fox's life in “When AIDS Comes Home.” 
Fox, who battled AIDS for two years, is shown surrounded 
by his family just after he had been removed from a life- 
support system. 

and Angela C. Pancrazio, The Tribune of Oakland, Calif., 
“A Community Mourns Earthquake Dead”; Portrait/Per- 
sonality, Pat Greenhouse, The Tribune of Oakland, Calif., 
“At the Ballet”; Pictorial, Nadia Borowski, the Orange 
County Register, “Kremlin Gate”; Food Illustration, 
Kevin Clark, the Journal-American of Bellevue, Wash., 
“Peppers”; Feature Picture, Chris Usher, the Orlando 
Sentinel, “Courthouse Wedding”; Sports Action, Ste- 

First place in the Feature Picture category went to 
Chris Usher of the Orlando Sentinel for “Courthouse 
Wedding,” which shows 11-year-old best man Joseph 
McCarthy looking on as his mother kisses her new hus- 
band after their brief ceremony. 
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clothing allowing them one magic night. 

phan Savoia, the State Times & Morning Advocate of 
Baton Rouge, La, “Javelin”; and Sports Feature, Rollin 
Banderob, the Clovis Independent/Record Searchlight of 
Redding, Calii., “Close Decision.” 

Also: Fashion Illustration, Michael Bryant, the Phila- 
delphia Inquirer, “Training Bra”; News Picture Story, 
David C. Turnley, the Detroit Free Press/Black Star, 
“Romanian Revolution”; Feature Picture Story, April 
Saul, the Philadelphia Inquirer, “Remarried . . . With 
Children”; Sports Portfolio, Vince Musi, the Pittsburgh 
Press; and One Week’s Work, Melissa Farlow, the Pitts- 
burgh Press. 

First-place newspaper winners in the editing division 
were: 
Newspaper Picture Editing/Team, the Sacramento Bee; 

Newspaper Picture Editing/Individual, Mike Davis, the 
Albuquerque Tribune; News Story — Newspaper/Maga- 
zine, Tim Cochran, the Virginian-Pilot/Ledger-Star of 

Two photos from the portfolio of Photographer of the Year Carol Guzy of the Washington Post. An image from the 
picture story “Tearing It Down” (left) shows a young boy from Devin village giving the sign of victory on top of an 
abandoned guard tower near the dismantled Iron Curtain. A shot from the picture story “Cinderella Story” (right) shows 
Val and Robert Gaines arriving at the Clean Air Inaugural Ball in Washington, D.C.; the couple and their children were 
homeless until Val found a job with a senator who invited his staff to the ball, with donations for haircuts, manicures and 

Norfolk, “Virginia Beach Riot”; Feature Story — News- 
paper, Mike Davis, the Albuquerque Tribune, “The 
Grand Voyage”; Feature Story — Magazine, J. Bruce 
Baumann, the Pittsburgh Press, “Forge of Discipline”; 
and Sports Story — Newspaper/Magazine, Kathy Ryan, 
the New York Times Magazine, “Cliff Hanger.” 

Also: Newspaper Editing — Series or Special Section, 
David Peterson, the Des Moines Register, “Our Home- 
less”; Newspaper-produced Magazine Picture Editing 
Award, Bert Fox, Tom Gralish and Gerard Sealy, the 
Philadelphia Inquirer; Best Use of Photos by a Newspaper 
With Circulation Under 25,000, the Journal Tribune, York 
County, Maine; Best Use of Photos by a Newspaper With 
Circulation of 25,000 to 150,000, the Albuquerque Tri- 
bune; Best Use of Photos by a Newspaper With Circula- 
tion Over 150,000, the Virginian-Pilot/Ledger-Star of Nor- 
folk; and Best Use of Photos by a Newspaper — Zoned 
Editions, Community News, the Orange County Register. 

The old saying about its being a 
man’s world is still apparent on news- 
paper front pages, but a bit less so 
than last year, concludes a survey for 
the American Society of Newspaper 
Editors. 
The one-month survey counted 

how often women were portrayed on 
the front pages of 20 big and small 
newspapers — in pictures, as 
sources of news stories and in 
bylines. It found females write and 
make news a fraction of the time, but 
the fraction is growing. 
Women were pictured in front-page 

photos 32% of the time in February — 
up from 24% in a similar study last 
year. They were quoted in stories 
14% of the time — up from 11% last 
year. And bylines carried a woman’s 
name 28% of the time, up from 27%. 

The Washington Post had the most 
front page women pictured, 42%, and 
the Lewiston (Maine) Sun-Journal 
the fewest, 19%. 
Women played the biggest role as 

sources in the Albuquerque (N.M.) 
Tribune-Journal, 22%, and the small- 
est in the New York Times, 6%. 
Women had the most bylines in the 

Tribune-Journal, 51%, and the fewest 
in the Findlay (Ohio) Courier, none. 

So what’s the point? 

“T am damned if I can see what 
conclusions should be drawn from 
your findings,” is how Washington 
Post editor Ben Bradlee responded in 
the report. “The wisdom of the ages 
appears to cry out for silence.” 

“I’ve never understood the value 
of quantifying such trivia,” said Tal 
Campbell, managing editor of the 
Aurora (Ill.) Beacon-News. “The 

ASNE survey: Men dominate the front pages 
By George Garneau conclusion that women are in the 

news more is perhaps the only valid 
one from the survey... .” 
ASNE officially drew no conclu- 

sions. 

“At the Miami Herald,” its execu- 
tive editor, Janet Chusmir, wrote, 
“We aren’t happy with the represen- 
tation of women in our news pages, 
bylines or supervisory positions. 
Frankly, no newspaper in this coun- 
try should be.” 

Chusmir supported the survey’s 
spirit, but questioned its message, 
saying, “As long as men — white 
men — hold most of the keys to 
power throughout our society, it will 
be their pictures we see most often on 
Page One, their comments we read 
most often in stories, their voices we 
hear most often from the editorial 
pages.” 
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By George Garneau 

President George Bush said he 
could support changes to the Free- 
dom of Information Act to speed dis- 
semination of government informa- 
tion to the public. 

Asked if he would push to eliminate 
delays, routinely months long, in 
releasing information under FolA, 
Bush told the American Society of 
Newspaper Editors convention April 
6 in Washington, D.C.: “I’m not sure 
I know enough about the mechanics 
of it but, yes, I would be interested if 
there are things we can do to stream- 
line it and to make it more efficient, 
because the law was passed to facili- 
tate the distribution of information 
and, if that’s not working, | think we 
should take a look at it.” 

Many editors at ASNE “believe 
that FolA simply does not work,” 
Dayton (Ohio) Daily News editor 
Max Jennings told Bush, citing long 
delays and lawsuits over FolA 
requests. 

A Society of Professional Journal- 
ists study last December said federal 
agencies “routinely violate the law 
and will of Congress by denying and 
delaying requests for government rec- 
ords.” 

Their failure to comply with 10-day 
disclosure rules delays the release of 
information to the public and discour- 
ages use of the law, SPJ said. 

“I’m delighted to know the presi- 
dent has a positive attitude toward 
FolA,” said Paul McMasters, SPJ’s 
freedom of information committee 
chairman and USA Today deputy edi- 
torial director. “If we can get that 
attitude to trickle down through all 
federal agencies, the public will be 

much better served than it is now.” 
Congress is considering at least two 

approaches for improving the flow of 
information. Rep. Gerald Kleczka’s 
(D-Wisc.) bill, the Freedom of Infor- 
mation Public Improvements Act, 
would apply FolIA to electronically 
stored information. The Paperwork 
Reduction Act, with versions in both 
houses, includes many electronically 
stored government records as public 
records. 

McMasters said Bush could dra- 
matically improve government open- 
ness simply “by sending a strong 
message to his cabinet and agency 
heads to make handling of FolA 
requests a priority.” 

Bush would improve FolA 
President tells editors he could support changes that 
would speed dissemination of government information 

ceived for covering military opera- 
tions but which arrived too late to 
witness U.S. soldiers invading 
Panama last December. 

“I think we should have some dis- 
cussions,” Bush said, ‘“‘and I think for 
those who were in the press pool and 
felt that they weren’t given access, we 
certainly ought to go the extra mile 
and see that they get access when 
they get there. When you're involved 
in a combat situation, I don’t need to 
tell people in this room there are con- 
straints.” 

Bush, hinting the press may not be 
trustworthy with lives at stake, said 
when he notified Congress at the time 
of the invasion, one member had 

“If we can get that attitude to trickle down through 
all federal agencies, the public will be much better 
served than it is now.” 

He planned to send the president a 
copy of the report and a letter urging 
him to temper his administration’s 
secrecy: Over the last year it has clas- 
sified more than 6.7 million docu- 
ments, many simply to be used as 
leaks or to hide embarrassments, 
McMasters said. 

Sometimes FolIA is used to avoid 
disclosure, reporters said in the 
report. Delays, sometimes over a 
year, were the most frequent com- 
plaints, while poor training of FolA 
officials was said to contribute to con- 
tradictory handling of requests. 

In other press-related matters, 
Bush called for talks on the national 
press pool, which the Pentagon con- 

Attention ANPA/TEC exhibitors 

Exhibitors at ANPA/TEC 90 in Las 
Vegas are reminded to return com- 
pleted forms with information about 
their exhibits for FREE inclusion in a 
special planning pullout section in 
the May 19 issue of E&P. 

If you have received a form and 
haven’t mailed it, fax it to us NOW at 
212-929-1259. If you need a form, call 

Jim Rosenberg TODAY at (212) 675- 
4380. 

* * * 

Deadline for inclusion was April 9, 
but FAX REPLIES are still being 
accepted. If your form is not in soon, 
readers now planning their time at the 
show won’t know who you are, where 
to find you or what you’re showing. 

already been contacted by a reporter 
who had been notified by a colleague 
in the pool. 

No assurances 

Earlier in the convention, Defense 
Secretary Dick Cheney refused to 
reassure editors the pool would get 
timely access to U.S. military action. 
A Pentagon report criticized Cheney 
for being overly secretive in deciding 
to deploy the Washington-based pool 
too late to see the invasion. 

Bush said he expected Cheney 
would be receptive to discussions on 
the pool and offered presidential 
spokesman Marlin Fitzwater for dis- 
cussions. 

(Continued on page 37) 

Downhold reunion 

Former United Press, United Press 
International and Acme staffers are 
planning a Downhold Club reunion in 
New York City April 27. 

Those interested in attending can 
contact the Downhold Club, Attn: 
Fred Ferguson, Suite 600, 450 Park 
Avenue South, New York, N.Y. 
10016. Deadline for reservations is 
April 20. 
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The Society of Professional Jour- 
nalists recently announced the win- 
ners of its Sigma Delta Chi Awards for 
journalistic excellence in print and 
broadcast in 1989. 

The Sigma Delta Chi Distinguished 
Service Awards, which carry the 
original name of the Society, were 
judged by journalists throughout the 
country, assisted by non-journalists 
who helped evaiuate entries in public 
service categories. 

The winners are slated to receive 
plaques and bronze medallions during 
a May 5 banquet in Tulsa, Okla., and 
they are scheduled to participate in a 
one-day series of workshops in Tulsa 
to discuss how they put together their 
winning stories and projects. 
Newspaper winners of the 1989 

SDX awards are: 
Deadline reporting: The staff of the 

San Francisco Examiner for its cov- 
erage of the Oct. 17 earthquake that 
caused heavy damage in San Fran- 
cisco and nearby communities. Not 
only did the judges note the coverage 
was the best of a handful of entries 
from newspapers covering the disas- 
ter, but they also noted the special 
edition was put together without 
electricity and with only five tele- 
phone lines operating. 

Non-deadline reporting: Tom Hall- 
man Jr., Dave Hogan, Holley Gilbert, 
Julie Tripp, Fred Leeson and James 
Long of The Oregonian in Portland 
for “Overdose,” a 12-part series on 
the corrosive impact of drugs on the 
city that took the team six months to 
prepare. 

Investigative reporting: Bob 
Paynter, Keith McKnight and Andrew 
Zajac of the Akron (Ohio) Beacon 
Journal for a long-running series of 
exposés on Ohio House Speaker Ver- 
nal G. Riffe Jr., considered by many 
the most powerful politician in the 
state. 

Feature writing: Tom Archdeacon 
of the Dayton (Ohio) Daily News for 
“Brother’s don’t die tomorrow,” an 
account of how Mike, who was 13, 
was accidently killed by his best 
friend, who was playing with a semi- 
automatic handgun. Although the 
friend had removed the ammunition 
clip, he did not realize there was stilla 
bullet in the chamber when he play- 
fully pointed the gun at Mike and 

SPJ winners 

Sigma Delta Chi Distinguished Service Awards announced 

squeezed the trigger. The story is told 

mostly through the eyes of Jason, 
Mike’s younger brother. 

Editorial writing: Lawrence Levy 
of Newsday for “Killer Taxes,” a 
series of editorials on Long Island’s 
economic problems that Levy spent 
more than six months researching and 
writing. Not only did Levy analyze 
the heavy tax burden borne by Long 
Island residents, but he also analyzed 
the area’s economic woes and pre- 
sented a plan to remedy the situation. 

Washington correspondence: Bill 
Lambrecht of the St. Louis Post-Dis- 
patch for “Trashing the Earth,” 
which confirmed the hypothesis that 
many countries receiving toxic waste 
materials through the global waste 
trade were ill-equipped to handle 
them, and which discovered that vic- 
tims of the waste trade were generally 
poor people in developing nations. 

Foreign correspondence: Nora 
Boustany of the Washington Post for 
her coverage of the war in Lebanon 
and of the underlying struggle fought 
by common people trying to lead nor- 
mal lives in uncommonly dangerous 
times. 

Public service in newspaper jour- 
nalism (circulation greater than 
100,000): The Lexington (Ky.) Her- 

ald-Leader for “Cheating the Chil- 
dren,” an examination of the politics 
of education in the state. The newspa- 
per reported that nearly $15-billion 
worth of property was not being 
taxed, often for political reasons; that 
children in poor areas went door-to- 
door to raise money for essential sup- 
plies for their schools; that nepotism 
was widespread in the state school 
system; and that teachers in some 
districts worked in an atmosphere of 
political favoritism and reprisal. The 
series prompted legislative hearings 
and calls for reform from legislators 
and garnered more than 1,400 letters 
from readers. 

Public service in newspaper jour- 
nalism (circulation less than 100,000): 
A tie. The Washington (N.C.) Daily 
News, which broke, on deadline, a 
story of carcinogens in the city’s 
water supply, and then followed it up 
with stories showing that city officials 
had known for years of the presence 
of dangerous chemicals in the water 
and had not warned the public. And 

the Patriot Ledger of Quincy, Mass., 
for its 12-day series on the influx of 
Asian immigrants into the commu- 
nity, which, according to the paper, 
had a reputation for racism. 

Magazine reporting: The Boston 
Globe Magazine for a two-article 
series called “The Most Desolate 
Place” about the Oglala Sioux of the 
Pine Ridge Reservation in South 
Dakota. 

Photography: Patrick Davidson of 
the Albuquerque Tribune for photo- 
graphs accompanying “A Price on 
Their Heads,” a series investigating 
the threat to wildlife from a new class 
of entrepreneurs spurred by the 
booming demand for elk products. 

Editorial cartooning: Don Wright of 
the Palm Beach (Fla.) Post, who was 
cited for his cartoon portraying the 
Supreme Court in the guise of a baby- 
delivering stork. In this case, the 
stork, dressed in judicial robes, is 
delivering coat hangers. 

Research about journalism: Greg- 
ory Gordon and Ronald E. Cohen for 
their book, Down to the Wire: UPI’s 
Fight for Survival, about the struggles 
of the wire service. Gordon, a 
Washington-based investigative 
reporter for the Detroit News, and 
Cohen, executive editor of Gannett 
News Service, are former UPI staff- 
ers. 

Donation to fund 
minority programs 
The Knight Foundation has 

donated $25,000 to establish scholar- 
| ships and internships for minorities in 
Penn State’s School of Communica- 
tions. 

The donation was presented by 
James A. Moss, publisher of Knight- 
Ridder’s Centre Daily Times in State 
College, to Patrick Evans, a journal- 
ism student and president of the Penn 
State Association of Black Journal- 
ists, during an on-campus ceremony. 

Daily goes weekly 
The South Dade News Leader of 

Homestead, Fla., planned to cease 
daily publication March 30 and cut 
back to one weekly edition with only 
local news. 
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In his fight for the Polish free press, 
Krzysztof Sliwinski published under- 
ground papers during martial law and 
endured months in prison before 
becoming senior editor of the pro- 
Solidarity daily Gazeta Wyborcza. 
Now that Poland has a non-Com- 

munist democracy, however, Sli- 
winski faces perhaps his most fear- 
some threat: press lords Robert Max- 
well and Rupert Murdoch. 

Eastern Europe, Gazeta Wyborcza is 
a tempting target. 

“The most important asset of 
Gazeta Wyborcza is our indepen- 
dence,” Sliwinski said. 

At the same time, however, Sli- 
winski acknowledges that the finan- 
cially struggling newspaper needs all 
the help it can get. 

Partnerships giving some Western 
organization perhaps a 20% share in 

Sliwinski said the newspaper is “listening to 
Western lawyers now” on how to prevent being taken 
over by Maxwell’s or Murdoch’s organizations. 

Both publishers have made over- 
tures to Gazeta Wyborcza — and its 
journalists are scared. 

“Our label, our name, is so 
important — and attached to Max- 
well, well, it would go down,” Sli- 
winski said, swooping his hands 
downward during a recent interview 
with E&P in Evanston, Iil. 

Sliwinski said the newspaper is 
“listening to Western lawyers now” 
on how to prevent being taken over by 
Maxwell’s or Murdoch’s organiza- 
tions. 

Both chain publishers already have 
interests in newspapers published in 
Hungary, and they have made no 
secret of their ambition to expand 
their empire into the newly inde- 
pendent Eastern European coun- 
tries. 

As the first independent daily in 

the newspaper is among the options 
Gazeta Wyborcza is considering, he 
said. 

Sliwinski praised the continuing 
contributions to the newspaper by 
American press groups and individual 
journalists. 

“We could not survive without 
Western aid,” he said. 

Sliwinski spoke during a break at a 
seminar for journalists about the 
Eastern European situation. The con- 
ference was sponsored by Northwest- 
ern University’s Medill School of 
Journalism and the International 
Press Institute. 
Among the speakers was the newly 

appointed Romanian ambassador to 
the United Nations, Aurl Dragos 
Munteanu. 

From the start of the bloody Roma- 
nian revolution last Nov. 22 until this 

New press challenge in Poland 

Now that the battle for press freedom has been won, Polish newspapers 
face a new threat — possible takeover by Western press barons 

February, Munteanu headed state 
television — an experience that 
appears to have left him profoundly 
pessimistic about the future of a free 
press in the country. 

In fact, he emphasized again and 
again, Munteanu believes the revolu- 
tion has failed utterly to establish a 
free press. 

“There is a free press in the sense 
that there is a complete abolition of 
censorship in Romania,” he said. 

“But [news organizations] don’t 
know what the free press really means 
because they were used for propagan- 
dizing for more than 40 years. They 
don’t know how to do anything but 
propaganda. They can do nothing 
but express opinions,” he contin- 
ued. 

“All the Romanian press is full of 
opinions — they don’t provide news. 
We have hundreds of newspapers — 
but you can’t find out what is happen- 
ing in Romania in any of the newspa- 
pers. They don’t know how to collect 
the news, they don’t know how to 
write it and put it into a newspaper,” 
Munteanu said. 

Similarly, Munteanu lamented that 
his tv journalists were incapable 
for more than two months of follow- 
ing his first command: Collect the 
news. 

His assessment of the news media 
was of a piece with his doleful view 
his country’s future. 
“Romanians,” Munteanu said, 

“are fearing everything, not trusting 
any aspiration, morose people who 
are looking into the future with confi- 
dence lost completely.” 

Newspaper editors generally sup- 
port the mix of courses taught in jour- 
nalism schools, but want future jour- 
nalists to take more non-journalism 
courses, a survey says. 

Editors responding to the Ameri- 
can Society of Newspaper Editors’ 
survey gave journalism schools low 
grades for teaching what editors want 
most: spelling, writing, grammar. 

Half of the 381 editors said they 

Editors advice to future journalists: 

Take more non-journalism 

don’t care whether or not applicants 
have J-school or liberal arts degrees. 

The findings came in a 36-page 
report, released at ASNE’s annual 
convention in Washington, D.C. 

Nearly three out of four editors pre- 
ferred J-school grads who had taken 
more classes in liberal arts and sci- 
ences. Only about one in four wanted 
more journalism courses. 

Editors assessing job applicants put 

courses 

heaviest weight on language skills, 
but are often unsatisfied. 

Editors ranked ethics courses high 
in usefulness and mass communica- 
tions courses low. 

More than nine out of 10 editors 
suggested J-schools might improve by 
hiring more media professionals. 

— George Garneau 
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Born-again media in the Soviet Union 
Soviet official talks about the journalistic overhaul there 

By M.L. Stein 

The dramatic changes in the Soviet 
Union brought about by perestroika 
enabled “born-again” media to 
become leading instruments for 
change in the country, a top Russian 
diplomat told a journalism alumni 
group in San Diego. 

Valentin Kamenev, the Soviet con- 
sul general in San Francisco and a 
former journalist himself, said that 
perestroika, which signified a series 
of economic, political and intellectual 
reforms, called for “practically a 
complete overhaul of the forms and 
methods of a journalist’s work.” 

This has speeded the process of 
glasnost, or openness, in the Soviet 
Union, he continued in an address at a 
recent panel, “Understanding the 
New Russia,” sponsored by the 
Southern California chapter of the 
University of Missouri’s School of 
Journalism Alumni Association. 

Also on the panel was Herbert 
Klein, editor in chief of Copley 
Newspapers. 

At one time, Kamenev stated, “our 
news services were notable for glor- 
ifying and bombastic reports about 
so-called production successes that 
often proved imaginary.” 

A joke circulating in the Soviet 
Union, he recalled, was that “in order 
to implement the food program one 
needs only to plug a refrigerator into a 
television set. 
“We are now sensitive to the so- 

called ills of society,” the speaker 
said. “The Soviet media people are, 
in a sense, born again.” 

The changes, he continued, have 
meant that society now demands of 
Soviet journalists a higher level of 
professionalism and political respon- 
sibility “based on a clear understand- 
ing of the effect of the word and of the 
possible political consequences of a 
report.” 

That responsibility, he made clear, 
extends to his country’s “interethnic 
conflicts,” noting that “an irresponsi- 
ble word can be like pouring fuel on a 
flame.” 

Glasnost, according to Kamenev, 
also challenged news organizations to 
abandon stereotyping of Western 
nations and to renounce simplistic 
evaluations. 

& 
' 

ie 

he 

Russian tv cameraman films an interview of Herb Klein (left), editor in chief 
of Copley Newspapers, by Kirill Shishkian, producer of Leningrad’s main tv 
news show, “600 Seconds.” The interview took place at a University of Missouri- 
sponsored seminar in San Diego. The man in the middle is an interpreter. 

“Soviet audiences and readers 
justly demand a profound and com- 
prehensive analysis of processes tak- 
ing place in Western countries,” he 
explained. “They want to know how 
people live outside the Soviet Union, 
what problems are uppermost in their 
minds, and what they think of this or 
that issue. 

“The life of any country is multi- 
dimensional, many-faceted and multi- 
colored. Journalists have no right to 
use only black and white in describing 
it 

By the same token, the consul gen- 
eral pointed out, life in the Soviet 
Union and other socialist countries 
has changed so greatly in recent years 
that it no longer “fits into the custom- 
ary Western stereotype.” 

To illustrate the new Soviet jou:- 
nalism, Kamenev, the second-highest 
Soviet official in America, quoted 
from a letter from Moscow Asso- 
ciated Press bureau chief Michael 
Putzel to an official of Tass, the 
Soviet news service, congratulating 
Tass for its “excellent coverage” of 
the revolution in Romania. 

Photo by M.L. Stein 

Putzel, Kamenev reported, noted 
that international news agencies, 
including AP, had limited access to 
the scene, making Tass reports AP’s 
major source of information about 
developments in Romania. 

Hailing the concept of more free- 
dom of information around the world, 
Kamenev said both the U.S. and 
Soviet Union should open up more of 
their land to diplomats and journal- 
ists. 

He cited numerous areas in the 
U.S. that are off-limits to Soviet citi- 
zens and acknowledged that his 
nation has similar restrictions on 
travel for Americans. 

In fact, Kamenev and his entou- 
rage, which included a Soviet televi- 
sion crew, had to get special State 
Department permission to attend the 
San Diego event. 

Klein agreed with him that both 
countries should ease travel limits. 

“This is an opportune time for jour- 
nalists to establish lasting under- 
standing between the peoples of the 
two countries,” he declared, adding 

(Continued on page 37) 
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LEGAL BRIEFS 

Local tv station 

sues newspaper 

A local television station has filed a 
$4-million libel suit against the 
Monterey (Calif.) Herald for state- 
ments made by one of its columnists. 

In his Jan. 11 “My Bag” column, 
Gerald Fitzpatrick quoted from an 
alleged letter from CBS to KMST-TV 
that the Monterey station ranked low- 
est among CBS affiliates in the coun- 
try, and that CBS and the Disney 
family, which owns the outlet, were 
not pleased with the ranking. 

The Herald learned later that no 
such letter existed and printed two 
retractions on Jan. 25 — one in Fitz- 
patrick’s column and the other in the 
paper’s “Corrections and Clarifica- 
tions” section on Page 2. 

Fitzpatrick, a retired Herald 
reporter who writes a once-a-week 
column, said in his apology: “I now 
accept the fact that no such letter 
from CBS to the station exists or was 
ever sent. I sincerely regret the error 
and any embarrassment it may have 
caused the station.” 

This did not satisfy KMST, which 
is suing for $2 million in general dam- 
ages and $2 million in punitive dam- 
ages. 
The station’s attorney, Bob 

Rosenthal, said the retractions were 
“legally insufficient.” 

Herald editor Reginald Henry told 
E&P that Fitzpatrick “basically 
thought the information he had 
received was true. We apologized 
twice. I don’t know what more we 
could have done.” 

Henry added that the suit wil be 
“vigorously defended.” 

According to Henry, Fitzpatrick’s 
column is “entertaining and very 
popular in the community.” 

Vance copyright 
suit against NAB 
settled out of court 

The copyright infringement lawsuit 
brought by Kitty Vance against the 
Newspaper Advertising Bureau has 
been settled out of court. 

According to a joint statement, the 
suit was “resolved by the parties’ 
mutual agreement.” 

Vance, former vice president/tele- 
marketing at the NAB, filed suit last 
fall charging the Bureau with using 
training materials she developed and 
copyrighted prior to joining the Ad 

Bureau and that the Bureau was 
engaging in unfair trade practice and 
was guilty of defamation. The suit 
sought at least $155,000 in actual and 
punitive damages. (E&P, Oct. 14, 
1989, P. 24.) 
The Bureau at the time denied the 

charges, maintaining the manual was 
written by Vance and other Bureau 
staffers while Vance was employed 
by the NAB. The Ad Bureau further 
maintained that Vance had “aban- 
doned and/or forfeited all copyright 
rights in and to the training manual by 
virtue of allowing it to be published 
and distributed to NAB’s clients for a 
period in excess of three years with- 
out making any claim to possessing a 
copyright therein and without placing 
any notice of copyright thereon.” 
(E&P, Nov. 25, 1989, P. 24.) 
However, according to the joint 

statement, “After further investiga- 
tion, NAB acknowledges that the 
copyright registration filed by Ms. 
Vance on Aug. 22, 1989, on the 
manual titled ‘Telephone Sales New 
Business Development Program’ (or 
‘Telemarketing Workshop/New Busi- 
ness Development’) is valid and that 
Ms. Vance is the sole author of the 
manual. 

“Ms. Vance agrees that no liability 
of any kind will be incurred for any 
prior actions by any newspaper which 
has obtained copies of such manual 
from the Newspaper Advertising 
Bureau prior to the settlement date 
(March 27]. 
“The Newspaper Advertising 

Bureau will continue to offer its staff 
training programs on building new 
business with telemarketing but will 
produce new printed workshop mate- 
rials. 

“Ms. Vance will continue to use 
her ‘Telephone Sales New Business 
Development Program’ manual in her 
training programs offered to newspa- 
pers.” 

Both Vance and NAB president 
Craig Standen declined comment 
beyond the released statement. 

Libel suit by group 
is dismissed, but 

one teacher’s is not 

A federal judge on March 17 dis- 
missed a libel suit a group of teachers 
at an eastern Kentucky high school 
had filed against the Associated Press 
and five newspapers. 

But U.S. District Judge Karl Fores- 
ter denied requests for dismissal of a 
related defamation lawsuit against the 

news service and one of the newspa- 
pers, brought by a teacher named ina 
1988 AP article. 
John H. O’Brien, principal of 

Phelps High School, and 28 faculty 
members contended the AP story 
about a parents meeting defamed 
them and permanently damaged their 
reputations. 

Teacher Gary R. Hunt filed a sepa- 
ra{ > suit in which he claimed the story 
and expanded version in the William- 
son (W.Va.) Daily News defamed his 
reputation and violated his right to 
privacy. 

Forester acted on a report filed in 
early February by U.S. Magistrate 
Joseph Hood. In his report, Hood 
said the teachers failed to prove their 
claims of being libeled as a group. 

Forester also adopted Hood’s rec- 
ommendation that the newspapers 
that printed only the AP story be 
removed from the Hunt case. Hood 
said the editors had no reason to sus- 
pect the article was “anything other 
than an accurate account of a public 
meeting and remarks made therein.” 

Dismissed from the Hunt suit were 
the Courier-Journal of Louisville, the 
Lexington Herald-Leader, the Daily 
Independent of Ashland and the 
Appalachian News-Express of Pike- 
ville. The AP and the Williamson 
Daily News remain as defendants in 
the Hunt suit. 

— AP 

Court says paper 
should see records 
A California appeals court upheld 

the right of the Santa Barbara News- 
Press to obtain the names of custom- 
ers who exceeded their water alloca- 
tion under a water rationing ordi- 
nance. 

In a suit filed by The New York 
Times Co., the News-Press’ parent 
firm, a three-justice panel unani- 
mously overturned a Superior Court 
ruling in favor of the Goleta Water 
District. 

In the face of a severe and pro- 
tracted shortage, the district last May 
adopted an ordinance prohibiting cer- 
tain uses of water and limiting the 
amount customers may use. 

Users who go beyond the limit are 
slapped with stiff surcharges on their 
water bills. 

The News-Press, under the state 
Public Records Act, sought the names 
and addresses of the customers who 
exceeded their water allocation. The 
paper argued that public disclosure 
and embarrassment would likely lead 
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to greater compliance with the ordi- 
nance. 
The district contended that re- 

vealing the names would violate cus- 
tomers’ constitutional right to pri- 
vacy and may cause them harm. Dis- 
closure, the district said, could 
expose a customer to verbal abuse 
and “possible physical assault” in the 
community. It also argued that 
reported violations could be mislead- 
ing since a householder may use an 
excessive amount of water during hot 
months, but balance it off with low 
use in the winter. 
However, the district agreed to 

provide the names and addresses of 
commercial, agricultural and multi- 
family users who overstepped their 
water allocation, but not those of indi- 
vidual residential customers. 

The written opinion by Justice Ste- 
ven J. Stone stated: “The district’s 
fear that outraged citizens will mis- 
understand the information sought is 
speculative and does not outweigh the 
public’s right to be informed of the 
district’s implementation of the ordi- 
nance. 

“The district asserts that the over 
drafting of one’s water allocation of a 
month’s period does not necessarily 
demonstrate noncompliance on the 
part of customers. Nonetheless, 
publication of overdrafting by cus- 
tomers during a given period will dis- 
courage profligate use of water during 
the ensuing months and encourage 
customers to bring their consumption 
within the guidelines of the ordi- 
nance.” 

Shield law expands 
for N.Y. journalists 

Gov. Mario Cuomo expanded New 
York’s “shield law” on March 24 to 
protect the news media from having 
to surrender to the courts most infor- 
mation collected by reporters and 
television crews. 

“Enactment of the bill is particu- 
larly appropriate this year as we cele- 
brate the bicentennial of the First 
Amendment,” Cuomo said in signing 
the legislation. “Since 1735, when 
Peter Zenger was acquitted of libel 
charges, New York has led the way in 
the protection of freedom of the 
press.” 
The Democratic governor 

announced his action just before 
speaking at a meeting of the New 
York State Society of Newspaper 
Editors. 

Although New York’s shield law, 
adopted in 1970, had protected infor- 
mation gathered on a confidential 
basis from sources, recent state court 
rulings had said there was no such 
protection for information gathered 
without a promise of confidentiality. 

Under the expanded law, unpub- 
lished information or that supplied 
without a pledge of confidentiality 
doesn’t have to be given up by news 
organizations in most circumstances. 
A court could still order the informa- 
tion divulged if it determined the 
material was critical to a case and not 
obtainable from any alternative 
source. 

The legislation was passed 47-5 on 
March 21 by the Republican-con- 
trolled state Senate. In January, the 
Democratic-controlled Assembly 
approved it 119-11. 

The legislation gives New York one 
of the strictest protections for jour- 
nalists of any state in the nation, 
according to lawyers for several news 
organizations. 

— AP 

Persis acquires 
Media Holdings Inc. 

Persis Corp., a Honolulu company 
that owns two Tennessee newspa- 
pers, said March 21 it had acquired 
Media Holdings Inc., publisher of 
metro magazines and specialty books 
in four Tennessee markets. 
The purchase price was not 

announced, but two of Media Hold- 
ings’ magazines, Nashville! and 
Advantage, had reportedly been 
offered for sale last summer for $1.7 
million to $2 million. 

Properties owned by Persis include 
the Knoxville Journal and the Mary- 
ville-Alcoa Daily Times in Tennessee, | 
the Honolulu Advertiser, the Journal- 
American in Bellevue, Wash., and the 
Valley Daily News in Kent, Wash. 

Media Holdings also publishes the 
Nashville Area Business Directory, 
Nashville Visitors’ Guide and “How 
to Do Business” books dealing with 
the Memphis, Nashville, Knoxville 
and Chattanooga markets. 

— AP 
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IN BRIEF 

Coke sends 
journalists $5 
in latest promo 
To demonstrate its latest promo- 

tion to about 200 journalists, the 
Coca-Cola Co. sent them soft drink 
cans with a $5 prize inside. 

According to Bob Bertini, a Coca- 
Cola USA spokesman, the technol- 
ogy used to make the prizes appear 
from what seem to be regular cans of 
Coca-Cola Classic is so new and 
unusual that the company thought 
journalists could best write about it if 
they saw it. 

The cans were included with press 
kits announcing the “Magic Sum- 
mer” campaign, Bertini said. During 
the promotion, some 750,000 ran- 
domly distributed cans that appear to 
be regular cans of the soft drink will 
instead contain prizes — up to $200 
in cash or a certificate for another 
prize — that are revealed when the 
can is opened. 

The company could not make cans 
with regular paper inside because it 
would have required a separate pro- 
duction run, so it instead chose to 
send the lowest bill denomination 
with the press kits, he explained. 

A small percentage of the media 
who received the sample cans called 

the company or sent the money back, 
he said, but the former were advised 
to donate the money to charity and 
the latter were sent letters acknowl- 
edging receipt of the returned money 
and saying it had been donated to 
charity. 

ADSPACE available 
free to newspapers 

AD/SAT has announced an offer 
making its newly introduced AD- 
SPACE available without charge to 
any newspaper in the United States 
until January 1992 in order to meet 
retailers’ desires to begin using the 
system as soon as possible. 

The plan provides free use of the 
software, all upgrades, toll-free cus- 
tomer support and complete manuals 
and instruction for any newspaper 
specified by an advertiser. Software 
license fees will begin in 1992 if the 
newspaper decides to keep the sys- 
tem operating. 
ADSPACE is a PC-based space 

reservation system which uses con- 
ventional telephone lines for two-way 

communication of formatted ad infor- 
mation between advertisers and 
newspapers. The software runs on 
any IBM-compatible PC-AT, XT or 
PS/2. A Macintosh version is slated to 
be released this summer. A standard 
Hayes-compatible modem and tele- 
phone line are all that are required for 
communication. 

New N.J. network 

Four New Jersey newspapers have 
formed the Greater New Jersey Net- 
work for national advertising. 

The four newspapers are The Rec- 
ord of Hackensack, the Asbury Park 
Press, The News Tribune of Wood- 
bridge and the Central New Jersey 
Home News of New Brunswick. 

The prime suburban counties 
reached by the network are Bergen, 
Hunterdon, Middlesex, Monmouth, 
Ocean, Passaic and Somerset. 

Weekly Reader to 
produce radio show 

The national classroom newspaper 
Weekly Reader, published by Field 
Publications, Middletown, Conn., 
has agreed to produce a children’s 
news show for radio by joining with 
the new Kids’ Choice Broadcasting 
Network to supply top-of-the-hour 
news Monday through Friday. 

Broadcasting is slated to begin May 
1 on WPRD 1440 AM in the Orlando, 
Fla., area and move within a year to 
some 100 other stations nationwide. 

College suspends 
student newspaper 

The Student Publications Board at 
Geneva College, Beaver Fails, Pa., 
has suspended publication of The 
Cabinet student newspaper for the 
remainder of the semester because of 
an anti-Catholic editorial written by 
the student editor, school officials 
said. 

Eric Dugan, the student editor, 
defended the editorial, claiming it was 
restatement of theological policy of 
the Reformed Presbyterian Church, 
with which the college is affiliated. A 
disclaimer for the college was pub- 
lished with the editorial. 

The editorial, “Theology of Pointy 
Hats,” said senior clerics of the 
Catholic Church had become author- 
itarian, and alleged that the church's 
councils and tradition supercede the 
Scriptures. 

William Gibbs, spokesman for the 
college, said the editorial caused “a 
firestorm of complaints,” and sus- 
pension of the newspaper was an 
expression of apology to students, 
particularly Catholics, who represent 
about one-fifth of the student body. 

Tobacco bill would 
cause problems, 
agency group says 

The American Association of 
Advertising Agencies, in response to 
a bill introduced by Sen. Edward M. 
Kennedy (D-Mass.), noted the prob- 
lems that would arise from the sena- 
tor’s bill, which would hand regula- 
tion of tobacco product advertising to 
the local government level. 

The 4As pointed out that the cur- 
rent regulation by the federal govern- 
ment not only provides a predictable, 
manageable set of guidelines but also 
has created an environment in which 
consumers are “bombarded” with 
anti-smoking messages at the expense 
of the tobacco marketers, not the tax- 
payers. 

Electricians 
decertify union 
at Houston paper 

Electricians at the Houston Post 
have voted to decertify their union 
after 27 years of organized represen- 
tation by the International Brother- 
hood of Electrical Workers, AFL- 
CIO-CFL. 

After petitioning the National 
Labor Relations Board in January 
with the required 30% of signatures 
from its represented group of employ- 
ees, the election was held following 
waiver of a board hearing, and 70% of 
the electricians voted to decertify. 
The NLRB has certified the election. 

Nevada daily notes 
125th anniversary 
The Nevada Appeal of Carson 

City, which bills itself as “Nevada’s 
Oldest Daily Newspaper,” recently 
celebrated its 125th anniversary. 

The Donrey Media Group paper 
marked the event with a special 100- 
page historical section written by sev- 
eral northern Nevada authors and 
journalists. 
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Third black weekly 
published in Seattle 

The founder of a new weekly news- 
paper in Seattle, Wash., for black 
entrepreneurs says he expects the 
paper to eventually do as well as a 
sister publication in Portland, Ore., 
that has a circulation of 20,000. 

Bernard Foster started the Skanner 
with a profile of Norm Rice, the city’s 
first black mayor. Foster founded a 
newspaper with the same name 15 
years ago and has been co-owner of 
the Northwest Dispatch in Tacoma, 
Wash., since 1985. 

In a city whose population is 12% 
black, Foster faces stiff competition 
for ad revenue from two other black 
weeklies, the Seattle Medium and 
The Facts, where he worked previ- 
ously as an advertising salesman. 

Foster said he expects to lose 
money initially. Fitzgerald Beaver, 
owner of The Facts, said he wishes 
Foster well but questions whether the 
city can support three black newspa- 
pers. _— AP 

Publisher to buy 
Mass. tv station 

Stephen Mindich, publisher of the 
Boston Phoenix and Phoenix New 
Paper in Providence, has reached an 
agreement to acquire WHRC-TV in 
Norwell, Mass., from Channel 46 
Co:p. The station has been off the air 
since last September. 

Mindich, already the owner of 
WFNX-FM in Lynn, Mass., report- 
edly paid a little more than $4 million 
for the tv property, according to a 
source quoted in published reports. 

Garage sale helps 
weekly hurt by fire 

Faithful readers of the weekly Oak 
Cliff Tribune kicked in videocassette 
recorders, furniture and other items 
in a garage sale to benefit the newspa- 
per after a fire destroyed all its pub- 
lishing equipment. 

“It’s just a small weekly,” 
publisher Joseph Whitney said of the 
86-year-old Dallas, Texas, newspa- 
per, “but what the community has 
done to put it back on its feet makes us 
more appreciative of what we have.” 

Area service clubs organized a sale 
at a YMCA branch March 10 that 
drew 200 people. 
“We raised $800 in six hours, more 

than we ever dreamed of,” said Rob- 
bie Hazelbaker, one of the organiz- 
ers. “We also sold 50 subscriptions to 
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the Tribune.” 
The newspaper’s staff of eight has 

not missed an issue since the Jan. 31 
fire, which destroyed the building 
where the paper had been produced. 

“After the fire, we are more aware 
of its importance,” Whitney said. 
“People want a newspaper that has 
become almost an institution here.” 

— AP 

Restructuring at 
lll.-based media firm 

The News-Gazette of Champaign, 
Ill., and other media properties 
owned by Marajen Stevick Chinigo 
have undergone a corporate restruc- 
turing intended to ensure stability and 
growth. 

The News-Gazette, WDWS radio, 
Printing Impressions Corp. and 
Tolono County Star Inc., as well as 
Prarie Production Corp. in which Chi- 
nigo holds a controlling interest, will 
all come under the umbrella of Profes- 
sional Impressions Media Group, a 
new corporation formed to oversee 
the media-related businesses. 

Champaign attorney John C. Hirsch- 
feld becomes president and chief 
executive officer of the new corpora- 
tion. He previously served in that 

capacity for the corporations consoli- 
dated in the move. 

Other members of the new corpora- 
tion’s board are: Charles Flynn, for- 
mer editor and general manager of the 
News-Gazette, now executive vice 
president of the new corporation; 
Mike Ovca, who assumes the title of 
vice president for corporate finance; 
Linda A. Bauer, vice president for 
corporate communications and devel- 
opment; Ronald A. Wilcox, vice 
president for marketing; Gary Holben 
of Printing Impressions Corp., named 
vice president for commercial print- 
ing and direct mail; James Turpin, 
general manager of WDWS and 
WHMS, vice president for radio; and 
John Foreman, News-Gazette editor, 
named vice president for newspapers. 

New feature section 

The Dallas Times Herald has 
launched a new feature section utiliz- 
ing more color, stronger graphics and 
a flashier layout. 

In addition, the paper has added a 
new slogan to its front page reading, 
“Today’s newspaper for Dallas.” 

The Lifestyle section replaces the 
old Style section. It will be directed by 
new assistant managing editor Kim 
Marcum. 

When the ‘Bottom Line’ 

needs to be ‘Higher’ 
If your newspaper is searching for better performance 
and wants to build quality and community service... 

Join Inland! 

*Cost and revenue analysis programs, 

The Industry Standard for ending roadblocks to profit! 
*Custom compensation reports, 
Tailored comparisons to fit the right context. 

*Circulation rate studies, 

Three-year rate histories to help plan rate changes. 

*Money-saving tips for newspapers. 

*Cost-effective employee surveys, 

*Low-cost, high-quality training seminars, 

Sessions to enhance quality and profit. 

*Free-to-members training video library, and more. 

Annual dues for dailies: about $30 per thousand circulation. 

Annual dues for weeklies: $100 per flag. 

| Call (708) 696-1140 or FAX (708) 696-2463 

for an Inland catalog and application. 



NEWSPEOPLE IN THE NEWS 
DIANE MCFARLIN will become man- 

aging editor of the Sarasota Herald- 
Tribune in June and assume the duties 
of executive editor on Jan. 1. 

She succeeds WILLIAM F. MCIL- 
WAIN, who becomes senior editor of 
the New York Regional Newspaper 
Group, which owns the Herald-Tri- 
bune. 

He will be involved with all the 
daily and weekly publications of the 
group. Before moving to the Herald- 
Tribune, he was editor of New York 
Newsday and earlier deputy manag- 
ing editor of the Toronto Star, along 
with a number of editing positions in 
the U.S. 

McFarlin joined the Sarasota Jour- 
nal in 1976 as a reporter and copy 
editor after graduating from the Uni- 
versity of Florida journalism school. 
She held a succession of responsible 
positions and after the Journal ceased 
publication became assistant manag- 
ing editor for features at the Herald- 
Tribune, which joined The New York 
Times Group later that year. She was 
named deputy managing editor and 
then managing editor in 1985, a post 
she held until taking over the Gaines- 
ville Sun top news post in 1987. 

* * 

ELIZABETH COLTON, has been 
named executive editor of the 192- 
year-old Loudoun Times-Mirror in 
Leesburg, Va. 

She succeeds ROBERT ENDICOT, 
who has served as executive editor of 
the Fairfax and Leesburg Group 
newspapers and is moving to vice 
president/news operations of the 10 
Arunde! Newspapers group. He 
transfers to corporate headquarters at 
Dulles Airport to head editorial plan- 
ning and special projects and will con- 
tinue to serve as executive director of 
the group’s editorial board. 

In announcing the appointments, 
publisher ARTHUR W. ARUNDEL said 

Expertise and reliability 

of their newspapers. 

At the Century Plaza 

for private conferences 

22 

for owners considering sale 

Diane McFarlin 

Colton will head news and editorial 
operations of the weekly and will also 
serve as executive editor of the East- 
ern Loudoun Times, the Clarke 
Courier in Berryville and Fort Royal 
News. 
Colton is the first woman to 

become an executive editor in the 25- 
year-old Arundel group. Her varied 
career includes reporting for the 
Asheville Citizen-Times, network 
news correspondent, Newsweek 
bureau chief and diplomatic corre- 
spondent for National Public Radio. 
In Washington, she served as press 
secretary to Jesse Jackson during the 
first half of his 1988 presidential cam- 
paign and is author of a 1989 Double- 
day book, “The Jackson Phenome- 
non: The Man, The Power, The Mes- 
sage.” 

* * & 

WILLIAM I. BEAUCHAMP, director 
of training for Morris Communica- 
tions Corp., has been named human 
resources director of the Augusta- 
based company. His duties include 

"Ye cape ga 

John A. Park, Jr. & Son 

(919) 782-3131 

Box 17127 

Raleigh, N.C. 27619 

42 Years Nation-Wide, Personal Service 

Elizabeth Colton William |. Beauchamp 

— NEWSPEOPLE EDITOR 

LENORA WILLIAMSON 

corporate personnel and training 
functions. 

Beauchamp joined Morris as train- 
ing director in 1985. He had worked 
for the Miami Herald and Knight-Rid- 
der in 1965-1976 as assistant training 
director, assistant to the personnel 
director and circulation marketing 
manager. He later was in similar posts 
with the Columbus Dispatch and Citi- 
zen Journal and the Fort Lauderdale 
News and Sun-Sentinel. 

A native of Jacksonville, Beau- 
champ received his bachelor of arts 
degree in business and psychology in 
1966 and a master of business admin- 
istration degree in marketing in 1983 
from the University of Miami. 

* * * 

The Michigan Journalism Hall of 
Fame will induct four new members 
May 12 in banquet awards ceremo- 
nies at Michigan State Univerisity, 
East Lansing. They are: 

WILLARD BAIRD, former chief Capi- 
tol reporter for Federated Newspa- 
pers, now part of Gannett Co. Inc., 
who resides in Lakeside, Mich.; 
RICHARD E. CHEVERTON, former 

news director of WOOD radio and 
television stations in Grand Rapids, 
who died in 1974; 

CARRIE JACKSON ROWE, editor and 
publisher from 1890 to 1935 of the 
Milford (Mich.) Times, who died in 
1949; and 
NEAL SHINE, Oakland University 

journalism professor and retired 
senior managing editor of the Detroit 
Free Press who writes a twice-weekly 
column for the newspaper. 
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In a series of key management 
changes at Landmark Communica- 
tions Inc., JOHN O. WYNNE, president 
of the corporation’s broadcasting and 
video enterprises, becomes Land- 
mark’s chief operating officer. 

Wynne also becomes president of 
the newly formed Newspapers and 
Broadcasting Group, which will 
include the Virginian-Pilot and Leda- 
ger-Star, the Greensboro News & 
Record, the Roanoke Times & World- 
News, and Landmark Broadcasting 
and Video Enterprises. Wynne 
reports to RICHARD F. Barry III, 
Landmark president and chief execu- 
tive officer. 

ROBERT D. BENSON, currently 
president and publisher in Greens- 
boro, moves to president and 
publisher of the Virginian-Pilot and 
the Ledger-Star and relinquishes col- 
laterial duties as publisher of those 
papers to devote full time as Land- 
mark chief executieve officer. 

CARL W. MANGUM Jr., currently 
president and general manager of the 
Norfolk papers, succeeds Benson as 
president and publisher in Greens- 
boro. 
DONALD H. PATTERSON Jr., vice 

president and business manager in 
Norfolk, becomes executive vice 
president of Landmark with responsi- 
bility for overseeing the corporate 
staff, including finance, accounting, 
human resources and corporate com- 
munications. 

FRANK BATTEN Jr., currently direc- 
tor of marketing and associate 
publisher in Norfolk, becomes vice 
president and associate publisher of 
the papers with responsbility for mar- 
keting and promotion, circulation and 
business departments. 

Also, Benson and Mangum each 
will have overall responsibility for 
operations and departments within 
their respective division and report to 
Wynne. 

* * * 

THOMAS J. SPURGEON, director of 
Calkins Newspapers data processing 
department, has been named general 
manager of the company’s Bucks 
County Courier Times in Levittown, 
Pa. 

Sprugeon began his career in 1978 
as data processing manager of Union- 
town Newspapers Inc., also owned 
by Calkins. He later was promoted to 
systems coordinator for Calkins and 
moved to Bucks County and then was 
promoted to his most recent post. 

He is a graduate of the Rochester 
Institue of Technology with a major in 
printing management. 

John O. Wynne 

JACK FULLER, vice president and 
editor of the Chicago Tribune, has 
been named a trustee of the Robert R. 
McCormick Charitable Trust and the 
Cantigny Trust. He will be involved in 
decisions on grantmaking and other 
charitable activites of the trust. 

Other trustees of the McCormick 
Trust are STANTON R. COOK, 
CHARLES T. BRUMBACK, JOHN W. 
MADIGAN and ROBERT HUNT. 

The area institutions have been 
beneficiaries of over $150 million in 
grants from the trust established in 
1955. The trust maintans the McCor- 
mick estate (Cantigny) west of Whea- 
ton. Ill., as a public park, recreational 
and educational center. 

* * * 

THOMAS POTRATZ, who joined The 
National in August 1989 from Coun- 
try Living Magazine where he was the 
New England sales manager for three 
years, has been promoted to sales 
development manager. He will be 
responsible for management and 
coordination of sales presentations, 
research and creative services. 

Gary F. SHERLOCK, executive vice 
president of advertising for the News- 
paper Division of Gannett and presi- 
dent of Gannett National Newspaper 
Sales, is succeeding JOSEPH M. 
UNGARO as president and publisher 
of the Westchester Rockland Newspa- 
pers and vice president of the Metro 
Newspaper Division. Ungaro was 
recently named president and chief 
executive officer of the Detroit News- 
paper Agency. 

In addition to the 10 dailies and two 
weeklies in the suburban counties 
north of New York City, Sherlock 
also has responsibity for USA 
Weekend, Gannett’s national weekly 
magazine. 

* * * 

LEwis B. SPENCE Jr.is the new 
president of Pontiac (Ill.) Newspa- 
pers Inc. and publisher of the Pontiac 
Daily Leader and Flanagan Home 
Times. The papers are divisions of 
Brill Media Company. 

Spence has over 20 years of news- 
paper experience working for Gan- 
nett, Multimedia and Worrell news- 
papers. 

* * * 

PETER COURTRIGHT, formerly mar- 
keting/research manager at the 
Washington Times, has been pro- 
moted promotion and research direc- 
tor. 

* * * 

CAROLINE YOUNG ULLMANN 
recently joined the Tacoma (Wash.) 
Morning News Tribune as an assis- 
tant metro editor in charge of the night 
desk. 

She previously worked five years 
as a Seattle Post-Intelligencer 
reporter and most recently special- 
ized in children’s issues. She also has 
worked at the Bellevue (Wash.) Jour- 
nal American and the San Francisco 
Examiner. 

LEE DIRKS & ASSOCIATES 

Lee Dirks 

We specialize in assisting owners in exploring and negotiating 
the sale of their daily newspapers or non-daily newspaper groups. 

185 Oakland, Suite 210, Birmingham, Michigan 48009 

313-646-4230 

Owen Van Essen Norm McMullin 
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OBITUARIES 
CLARENCE B. CAMPBELL, 83, a for- 

mer reporter and copy editor at the 
Philadelphia Inquirer, died March 17 
at West Jersey Hospital-Voorhees. 

He joined the Inquirer in 1925 and 
was a copy editor when he retired in 
1960. Campbell later became news 
editor for Chilton Publications, Bala 
Cynwd, Pa., and also helped found 
the Catholic Star Herald of the Dio- 
cese of Camden, N.J. 

* * * 

HARRY GESSING, 75, who covered 
the Denver Post’s police beat for 39 
years, died March 24 after a long ill- 
ness. 

A former police Chief Art Dill 
recalled: “He told 10 different chiefs 
what to do and where to go. Harry 
was always a gentleman. The police- 
men would talk to him when they 
wouldn’t talk to their own supervisors 
or commanders.” 
When he retired in 1982, Gessing 

was named the department’s first 
“honorary division. chief” and the 
pressroom at police headquarters 
was dedicated to him. 

* * * 

PAUL JONES, 95, who worked for 
newspapers in Kansas City and 
Cleveland and was spokesman for the 
National Safety Council, died March 
24 at his Morristown, Ill. home. 

While with the council, Jones 
developed the so-called “holiday 
death toll” forecasts credited with 
reducing the nation’s accident totals. 

After retiring from the council, 
Jones was an editor for Newspaper 
Enterprise Association in Cleveland. 
He retired to a home in Henderson- 
ville, N.C., and wrote editorial com- 
ment for NEA and a nature column 
for the local Times-News. 

* * * 

ADAM R. KELLY, 65, former editor 
and publisher of the weekly Tyler Star 
News, Sisterville, W.Va., died of a 
heart attack March 16 in Washington, 
D.C., while attending a meeting of the 
National Newspaper Association. He 
served on the organization’s board of 
directors. 

Kelly sold the newspaper to Ogden 
Newspapers in 1989 but remained edi- 
tor emeritus of the weekly he had 
owned and published for more than 25 
years. With Ogden, he was known as 
“The Country Editor” for his column 
printed throughout the eastern United 
States. 

* * * 

RON E. KRAMER, 49, a reporter and 
photographer for the Jron Mountain 
(Mich.) Daily News for 25 years, died 

March 16 at his home of an apparent 
heart attack, according to autopsy 
results. His body was discovered by 
police March 19 after he failed to 
report for work. 

Kramer had joined the News edito- 
rial staff in 1965 after his discharge 
from the Army, where he worked in 
public affairs and broadcasting. 

* * * 

JOHN LOFTON, 70, retired editorial 
writer for the St. Louis Post-Dis- 
patch, died Feb. 16 at his home in 
Grantville, Kan. He had continued to 
contribute editorials and articles after 
his 1985 retirement. 

Lofton joined the St. Louis paper in 
1971 after 19 years with the Pitts- 
burgh Post-Gazette where he was edi- 
tor of the editorial page. 

One of his books, “The Press as 
Guardian of the First Amendment,” 
was honored with the Distinguished 
Service Award of the Society of Pro- 
fessional Journalists. He held degrees 
from the College of Charleston, the 
University of Pittsburgh and Duke 
University, the latter awarding him a 
degree in law. 

* * * 

DANIEL MCGIBBENY Jr., 74, retired 
executive sports editor and a chief 
copy editor of the Pittsburgh Post- 
Gazette, died of a heart attack March 
15 at his home. 
He retired from the newspaper in 

1980 and also had worked for the 
Pittsburgh Press, the former Pitts- 
burgh Sun-Telegraph and the New 
Kengsington Daily Dispatch. 

He was inducted to the Western 
Pennsylvania Sports Hall of Fame in 
1986. 

* * 

Jim NEUBACHER, 40, the Detroit 
Free Press columnist who became an 
advocate of rights for the hand- 
icapped after developing multiple 
sclerosis, died March 22 at Southfield 
(Mich.) Providence Hospital. 

He joined the Free Press in 1971 
after graduating from the University 
of Michigan and worked as a city desk 
reporter and as the newspaper’s first 
Canada correspondent and colum- 
nist. 

* * * 

ORPHA CROSS SIMONS, 77, who 
started in newspapers at the early age 
of 17 on the editorial staff of the Par- 
kersburg (W.Va.) Sentinel, died at 
the Parkview Health Center, Parkers- 
burg, on March 19. 

She furthered her studies at Ohio 
State University and received a jour- 
nalism degree while writing for the 
Ohio State Journal, Columbus. 

Simons later moved to Nashville 
and worked for the Tennessee 
Department of Employment security 
as public relations director for 30 
years before retiring. 

* * * 

Guy SCHOFIELD, 87, editor of Lon- 
don’s Daily Mail and a founding mem- 
ber of the Press Council, died Feb. 14. 

He was editor of the Daily Mail 
from 1950 to 1955. The paper is nowa 
tabloid with a nationwide circulation 
of 1.7 million. 

Schofield began as a copyboy at the 
Leeds Mercury in 1918 and worked at 
London’s Evening Standard and then 
as editor of the now-defunct Evening 
News in 1942-50. 

* * * 

DEWEY RAND Sr., 91, longtime 
publisher of the weekly Capital 
Press, died March 20. 

He joined the paper in his home- 
town of Baker while in high school 
and took it over in 1946 after returning 
from World War II service. 

The paper boasted of being the last 
Democratic newspaper in the state, 
appealing primarily to rural Oregon 
residents. Its circulation was about 
32,000. 

* * # 

WALTER T. RIDDER, 72, who retired 
from Knight-Ridder Inc. board of 
directors last year, ending a 50-year 
newspaper career, died March 17 
after a long illness at his home in 
suburban McLean, Va. 

Ridder began his career as an $18-a- 
week reporter for the Hartford 
(Conn.) Times and then worked at 
Ridder papers in Duluth and St. Paul, 
Minn. He served as publisher of the 
Gary (Ind.) Post-Tribune. 

A war correspondent in Europe 
during World War II, he later directed 
the Marshall Plan information service 
in Paris and for many years headed 
the Washington bureau of Ridder 
papers. 

* * &* 

MICHAEL S. WEISBERG, 36, a for- 
mer New York Daily News assistant 
business editor and copy editor, died 
March 13 at Long Island Jewish Hos- 
pital of AIDS. 

He also had been an associate pro- 
fessor at the Columbia University 
Graduate School of Journalism and an 
adjunct professor in the New York 
University Department of Journal- 
ism. 

Weisberg was executive director of 
Multitasking Systems of New: York 
Inc., a nonprofit organization which 
helped people with AIDS find office 
work. 
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The Population Institute 

Global Media Awards 
FOR EXCELLENCE IN POPULATION REPORTING 

1990 Call for Entries 



Best Columnist 
Tom Wicker 
The New York Times 

Best Periodical 
3 Time Magazine 

Anastasia Toufexis* 

Best International 
Daily Newspaper 
International Herald 

Tribune 

John Vinocur, Executive 
Editor* 

Best Developing 
Country Daily 
El Expreso 
Luis Gallardo* 

Best Editorial 
Support for 
Solutions to 
Population Problems 
David Broder 
Washington Post 

F Best T.V. Series 
41 NBC Nightly News 

Sy Pearlman* 

1989 Global Media Awards 
Presented in Amsterdam, The Netherlands 

Best Team 
Reporting Effort 
Akron Beacon Journal 
Mary Ethridge 

Barbara Galloway 

Sheryl Harris 

Marcia Myers 

Best Combined 
Media Effort 
Centro Regional de 
Audiovisuales 
Alfonso Albacete* 

and (not pictured) 
Maria Cristina Rosales* 

Most Conscientious 
News Service 
Reuters 

(not pictured) 
Michael Littlejohn* 

Best Radio Program 
(not pictured) 
Tom Kazungu 
Voice of Kenya 

This Call For Entries is in the April 14, 
1990 issue of Editor & Publisher. 

* Accepting 

Honorees 

For up-to-date, accurate 
information on the world 
population crisis, call: 
POPLINE (202) 544-3300. 



Global Media Award Guidelines 

Award’s Purpose 
be Population Institute Media 

Awards are devoted to drawing 
attention to worldwide population 
issues. The awards are given to 
honor those who have contributed 
to creating awareness of popula- 
tion problems through their jour- 
nalistic endeavors in a meritorious 
manner. 

The Population Institute is dedi- 
cated to making population an in- 
ternational priority by creating 
awareness of population problems 
and their relationship to resources 
and the environment and develop- 
ing strong leadership prepared to 
design and implement rational and 
humane solutions to population 
problems throughout the world. 

The Population Institute, a private 
non-profit public interest group, is 
interested in encouraging individ- 
ual editors, news directors and 
journalists to acquire a more in- 
depth knowledge of population 
issues, as well as helping stimulate 
high standards of journalism. 

Guidelines 

1. The awards for excellence in 
population reporting are made 
by a distinguished Panel of 
Judges. The judges exercise 
their independent and collec- 
tive judgement. 

. Entries may be made by any in- 
dividual or organization from 
material appearing in the print 
and electronic media. 

. Entries must be submitted in 
writing to the Population Insti- 
tute and accompanied by jus- 
tification for entry and a photo 
of the nominee. 

. Eligible works must have been 
published or aired between 
September 15, 1989 and Sep- 
tember 15, 1990. 

. Any media, including previous 
winners, are eligible for consi- 
deration each year. 

Categories 
Best Columnist 
Best Individual Reporting 
Effort 

. Best Major Daily 

. Best International Daily 
Newspaper 
Best Periodical 
Best Cartoonist 
Most Conscientious News 
Service 
Best Editorial Support for 
Solutions to Population 
Problems 

9. Best Radio Program 
10. Best T.V. Documentary 
11. Best Population/Environ- 

mental Reporting Effort 
12. Best Team Reporting Effort 
13. Best Population Journal 
14. Best Combined Media Effort 

on Behalf of Population 
15. Special Country Award 

All awards are given for distin- 
guished examples of reporting on 
population issues. Nominees for 
the awards include institutions or 
journalists. All works are to be 
characterized by a high quality of 
writing and factual reporting. Mul- 
tiple awards may be given within 
certain catergories. It is the intent 
of the Panel of Judges to recognize 
work in all categories. 

How To Submit 

ntries must be submitted in 
writing and addressed to the 

Secretary of the Media Awards Pro- 
gram, The Population Institute, 
110 Maryland Avenue, N.E., Wash- 
ington, D.C. 20002. Each entry 
shall be accompanied by a state- 
ment as to why the nominator 
believes that this particular entry 
merits a Media Award. Entries must 
also be accompanied by an exhibit 
as published or broadcast, includ- 
ing the name of the media outlet 
and the date of its use. No entry fee 
required. 
For more information, call the 
Population Institute at (202) 
544-3300. 

e +PPY PP PP 

THE 
POPULATION 
INSTITUTE 
110 Maryland Ave., NE RR Washington, DC 20002 
(202) 544-3300 

What You Win 

Each winner will receive an 
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PRIORITIES FOR A NEW DECADE 

By Werner Fornos 
President of The Population Institute 

Tncreante political upheavals in Eastern Europe within recent months have 
signaled a clear need to reorder priorities for a new global agenda. Indeed the next 
generation will have both the opportunity and the responsibility to answer pressing 
challenges short-changed or neglected during the more than 40 years in which world 
leaders were preoccupied by a frenetic and regressive arms race. 

Among the more significant concerns that can at last be addressed with long 
overdue serious attention is the matter of rapid population growth. 

The current population of the world is 5.3 billion. Each year 93 million more — 
the equivalent of the population of Mexico — are added. This astonishing prolifera- 
tion of the human species causes or at least intensifies a wide range of other global 
problems: ecological deterioration, environmental degradation, economic stagna- 
tion, malnourishment and hunger, illiteracy, unemployment and underemployment, 
civil strife, and poverty. 

Virtually the entire increase in world population occurs in the developing world, 
a phenomenon projected to continue throughout the foreseeable future. These are 
precisely the countries and regions that can least afford a doubling of their popula- 
tions within 25 years. Yet some 60 of these nations are on a course to do just that — 
among them, Bangladesh, Nigeria, and Pakistan, each with a population of approxi- 
mately 115 million and an annual per capita gross national product below $400. 
Another 30 countries will double in only 30 years. It would be a formidable task for 
most industrialized nations to increase by 100 per cent job opportunities, classrooms, 
health facilities, and basic human services over the next quarter of a century. But 
there is virtually no realistic hope that these struggling, impoverished countries, 
which account for more than 90 per cent of the world’s human growth, can even 
come close to meeting such a challenge. In the unlikely event that they were able to 
succeed, it would ensure them nothing more than a continuation of their present sub- 
standard quality of life. Instead of achieving progress in development, they would be 
merely running on a treadmill. 

By slowing down population growth, we may or may not eliminate many of the 
devastating problems that thwart development and prolong the cycle of poverty and 
deprivation for far too many families throughout the world. But, until there are 
meaningful strides toward demographic stabilization, permanent solutions for some 
of the most deeply rooted and overwhelming problems currently confronting 
humankind will be next to impossible. 

The Population Institute has long recognized and respected the role of the press 
in bringing to public attention the issues that require global solutions yet go unat- 
tended for reasons as varied as they are unacceptable. A more equitable balance 
between the world’s population, its resources, and its environment will become a 
reality only with support from national and local media in informing and educating 
the public of the consequences of burgeoning human growth. 

The Population Institute sincerely appreciates the efforts of the many dedicated 
journalists and editors who have contributed with highest distinction to a broader 
understanding of the interrelationship between population growth and develop- 
ment. To honor their reportorial and interpretive achievements in this field, the Insti- 
tute proudly announces that the 1990 Global Media Awards for Population and 
Development Reporting will be presented in Harare, Zimbabwe. 

The Population Institute is a 501(c)(3). All contributions are tax deductible. 

World Population Awareness Week, October 21-27 
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CIRCULATION 

Recent circulation promotions at 
the Portland (Maine) Newspapers 
have brought in nearly 7,500 new 
orders, and one of the contests, for 
carriers, has been so successful it has 
already lasted three times as long as 
expected. 

The “Last Carrier Out” contest, 
expected to last about two months, 
has already hit week 28 and three 
carriers are still vying for the first- 
place prize of a trip to Walt Disney 
World in Florida. 

To keep qualifying, each carrier 
must progressively sell one order 
more per week than the previous 
week. For example, in week 10 they 
had to sell 10 orders, in week 11 they 
had to sell 11, and so on. The contest 
will continue until there is only one 
carrier left. 

By week 28 the three remaining 
carriers had each sold over 400 orders 
and that program had generated 2,192 
new orders for a minimum subscrip- 
tion of 13 weeks. 

Normally, when a carrier for the 
newspapers — the Press Herald, 
Evening Express and Maine Sunday 
Telegram — sells a new order he is 
given about $2. That rule has been 
true throughout the Last Carrier Out 
contest but is not exclusive to the 
carriers who remain in the competi- 
tion. 

Carriers were also included with all 
company employees in the “Braver 
Bucks” promotion, which awarded 
five Braver Bucks — named for gen- 
eral manager Steve Braver — which 
they could use to “buy” prizes. 

The staffers were divided into three 
groups — carriers, district managers 
and other company employees. Car- 
riers were able to use their Braver 
Bucks to bid on prizes such as bicy- 
cles, VCRs, color televisions, stereo 
systems and Nintendo games during 
the Carrier Prize Auction. 

In the other departments, employ- 
ees used their Braver Bucks to order 
items from a list of prizes, and those 
who participated got the bonus of 
using their Braver Bucks to “shop” 
for leftover prizes at the “Bonanza 
Store.” 

At the end of the campaign, the 
district managers celebrated by com- 
bining a victory dinner with their own 
Braver Bucks Auction featuring cir- 
culation director Fred Foutz as auc- 
tioneer. Over 44 prizes worth over 
$8,000 were awarded to 25 people. 
The prizes included trips to Bermuda, 

Braver Bucks 

Montreal and Nova Scotia, a 
camcorder, a snowblower, a CD ste- 
reo system, a VCR, and color tv and 
more. 

During the contest a number of 
challenges were issued within the cir- 
culation department to keep things 
interesting. 

The circulation managers chal- 
lenged the district managers to two 
nights of direct sales competition. 
The loss by the circulation managers 
left them washing the district manag- 
ers’ cars. 
A competition between the east and 

west zones left the losing east zone 
representatives eating beans, while 
the winning west zone reps ate steak. 

Perhaps the greatest challenge of all 
came from the general manager and 
circulation managers to the depart- 
ment. If the department reached 5,000 
total orders, the three managers 
would perform a “Hula at High 
Noon.” 

With the final tally 5,284 new 
orders, g.m. Braver, circulation 
director Foutz and assistant circula- 
tion director Pete Starren donned 
their grass skirts and leis and per- 
formed the hula — or their approxi- 
mation thereof — in the company 
parking lot. 

Circulation promotions bring in 7,500 new subscribers 

In fact, a second show was added to 
accommodate the hundreds of 
employees who came to watch. 

Those who had sold at least two 
orders received a commemorative 
T-shirt with caricatures of the trio in 
their grass skirts. 

Cards beat Cubs 
in Denver contest 

The St. Louis Cardinals recently 
beat the Chicago Cubs 35,103 to 
32,006. 

The score wasn’t one for the base- 
ball record books, but rather the 
determining vote in a recent Denver 
Post phone-in poll, which asked its 
readers which major league baseball 
team the paper should cover like a 
home team. 
More than 143,000 calls were 

received during the five-day polling, 
and on the first day of the poll, U.S. 
West officials estimated that 50% to 
75% of the calls couldn't get through 
because the volume was too high for 
the paper’s switchboard to handle. 

Photo i.d. contest 
The Herald of New Britain, Conn., 

has introduced a weekly feature 
called “Mystery Photo,” in which 
readers are asked to guess the loca- 
tion of an object or subject in a vintage 
photo. The winner receives a copy of 
the book New Britain: The City of 
Invention while supplies last, after 
which Herald coffee mugs will be 
offered as an alternative prize. 

Weekly real estate 
tabloid is launched 

The Journal Newspapers of Spring- 
field, Va., has launched the Capital 
Friday Home Report, a weekly 
cooperative effort between the Jour- 
nals, USA Today and the Washing- 
ton, D.C., Association of Realtors 
Inc. 

The four-color weekly publication 
will feature information on co-ops, 
condominiums and single-family 
homes offered for sale through the 
realtors’ association Multiple Listing 
Service. It will be distributed as a 
regional advertising supplement in 
USA Today’s weekend edition, and 
will be similar to its sister publication, 
the Journal Friday Home Report 
serving suburban Washington. 
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TECHNICAL BRIEFS 

Copley to buy 
new plant site 

The San Diego Union has reported 
that The Copley Press Inc., its parent 
company and publisher of the after- 
noon San Diego Tribune, agreed to 
buy a parcel of land “for development 
as a newspaper headquarters and pro- 
duction facility.” 

The 45-acre tract, part of a planned 
135-acre corporate business center, is 
southeast of the Interstate 805-State 
52 interchange, near the U.S. Naval 
Air Station at Miramar. It is being 
graded for street improvements but 
no time frame for any construction 
has been set. 

The Union and Tribune now share 
facilities at a 12.8-acre site nearer 
downtown in Mission Valley. Quot- 
ing Copley senior vice president Rob- 
ert F. Crouch, the Union reported 
that the current site, which opened in 
1973, offers “no room to expand” to 
meet increasing production demands, 
and that the county’s development 
patterns “put growing stresses” on 
distribution. 

Noting fast change in technology, 
Crouch said it was “difficult to pro- 
ject our need clearly more than a few 
years ahead.” Copley is working with 
Hope Architects and Engineers “to 
develop design options for the prop- 
erty.” Robert A. Stine, president of 
Collins Development Co., called 
Copley Press “the cornerstone of our 
development,” a project Collins is 
undertaking with the Douglas Allred 
Co. 

The company also owns 12 acres in 
San Marcos, in northern San Diego 
County. The Union reported the site 
was acquired for possible construc- 
tion of a satellite production facility 
and consolidation of north county edi- 
torial, advertising, photography and 
circulation activities. 

Rockwell names 
engineers 
of the year 
Two Graphic Systems engineers 

were among the 16 Rockwell Interna- 
tional Corp. employees named Engi- 
neer of the Year, the company’s high- 
est honor for technical achievement. 

Frederick K. Burt, with Rockwell 
Graphic Systems in Westmont, Ill., 
received the award for his role in ap- 
plying networked programmable con- 
trollers in creating a computerized 
control system to enhance the opera- 

tional efficiency of the C500 commer- 
cial web press. 

Alan H. Eldred, with Rockwell 
PMC Ltd., received the award for his 
contributions to manufacturing tech- 
nologies and related machine tool 
hardware and software used to pro- 
duce high-performance presses. 
Rockwell PMC Ltd., in Peterbor- 
ough, England, makes Baker Perkins 
commercial printing presses. 

Phoenix Gazette 
redesigns; breaks 

ground for new plant 
The Phoenix Gazette has taken ona 

new, updated look. 
The architect of the new design was 

Mike Jenner, a design consultant with 
18 years in the newspaper business. 

He has worked on designs at the Phil- 
adelphia Inquirer, Columbia (Mo.) 
Daily Tribune and oversaw design 
changes at the Hartford Courant. 

The most striking change at the 
Gazette was to switch the flag to true 
Bookman typeface, put it in upper- 
case letters and stack it for a “unique, 
crisp, look,” according to managing 
editor Pam Johnson. 

Jenner also developed a grid sys- 
tem featuring uniform column widths 
for layout to make it easier for the 
reader to recognize the most impor- 
tant story on the page. 

The index was placed at the bottom 
of the page to billboard Gazette col- 
umnists and square off the page. 

In addition, Jenner lightened the 
paper’s look by eliminating heavy- 
appearing “electrical tape” rules. 

Focus groups then evaluated a 
redesign prototype, resulting in a few 
modifications by Jenner. 

Johnson said the paper now has a 
more “polished appearance” but 
asserted the design changes don’t 
alter the Gazette’s commitment to 
local news coverage. 
The new look also includes a 

revamped neighborhood news sec- 
tion called Community, which — with 
more in-depth neighborhood news — 
will appear in both the Gazette and 
its sister paper, the morning Arizona 
Republic. 

Meanwhile, groundbreaking cere- 
monies for Phoenix Newspapers 
Inc.’s $128-million Deer Valley pro- 
duction plant took place on March 12. 

The plant will contain four Goss 
Colorliner presses that will allow the 
two dailies to convert to 100% offset 
printing and improved multicolor 

duction functions of the jointly oper- 

reproduction. 
“The new facility demonstrates our 

confidence in the future of the com- 
munity,” said PNI general manager 
William R. Hogan. “Despite the cur- 
rent slowdown in the growth rate, we 
feel that the Phoenix area will again 
experience rapid expansion.” 

Huggins named 
Monotype Inc. 
president 

R. Troy Huggins has been 
appointed president of Monotype Inc. 
(USA), the Elk Grove, Ill.-based sup- 
plier of imagesetting and image-man- 
agement products and typography. 

Huggins’ nearly 25 years in the 
printing and graphic arts industries 
have been spent mostly with AM 
International Inc., where he most 
recently was vice president and gen- 
eral manager of Bruning Computer 
Graphics, its CAD peripherals busi- 
ness. 

The appointment was announced 
late last month by Jerry O. Williams, 
managing director of Monotype Corp. 
PLC. A month earlier, Williams 
resigned as a director of ECRM, a 
position he had held since the com- 
pany’s formation in 1987. 

In his letter of resignation, Williams 
said, “My taking an active position at 
Monotype represents somewhat of a 
conflict with my position on the 
board of directors of ECRM.” 
Monotype is an OEM customer of 
ECRM and a competitor of several of 
ECRM’s major accounts, according 
to ECRM, in Tewksbury, Mass., a 
supplier of laser-based scanners and 
recorders. 

Salt Lake City 
gets Soundwall 

Industrial Noise Control Inc., 
Addison, Ill., is installing a custom- 
designed noise control system for one 
Metroliner and two Headliner presses 
at Utah’s Newspaper Agency Corp., 
which manages the business and pro- 

ated morning Salt Lake Tribune and 
evening Deseret News. 

The Soundwall noise control sys- 
tem is offered by Rockwell Graphic 
Systems to its customers as an 
optional accessory for its presses. 
INC said most of its installations pro- 
ide a quiet area with noise levels 

“well below 80 dBA.” 
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CPS announces 
its largest sale 

Denville, N.J.-based Computer 
Peripheral Sciences Inc. received its 
largest multiple publishing systems 
order. North Jersey Newspapers, a 
recently formed partnership of Good- 
son Publications and Garden State 
Newspapers (E&P, Jan. 20, P. 20), 
purchased CPS Astrotek 200 systems in 
Passaic and Paramus with communi- 
cations links to a CPS 2000 recently 
installed in Elizabeth. 

The three New Jersey sites will use 
high-speed communications to share 
production facilities, in-house news 
stories, classified advertising, busi- 
ness data and output devices. 

The systems will serve up to eight 
remote newspaper sites with PC 
Astro terminals, including editorial, 
classified, display ad and business 
functions. When the systems are fully 
installed, editorial and classified pagi- 
nation will be implemented to serve 
12 weekly (829,000 circulation) and 
three daily (144,000 circulation) 
newspapers. 

The systems, including two 2040s, 
one 2030 and one 2020 with 13 
advanced technology processors, will 
network 230 terminals and PC-based 
workstations. Total network capacity 
was put at more than 300 terminals. 
Each system will be able to communi- 
cate with another over leased lines 
and dial-up backups for sending sto- 
ries and wire information between 
newspapers or to divert production 
from one site to another if necessary. 

As many as 10 CRT typesetters and 
multiple wire service handlers will be 
installed. 
CPS also said it has assumed full 

service and repair responsibility for 
Goodson Publications now using CPS 
systems in New York, New Jersey 
and Pennsylvania. 

Other sales announced earlier in 
the year are an Astrotek 2020 for the 
Farmington (N.M.) Daily Times, 
where it will replace a Xylogics sys- 
tem installed in 1972, and imaging 
equipment at Time Warner in New 
York City. 

As many as 30 terminals, including 
the Asto PC, were to be installed in 
Farmington. Output would include 
conventional Compugraphic 8600 and 
laser printers running PostScript. 
Pagination that includes graphics and 
halftones and classified ad production 
was Said to be possible on all termi- 
nals, not just the workstations. 

CPS said the old equipment was the 
world’s oldest Xylogics system and 
the second one built using CRT termi- 
nals. CPS’s Astrotek 2000 and 3000 

systems are the latest engineered ver- 
sions of Xylogics’ Copy Processing 
Systems, which combine standard 
platforms with mainframe computing 
performance and redundancy, 
according to the company. 

The sale to Time Warner included 
three Chelgraph IBX imagesetters, 
eight Chelgraph 400-dpi A3 proofers 
and a Chelgraph Logoscanner. The 
output devices function with Atex 
editorial and Crosfield color systems. 
For the installation, CPS said it inte- 
grated the output with an ACE lan- 
guage driver developed by Atex. 
Chelgraph output equipment can also 
be driven as CORA, ICL, Mono- 
type, or PostScript device. 
Following the system sales 

announcements, CPS said it reached 
agreement with Purdy & Associates 
of Nashua, N.H., and Archetype Inc. 
of Waltham, Mass., to market 
Archetype Designer display ad pro- 
duction software as an integral part of 
its product line and as stand-alone 
software and/or a workstation prod- 
uct. Purdy is an Arcthietype distribu- 
tor. 

INSI system goes 
into Fayetteville 

North Carolina’s Fayetteville Pub- 
lishing Co., publisher of the Fayette- 
ville Times and the Fayetteville 
Observer, has contracted for a Circu- 
lation Management System from 
International Newspaper Systems 
International, in Overland Park, Kan. 

The system offers marketing, dis- 
tribution management, billing and 

financial control for effective newspa- 
per distribution management. INSI 
says its “integrated household data- 
base” permits personalized sub- 
scriber service and customized adver- 
tiser service. 

INSI also announced the appoint- 
ment of Douglas Yardas as president 
and CEO and the promotion of Ste- 
phen Dienna to sales and marketing 
vice president. 

Yardas moved to INSI from Harte- 
Hanks Communications, where he 
had been a senior executive since 
1983. Dienna, Southeastern regional 
sales manager since 1988, had earlier 
been with System Integrators Inc., 
Atex and Tal-Star. 

Graphics, design 
conferences set 

The concurrent 1990 Lasers In 
Graphics and Electronic Design in 
Print conferences will be held Sept. 9- 
13 in Orlando, Fla. ; 
The showcases for new technology 

will feature technical programs, 
workshops, user group meetings, 
industry roundtables and equipment 
demonstrations. A major focus will be 
on issues concerning color calibra- 
tion, communication and control in 
distributed creative and production 
environments, as well as text-and- 
graphics integration and computer-to- 
plate technology. 
The conferences will also look at 

significant design and prepress devel- 
opments and announcements from 
DRUPA ’90. 
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TECHNICAL BRIEFS 

USG posts 
systems sales 

The Users Sierra Group has sold its 
circulation system to its hometown 
San Antonio (Texas) Express-News 
and to Philadelphia Newspapers Inc. 

The integrated, real-time software 
systems were developed for IBM 
mainframe computers. 

The Philadelphia purchase was 
made last year and a Subscriber Ser- 
vices module was put into production 
in October. The system in San Anto- 
nio will be implemented later this year 
on an IBM 9370/50 with a VSE oper- 
ating environment. 
USG also announced the sale of 

billing systems and the enhanced ver- 
sion of its Subscriber Services mod- 
ule to the Chicago Tribune, the origi- 
nal USG installation. The Tribune, 
which put the Agent Statement mod- 
ule (carrier/dealer billing) into pro- 
duction in January, will be the first 
site to complete installation of all sys- 
tem modules. 

Adobe publishes 
font format, 
licenses type 
Adobe Systems Inc. has published 

the Adobe Type I Font Format, speci- 
fications that describe format syntax, 
including all information on hinting, 
character outline coding and encryp- 
tion-decryption algorithms. The book 
is going out free to all registered 
Adobe developers. 
Adobe chairman John Warnock 

said he believed publication “will 
benefit the electronic printing and 
publishing industry by increasing the 
number of type vendors supporting 
Type 1, increasing the number of 
Type | fonts and solidifying the posi- 
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tion of the Type | font format as the 
industry standard.” 

The Type | programs, which can be 
used with all PostScript output 
devices, Display PostScript and 
Adobe Type Manager, are outline 
fonts encrypted and hinted for 
improved rendition at small type size 
and low resolution. 

Adobe also announced it has signed 
agreements with AGFA Compu- 
graphic and Monotype Corp. that give 
it full licensing rights to the compa- 
nies’ typefaces for use on printers and 
typesetters using Adobe’s PostScript 
page description language. 

The non-exclusive licensing allows 
Adobe to market the AGFA Compu- 
graphic and Monotype typeface 
libraries as downloadable font pro- 
grams for various electronic publish- 
ing platforms. The typefaces will ship 
as part of the Adobe Type Library 
some time in the second quarter of 
this year. 

Including typefaces already 
licensed from other font manufactur- 
ers, Adobe’s library will offer more 
than 1,000 font programs by the end of 
1990. 

Web Products Corp. 
to make Walnostat 

Chesapeake, Va.-based Web Prod- 
ucts Corp. announced it will manufac- 
ture the Walnostat static elimination 
system developed in Sweden. 

The system, used in such opera- 
tions as printing and converting, 
where static can pose a problem, is 
non-ionizing, ozoneless, shockproof 
and explosion-proof, according to 
Web Products. Walnostat is the main 
component of the Walnodust web 
cleaner. 

Atex announces 

interface plan 
Atex has announced an Open Inter- 

face Strategy for third-party vendors 
to interface their products with Atex 
systems. The company said “partici- 
pating vendors will work with Atex in 
sales to major metropolitan newspa- 
pers, using their products as comple- 
ments to Atex products.” 

At the same time, Atex announced 
a marketing program to implement 
the strategy and provide visibility for 
qualified participating vendors. 

The strategy initially targets ven- 
dors of imaging and display ad work- 
stations. According to Atex market- 
ing vice president Agnes Imregh, 

Leaf Systems, Reuters Information 
Systems and Sinclair Communica- 
tions have indicated their intention to 
work “in support of system compati- 
bility in this area.” 

JFORUM opens 
computer mart 

Users, vendors and shoppers for 
newsroom computer systems now 
have an on-line resource for sharing 
information. JFORUM, Com- 
puServe’s Journalism Forum, offers 
Newsroom Computer Mart, an elec- 
tronic message board and database. 

According to JEFORUM founder 
and system operator Jim Cameron, 
JFORUM members “were already 
having on-line discussions...” 
about various computer systems. The 
mart brings together current users, 
buyers and sellers in a part of 
JFORUM dedicated to their interests 
and needs. 

Those already using certain sys- 
tems can ask questions about their 
equipment “much like an on-line 
users group.” Advertising is not 
accepted. Beyond the initial sign-up 
fee and interconnect charge for each 
use, there is no cost for NCM. 

Nolan retrofits 
Ky. daily’s conveyor 

Nolan Products Inc., Rome, N.Y., 
has been asked to upgrade the 
Winchester (Ky.) Sun Channel Flex 
wire lapstream conveyor to a Channel 
Belt lapstream conveyor, the first 
complete system retrofit using 
Nolan’s belted conveyor. 

To test its viability, the Sun con- 
verted a portion of its system late last 
year. Satisfied with the tracking, the 
Sun will now complete the retrofit. It 
noted that easy installation will cut its 
cost by allowing Sun personnel to 
upgrade the rest of the system. In 
addition to producing the 7,010-cir- 
culation Sun, the newspaper facility 
handles commercial color printing. 

Seattle P-I hires 
software engineer 

Phil Johanson has joined the Seat- 
tle Post-Intelligencer as a systems 
engineer/analyst, according to tech- 
nology manager Bob Roach. 

Johanson had previously worked 
for Aldus Corporation, also in Seat- 
tle, and had earlier been with Bed- 
ford, Mass.-based Atex. 

EDITOR & PUBLISHER for April 14, 1990 



IN BRIEF 

Columnist’s plea 
for pet food 
is answered 
Gary Bogue, who writes a column 

on animals for the Contra Costa 
(Calif.) Times, has a pretty good idea 
of the power of the printed word. 

Recently, Bogue came to the aid of 
a community group called Meals On 
Wheels. 

The organization, which delivers 
hot meals to shut-ins, started an off- 
shoot program called Meals for Paws 
to feed their pets. 
“We discovered that many of our 

Meals On Wheels participants were 
sacrificing some of their own food in 
order to feed their pets,” said pro- 
gram coordinator Jean Manahan. 
“These pets are a homebound per- 
son’s best friend, sometimes the only 
contact they have when they’re alone 
all the time. And if they can’t leave 
the house to get themselves food, 
they can’t get their pets food either.” 

But Meals for Paws, which depends 
on cash and pet food donations, began 
running low on supplies. The group 
sought help from Bogue. 

He not only told readers about 
Meals for Paws, but announced that 
the Times would be a collection site 
for canned or dry pet food. 

In a few days, the columnist’s 
office was crammed with enough dog 
and cat food to carry Meals for Paws 
for a year. 

The donations were hauled over to 
Meals for Paws, which shortly ran out 
of space and had to call a temporary 
halt to the drive. 

“It means a lot to those people to be 
able to take care of their pets,” said 
Manahan. “We’re extremely grateful 
to the Contra Costa Times, Gary and 
the community for helping.” 

Reuters seeking to 
buy back its stock 

Reuters Holdings P.L.C. is seeking 
shareholder approval to buy back up 
to 10% of its stock and increase its 
borrowing power to be ready for 
investment opportunities that might 
arise in the future. 

The company’s approval to buy 
back stock expires at the 1991 share- 
holders meeting. Reuters has 431.1 
million shares outstanding. 

Reuters is seeking to increase its 
borrowing power to 2.5 times its 

adjusted capital and reserves, up from 
two times capital and reserves. The 
company would effectively be raising 
its borrowing limits to £1.02 billion, 
about $1.07 billion, from £817 million. 

Journalists named 

to Ky. hall of fame 
Three journalists have been named 

to the Kentucky Journalism Hall of 
Fame at the University of Kentucky. 
They are: James D. Ausenbaugh, 

professor of journalism at Western 
Kentucky University and former 
regional editor for the Courier-Jour- 
nal of Louisville; Russ Metz, 
publisher of the Bath County News- 
Outlook in Owingsville and a syndi- 
cated columnist; and E. Eugene Pell, 
president of Radic Free Europe/ 
Radio Liberty since 1985. 

The awards will be presented as 
part of the 13th annual Joe Creason 
Lecture, which will be given this year 
by David Kindred, a columnist for 
The National sports daily, and a for- 
mer Courier-Journal sports colum- 
nist. 

IAPA solidarity with 
El Espectador staff 

The Inter American Press Associa- 
tion has expressed its solidarity with 
the publishers and staff of the Bogota, 
Colombia, daily El] Espectador. 

In a front-page declaration, follow- 
ing a death sentence against its jour- 
nalists and publishers, the paper 
announced that it would cease publi- 
cation of editorials until Colombian 
President Virgilio Barco returned 
from a U.N. anti-narcotics confer- 
ence in Europe. 

In the name of its more than 1,300 
members, the IAPA gave its “total 
support to the newspaper and prom- 
ised a hemispheric campaign to 
denounce the insane action of the 
drug lords.” 

Writer poses as 
a columnist from 
another newspaper 

An entertainment writer for the 
weekly New Times, Phoenix, Ariz., 
said he posed as a columnist for the 
Mesa (Ariz.) Tribune during tele- 
phone interviews with a state legisla- 
tor. 

David Koen wrote that he posed as 

political columnist Doug MacEach- 
ern because he had been warned by 
his editor “that hardly anyone in the 
Legislature would give me the time of 
day if I said I was from New Times.” 

He said the interview was with 
Rep. Jan Brewer, who has introduced 
a bill to make it illegal to sell recorded 
music with obscene lyrics to minors. 
MacEachern, who formerly 

worked for New Times, said he was 
angered by the incident. 

“In effect, you have a group of 
middle-aged people who think they 
are still revolutionaries who wanted 
to outrage the establishment Legisla- 
ture. They figured the only way they 
could get access to the Legislature 
was by impersonating a mainstream 
journalist,” he said. 

Koen declined to comment on the 
ethics of his actions. “I have decided 
not to talk about it,” he said. 
Michael Lacey, New Times’ 

executive editor, also declined to dis- 
cuss ethical standards. “People ought 
to take their hands off their hips and 
get a life,” he said. 

Brewer said Koen had tried to set 
her up by asking the same questions 
repeatedly in an attempt to get her to 
say obscene words. She denied using 
an obscene word that Koen quoted 
her as saying in a discussion of 
obscene lyrics. 

Brewer said Koen’s impersonation 
would make legislators wary of 
reporters who telephone for informa- 
tion. 

John Genzale, the Tribune’s man- 
aging editor, shared that concern. 
“It’s absolutely imperative that our 
reporters identify themselves prop- 
erly and that their identity is believed 
by the source, or it diminishes their 
chance of gettingnews . . . If] werea 
source, I’d be more reluctant to give 
out information over the phone.” 
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By M.L. Stein 

Locked in prolonged labor dispute 
with management, two unions are 
urging subscribers to cancel delivery 
of the Long Beach (Calif.) Press-Tele- 
gram. 

The Los Angeles Newspaper Guild 
contends that nearly 3,000 P-T sub- 
scribers have signed “decirculation” 
cards and that the paper’s circulation 
department has been receiving 10-20 
cards and calls per day from readers 
demanding that their subscriptions be 
stopped. The latter figure was denied 
by P-T publisher Peter Ridder. 

The Guild has been joined in the 
drive by the Communication Workers 
of America (CWA). The Guild has 
been without a contract since March 
1989, and CWA since 1988. 

Jim Smith, the local Guild’s chief 
administrative officer, told E&P that 
union members have obtained most of 
the signed subscription cancellation 
cards at supermarkets. 
“We posted our people at the mar- 

kets that advertise in the Press-Tele- 
gram, figuring we would find a lot of 
subscribers there,” Smith said. 

He added that plans also were 
under way to seek signatures at 

Reporter to run for 
Pa. legislative seat 
A Pennsylvania state Capitol 

reporter for a newspaper company 
has announced his candidacy for the 
state House of Representatives. 

Albert D. Sterner, the former editor 
of the Evening Sun in Hanover and a 
Harrisburg reporter for 12 Thomson 
newspapers across the state, said he 
would run as a Republican candidate 
for the 193rd District. 

“It’s a personal goal,” Sterner 
said. “I’ve always been inter- 
ested in government and politics and, 
as ajournalist, I’m familiar with much 
of what is going on with the district.” 

Sterner said he would resign his job 
to campaign for the Legislature. 

Donald Dorr has held the seat since 
the district was created in 1971. Ster- 
ner is the fifth Republican to enter the 
race. 

— AP 

events surrounding the upcoming 
Long Beach Grand Prix, an interna- 
tionally known auto race. However, 
according to Smith, the signers are 
giving the unions permission to sus- 
pend newspaper delivery “until fair 
and just contracts are obtained.” 

The cards will not be turned in to 
the circulation department unless 
“management refuses to return to the 
bargaining table and continues to 
demand an incredible list of take- 
aways,” he stated. 

Smith said the “decirculation” 
effort began after Guild members at 
the Knight-Ridder newspaper 
“rejected the management’s latest 
“last, best and final offer.” 

“There have been at least five last, 
best, and final offers in as many 
months,” he said. 

Smith claimed that P-T manage- 
ment has refused to meet with the 
Guild’s bargaining committee since 
the union’s membership rejected its 
last offer by 77%. 

The Guild official said the main 
issues are “union-busting” and 
“takeaway proposals,” such as the 
right to strike and take economic 
actions; wage cuts; reduced health 
care; and elimination of retiree bene- 
fits, among others. 

Guild members, he added, got their 
last raise in 1988 and CWA in 1987. 

The Guild represents 240 editors, 
reporters, janitors, district managers, 
page designers, artists, columnists 
and others at the paper. CWA repre- 
sents about 45 compositors. 
“Some of the statements by the 

Guild are totally false,” said Ridder. 
“We have received exactly one 
cancellation notice” as a result of the 
unions’ efforts. Our daily circulation 
[136,000] and Sunday circulation 
[157,000] are at an all-time high.” 

Ridder also asserted that the unions 
have received wage-raise offers from 
management in the past three years. 

“Nor have we ever proposed that 
the unions be prohibited from strik- 
ing,” he continued. “We have stated 
they have that right. What we have 
proposed is nothing more than other 
unions at the P-T have accepted.” 

Ridder contended that manage- 
ment’s offers to the two unions are 
“far less restrictive” than recent 
agreements ratified by Guild locals in 

‘Decirculation’ drive in Long Beach 

Guild claims to have nearly 3,000 readers ready to stop their 
subscriptions; management claims those figures are bogus 

San Diego and St. Louis. 
Smith said the cancellation drive is 

an alternative to striking. 
“Our people can remain working 

and draw salaries rather than strike 
benefits,” he went on. 

The national Newspaper Guild and 
the Los Angeles County Federation 
of Labor have approved the tactic, 
Smith said. 

N.Y. Daily News 

management 

withdraws offer 

New York Daily News manage- 
ment this week withdrew its new con- 
tract offer to the Newspaper Guild 
which called for a 30% wage hike over 
three years in exchange for more 
work hours per week and other con- 
cessions. 

The Guild had requested an exten- 
sion to consider the proposal. 

At the same time, management 
announced it was terminating con- 
tracts with the 10 newspaper unions. 
The contracts expired at the end of 
March and since that time both sides 
were operating under the terms of 
those pacts. 

Terminating the contracts after 
expiration means that management 
has the option of changing the work 
rules. 

As E&P went to press this week, a 
management spokesperson said there 
were no plans to change the working 
conditions at present. 

A New York Times story quoted a 
“senior news executive” as stating 
that he expects the negotiations to 
continue until June, when the com- 
pany would probably declare an 
impasse if no agreement has been 
reached. 

At that time, new work rules would 
be established and the unions would 
have to decide whether to abide by 
them or strike. 

News management also continued 
to run display classified ads seeking 
newspaper employees with “no 
experience necessary” for jobs in the 
pressroom, photoengraving and 
delivery areas. 
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By George Garneau 

United Press International justi- 
fiably fired reporter Greg Gordon 
because the book he was writing — 
and refused to submit for prepublica- 
tion review — was not in UPI’s inter- 
ests, an arbitrator has ruled. 

“There is something psychologi- 
cally indigestible about an employee 
passing judgment on his employer’s 
efforts to save the business and the 
jobs of perhaps several thousand 
employees that does not sit weil,” 
contract arbitrator Robert Ables 
ruled March 28. (UPI claims 1,150 
full-time employees.) Ables upheld 
Gordon’s firing last June, not on 
grounds of insubordination, as UPI 
had stated, but based his disparaging 
conclusion about UPI in Down to the 
Wire: UPI’s Fight for Survival, co- 
written with former UPI managing 
editor Ron Cohen. The book was 
published five months after he was 
fired for insubordination. 

Gordon appealed his ouster under 
the outside work provisions of UPI’s 
contract with the Wire Service Guild. 
Binding arbitration hearings were 
held in January. In hearings, UPI said 
it had information from unidentified 
sources that revealed the then- 
unpublished manuscript was “detri- 
mental” to UPI. After Gordon 
refused to turn over the manuscript, 
he was fired. 

In a 17-page ruling, Ables rejected 
UPI’s demand for prepublication 
review and claims Gordon was insub- 
ordinate. 

However, quoting critical passages 
from the book, Ables said, “By no 
stretch of the imagination could the 
book be said to have been beneficial 
to any employer interest, which is an 
agreed standard in the contract provi- 
sion on outside activities.” 
Gordon showed “biases” against 

UPI and “seemed to have departed 
from his role as analyzer and reporter 
of historical events to that of com- 
mentator on current events,” Ables 
said, allowing that another “critical, 
historical report may pass muster on 
the conflict rules.” 

The ruling repeated this passage 
from near the end of the book: 
«|. . There was no single reason for 
UPI’s plunge from robust competitor 

Firing of UPI reporter upheld 
Arbitrator says management was justified in firing Greg Gordon for 
writing book that was not in the best interests of the wire service 

to cowering dwarf. But if the wire | impinging in any way on First Amend- 
service indeed had any chances 
against these outside forces, they 
were squandered repeatedly by own- 
ers and managers either inept, ill- 
suited or unwilling to rise to the chal- 
lenge.” 

If an employee “effectively 
declares war against his employer,” 
Ables said, “ . . . he must do it from 
outside his job. Writing a book about 
an employer is no different than other 
jobs. A certain loyalty to the 
employer must be presumed. Public 
criticism, which may destroy the 
subject, is not in keeping with honor- 
able relations between employers.” 

ment rights,” said UPI spokesman 
Milt Capps. “We think the arbitra- 
tor’s view of Gordon”s disloyalty, 
lack of objectivity and the injury to 
UPI is acutely accurate. Moreover, 
we feel this underscores our earlier 
statement that Mr. Gordon and his co- 
author, Ron Cohen, simply did not do 
a complete job of reporting in Down to 
the Wire. The sense of malice that we 
felt throughout UPI... was pro- 
found.” 

He said the company, which was 
disappointed and angered by the 
book’s “cursory and even flippant” 
treatment of efforts to save the news 

If an employee “effectively declares war against his 
employer,” Ables said, “...he must do it from 
outside his job.” 

A 1986 letter from then-UPI presi- 
dent and chief executive officer Luis 
Nogales authorizing Gordon to write 
the book without UPI control did 
immunize Gordon from the decisions 
of later managers, Ables said, noting 
that Gordon had been looking for a 
job and had an interest in profiting 
from the book. 

The ruling made no reference to 
First Amendment issues or to any 
damage to UPI as a result of the book. 

Gordon attempted to keep the book 
off the arbitration record, claiming 
that since it had not been published 
when he was fired, it was not rele- 
vant. 

“I find the ruling legally and logi- 
cally indigestible,” said Gordon, an 
investigative reporter nominated by 
UPI for eight Pulitzer Prizes during 18 
years. He has since joined the Detroit 
News’ Washington bureau. 

“Ables accused me of conflict of 
interest for something that wasn’t 
even published,” based on heresay 
that the manuscript was derogatory, 
Gordon said. “I think the ruling is flat 
wrong.” 

The arbitrator’s decision is final 
and binding by contract, and an 
appeal to civil court would cost more 
than the several months’ pay at stake. 
“We do not see this decision 

service, felt no guilt about its efforts 
in “protecting it from any who would 
attempt to cast UPI back into disar- 
ray.” 

Within a week of the ruling, the 
Society of Professional Journalists 
gave Gordon and Cohen its Sigma 
Delta Chi award for research about 
journalism, citing their “great strides 
toward setting the record straight.” 

American IPI 

elects officers 
The American Committee of the 

International Press Institute, meeting 
in Washington during the American 
Society of Newspaper Editors con- 
vention, elected two members to the 
board of directors and re-elected four 
others. 

The new members are Joseph 
Lélyveld, The New York Times, and 
Norman Pearlstine, The Wall Street 
Journal. They succeed George Cha- 
plin of Honolulu (retired) and John 
McGee, Charleston (W. Va.) Daily 
Mail, who went off the board auto- 
matically because they had service 
six years. 

Re-elected to the board are: Larry 
Jinks, Richard Wald, Tom Winship, 
and John McMeel. 
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Ontario Council: 

sportswriters must 
reveal interests 
Newspaper sports pages are no 

refuge from disclosures of journalistic 
conflicts of interest, the Ontario Press 
Council has ruled. 

In a March 15 adjudication, the 
council sternly rejected the conten- 
tion of the Toronto Sun that “one 
does not look in the sports pages for 
objectivity.” 

The council said Sun corporate 
sports editor George Gross should 
have acknowledged that he is on the 
board of directors of the Toronto 
Ontario Olympic Committee when he 
published a column attacking a group 
that opposes a 1996 Olympics bid by 
Toronto. 

In its first response to the complaint 
from the anti-bid group, Bread Not 
Circuses Coalition, the Sun suggested 
it was reasonable to assume any 
Toronto sportwriter would support 
the Olympic bid. 

In a hearing before the council, 
however, a Sun representative said 
that Gross’ affiliation with the 
Olympics bid had gone unmentioned 
only because of an oversight. 

The Sun did note that the writer’s 
connection with the Olympic Council 
had been repeatedly demonstrated in 
newspapers and on radio and televi- 
sion broadcasts. 

The council said its adjudication 
against the Sun “might not have been 
necessary if the Toronto Sun, instead 
of saying one does not look in the 
sports pages for objectivity, had 
declared in its original response that it 
would ensure its policy on identifi- 
cation is followed in the future.” 

Ontario’s press council is a volun- 
tary group, including members of the 
public, all of the province’s daily 
newspapers and many of its weeklies, 
which hears complaints about press 
coverage. 

Southam Inc. board 
modifies original 
shareholders’ rights 

Southam Inc.’s board of directors 
has approved modifications to the 
shareholder protection rights plan it 
originally adopted and announced 
Feb. 1. 

The amended plan will be submit- 
ted to shareholders for approval at the 

annual and special meeting scheduled 
for May 3 in Toronto. 

The plan is based on the permitted 
bid concept, whereby a takeover bid 
must be made on identical terms to all 
shareholders for 100% of the out- 
standing shares. A takeover bid not 
meeting the conditions of a permitted 
bid would result in the exercising of 
rights already issued to shareholders 
entitling them (other than the acquir- 
ing person) to acquire shares of 
Southam at a 50% discount to the 
market price. 

The changes do the following: raise 
the share ownership threshold that 
would trigger exercising the rights to 
20% from the previous 15%; provide 
an exemption for professional fund 
managers and trust companies man- 
aging portfolios of unaffiliated per- 
sons; eliminate the requirement for a 
bidder to provide a fairness opinion 
and pay half the costs of a special 
meeting of shareholders called to con- 
sider a bid; and shorten to five years 
from 10 years the period before which 
shareholder approval of the plan is 
again required. 

As it did at the time the shareholder 
protection rights plan was first 
adopted, Southam said it is not aware 
of any present or impending bid for a 
change in control of the company, 

Press Council will 

advise Md. students 
A group of newspaper publishers 

and editors from the Maryland, Dela- 
ware and D.C. region has agreed to 
serve on the newly formed Press 
Council of Capital News Service, the 
student reporting bureau of the Uni- 
versity of Maryland’s College of Jour- 
nalism. 

The bureau, which began operation 
this winter in downtown Annapolis, 
consists of Maryland journalism stu- 
dents covering state government and 
public affairs issues with stories sub- 
mitted to daily and weekly papers in 
the region. Plans call for a second 
bureau in downtown Washington, 
D.C., within a year. 

The 12-member Press Council will 
provide guidance and advice to 
faculty director Vanessa Gallman, 
former metro editor of the Washing- 
ton Times, and the College of Jour- 
nalism. 
Members of the council include 

three University of Maryland, Col- 
lege Park, alumni: Denise Perry, edi- 
tor, the Easton (Md.) Star-Democrat; 
James E. Pokrandt Jr., publisher, the 
Banner newspapers, Cambridge, 

Md.; and Michael Powell, managing 
editor, the Frederick (Md.) News- 
Post. 

Other council members include: 
Sam Barnes, editor of the Carroll 
County (Md.) Times; Ed Casey, 
executive editor, the Annapolis (Md.) 
Capital; Judith Roales, president, 
Independent Newspapers, and 
publisher, the Delaware State News, 
Dover; John Rouse, publisher/editor, 
the Bowie (Md.) Blade News; Lowell 
Sunderland, zone edition editor, the 
Baltimore Sun; Edwin Warfield IV, 
president, the Daily Record, Balti- 
more; John Wilson, assistant manag- 
ing editor, the Washington Times; 
Tom Graham, executive editor, Patux- | 
ent Publishing, Columbia, Md.; and 
Bob Matthews, executive editor, the 
Baltimore Afro-American. 

Southam Focus 

is launched 

Southam Graphics Group 
announced the launch of a new com- 
pany called Southam Focus, which 
will concentrate on direct marketing 
and business mailing systems mar- 
kets. 

It is intended to offer a wide range 
of products and services by integrat- 
ing Southam’s faci“ties in data man- 
agement, print technologies, elec- 
tronic imaging and fulfillment sys- 
tems. i 

In a company release, AndrA 
Beaudet, group president of business 
forms and specialty printing, said, “As 
far as we’re concerned, personalized 
marketing and business communica- 
tions are the way of the future... ” 

Vice president of Southam Focus is 
Barry Scruton, who remains Southam 
Paragon Graphics vice pesident and 
general manager (Central). 

Ky. papers reprint 
series on schools 

Eight Kentucky newspapers have 
joined together to inform readers 
about political abuses of the state’s 
public schools. 

The Lexington Herald-Leader first 
highlighted the problems in a 12-part 
series “Cheating Our Children.” 
Arrangements were made with seven 
other newspapers to carry the series 
in its entirety in a 24-page full-color 
section, and an additional 9,000 
copies were distributed to individuals 
and organizations throughout the 
state. 
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FolA 
(Continued from page 14) 

“We are trying, and, heaven 
knows, we can use some sugges- 
tions,” Bush said. 

Bush took both sides when ques- 
tioned about the cost of investigating 
leaks to the press. 

Referring to the failed $250,000 FBI 
probe of how word leaked about an 
investigation of Rep. William Gray 
(D-Pa.), Bush said he “strongly sup- 
ported” what he called “a legitimate 
attempt” to halt such leaks, but later 
stated, “Well, I can’t be defending 
that as a particularly prudent use of 
the taxpayers’ money.” 

“I don’t know how to answer your 
question,” Bush said. “I mean, if 
there’s something really bad, why, I 
think we ought to find out what 
happened . . . and punish the person 
that does something, if it’s against the 
law, certainly.” 

Rejecting as unserious allegations 
by some reporters that he is too secre- 
tive, Bush declared “some things 
should be protected” — but 
neglected to say exactly which. He 
conceded, however, that chasing 
leaks was “extraordinarily hard” and 
none he knew of had damaged 
national security. 

Bush praised the press for contrib- 
uting to the “revolution” as Com- 
munist nations moved toward democ- 
racy last year. He also supported free- 
dom for Terry Anderson, the Asso- 
ciated Press correspondent held hos- 
tage for five years in Lebanon. 

Electronic system 
to buy, sell media 

An electronic system for buying 
and selling media is being offered to 
advertising agencies and media buy- 
ers by MediaQuote. 

Manhattan-based parent company 
Telmar Group Inc. said the $50 
monthly subscription to MediaQuote 
allows sellers to list their availabilities 
and for buyers to view and respond. A 
$35 transaction fee is charged to the 
seller‘when buyers respond, and there 
is no charge to the buyer for viewing, 
responding or buying. 

MediaQuote’s Transact system 
provides a listing of the media oppor- 
tunity, including description, rate, 
date and contract. The listing will 
remain active on the system until sold 
or the offer expires. An electronic 
media directory provides value- 
added information about each seller. 

SPJ names interns 
The Society of Professional Jour- 

nalists has named its two freedom of 
information interns for 1990, who will 
spend 10 weeks researching and writ- 
ing about Fol issues while assisting 
SPJ’s Fol committee and First 
Amendment counsel prepare the 
annual SPJ Freedom of Information 
Report. 

Mitchell Hartman, a student at the 
Columbia University Graduate 
School of Journalism in New York, is 
the Barney Kilgore Freedom of Infor- 
mation intern. Anne Lucey, in the 
second year of a J.D. degree at the 
University of Maine School of Law in 
Portland and holder of a B.A. in jour- 
nalism from the University of Maine, 
is the First Amendment Center 
intern. 

Soviet 
(Continued from page 17) 

that the “key word” for the news 
media of both nations is responsibil- 
ity. 

Klein, however, deplored the 
Soviet’s recent barring of U.S. con- 
sular officials and correspondents 
from Lithuania. 

Another panelist, Amy McCombs, 
general manager of KRON-TV in San 
Francisco, an arm of the Chronicle 
Publishing Co., said the recent open- 
ness in the Soviet Union was revealed 
in an unprecedented Soviet-Ameri- 
can poll conducted in 1988 by the 
U.S. research firms, Market Opinion 
Research of Detroit and Martilla & 
Kiley of Boston, and the Institute of 
Sociology of the Soviet Academy of 
Sciences. 
KRON and the Detroit News were 

among the participating media organi- 
zations. 

Soviet and American citizens were 
asked identical questions but there 
were some differences in responses, 
according to the survey results 
released last year, McCombs noted. 

Soviet pollsters allowed Musco- 
vites to be asked their opinion of 
President Gorbachev and religion, 
but rejected a question about sexual 
satisfactior. 

An Institute researcher told the 
U.S. group that “Satisfaction with 
sexual life would be considered deca- 
dent. We’re still in the Middle Ages 
here.” 

The panel was moderated by Dean 
Mills, dean of the School of Journal- 
ism, who spent three years as Mos- 
cow bureau chief for the Baltimore 
Sun and who speaks Russian fluently. 

Rape 
(Continued from page 10) 

who rapes white women,” he said. 
The five-part Des Moines Register 

series on Ziegenmeyer’s rape 
attracted national attention and 
spurred renewed debate among jour- 
nalists, rape specialist and the public 
about the long practice of withholding 
from the public the names of rape 
victims. 

Minorities 
(Continued from page I1) 

the number who take the professional 
plunge,” said John Greenman, 
incoming ASNE minorities chairman 
and managing editor of the Akron 
(Ohio) Beacon Journal. 

“It takes a pretty determined black 
journalist to walk into a newsroom of 
white journalists and make the situa- 
tion work,” according to Lucy May, 
managing editor of the Daily North- 
western in Chicago. 

Judging from the numbers, that rule 
applies to newspapers in general. 

CWO&O names five 
for regional offices 

Cresmer, Woodward, O’Mara & 
Ormsbee Inc. has.named the regional 
sales managers for the five offices of 
its new Chicago-based division, 
CWO&O/Regional Markets Group, 
which is responsible for the marketing 
and sales of 92 middle market news- 
papers and operates independently 
from CWO&O’s existing sales organi- 
zations. 

The new regional sales managers 
are: Robert P. Boyd, former assistant 
sales manager of CWO&O’s Chicago 
office, to general sales manager/Chi- 
cago; Gregory McNally, who joined 
CWO&O after four-and-a-half years 
with Landon Associates in New 
York, to Eastern regional sales man- 
ager/New York; Steven D. Schuh, 
who signed on with CWO&O after 
five years with the Papert Companies 
in Dallas, to Western regional sales 
manager/Dallas; Ira L. Griffith, for- 
mer sales rep for Branham Publishers 
Representatives in Miami, to South- 
east regional sales manager/Atlanta; 
and Kenneth D. Huebner, who previ- 
ously worked in sales and sales man- 
agement positions at Mature Ameri- 
can and TL Enterprises, as well as 
serving as manager in the Detroit 
office of Landon Associates, to Cen- 
tral regional sales manager/Detroit. 
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‘Queen of the Universe’ strip stars an odd little girl 

...MY UNCLE RATLIFFS 
CREDIT CARDS... 

A comic called “Queen of the Uni- 
verse” is being introduced May 7 by 
United Feature Syndicate. 

The self-appointed queen in Sam 
Hurt’s strip is a girl named Peaches, 
whose “desire for control causes her 
to take the upper hand with her easily 
confused Uncle Ratliff and anyone 
else who comes within 10 feet of her,” 
noted United. Peaches does act nicer 
to her baby brother Tykie, and is 
friends with young “interplanetary 
sheriff’ Kareem. 

“Queen” is an offshoot of Hurt’s 
“Eyebeam” comic, which has 
appeared in the Austin American- 
Statesman and a number of college 
papers — including the one at Hurt’s 
University of Texas alma mater. 
“Eyebeam” has also spawned seven 
book collections. 

“In the ‘Eyebeam’ strip, Peaches 
gradually began to assert herself into 

1 HAVE REACHED IT. A PLACE 
CONTAINING GREAT TREASURES... UNLOCKED ONLY WITH A 

CECRET KEY... A KEY 
WHICH ONLY | HAVE... 

... TREASURES WHICH CAN RE 3° 

© 1990 United Feature Syndicate. inc 

This kid’s favorite plastic toys have account numbers. 

a leading role,” said Hurt, who lives 
in Austin with his wife and young son. 
“She became something like a force 
of nature beyond the control of me or 
the other characters.” 

Hurt’s cartooning career began in 
1978 when he created “Eyebeam” — 
featuring a law student — for his col- 
lege paper. The comic came to the 
American-Statesman in 1983, the 

year Hurt earned his law degree. It 
was also the year Peaches first 
appeared in “Eyebeam.” 

Clients for the daily and Sunday 
“Queen” include the American- 
Statesman, Chicago Tribune, Dallas 
Times Herald, Los Angeles Times, 
Minneapolis Star Tribune, Rocky 
Mountain News, San Diego Tribune, 
and Seattle Times. 

‘Grandpa Zeke’ comic strip features a zany oldster 
A comic starring an eccentric 

grandfather is being introduced April 
23 by Tribune Media Services. 
The title character in James 

Emser’s “Grandpa Zeke” is a wise- 
cracking and mischievous man who is 
“adored by grandson Bobby, 
indulged by daughter Margie, and 
endured by son-in-law Mortimer.” 

Emser has worked as a gagwriter 
for two syndicated comics, and 
created gags and cartoons for The 
New Yorker, Saturday Evening Post, 
National Lampoon, Saturday 
Review, and Writer’s Digest. 

The St. Louis cartoonist has been 
working with Lew Little and Mary 
Ellen Corbett of Lew Little Enter- 

YOU'LL BE HAPPY TO 
KNOW T'M TEACHING 

BOBBY TO READ 
MINDS. 

T WILL? 

GO AWEAD, BOBBY, 
READ YOUR FATHER’S 

OKAY, 
GRANDPA 

fal WE 

ee 

fan 
an 

Grandfather knows best in this cartoon household. 

prises for several years — first on a | 
comic called “Bob Has a Good 
Time” and then on the daily and Sun- 
day “Grandpa Zeke.” 

Emser’s client papers include the 

Dallas Morning News, Denver Post, 
Los Angeles Daily News, Minneapo- 
lis Star Tribune, Orange County 
Register, and St. Louis Post-Dis- 
patch. 

Lona O’Connor 

Feature discusses career matters 

A working/careers column pub- 
lished in the Detroit Frée Press since 
1982 is being self-syndicated. 
Lona O’Connor’s 650-word feature 

discusses getting jobs, getting ahead, 
getting along with co-workers, and 
more. Often included in the weekly 
column are short quizzes and answers 
to reader questions. 

“I help my readers solve their real- 
life problems,” said O’Connor. 
“They want to know when to say no, 

how to rewrite their résumés, and 

how to succeed without stepping on 
people.” 
O’Connor worked as a reporter, 

editor, and photographer at the Free 
Press for 12 years before becoming a 
free-lance journalist. Her writing has 
appeared in People, Cosmopolitan, 
Woman, Historic Preservation, 
Advertising Age, and elsewhere. 

The columnist is based at P.O. Box 
810091, Boca Raton, Fla. 33481-0091. 
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A weekly column featuring tips on 
how to help preserve the environment 
has been introduced by Universal 
Press Syndicate. 

“EarthWorks” talks about recy- 
cling newspapers, car pooling, plant- 
ing trees, using cloth diapers, switch- 
ing to energy-saving light bulbs, 
installing “low-flow” shower heads, 
and more. 

Each column discusses why and 
how doing the above actions will 

make a difference, offers addresses 
for obtaining more information or the 
product itself, and so on. 

“It all begins with the simple 
things,” said columnist John Javna. 
“Once you get involved, understand- 
ing that everything you do has an 
impact on the environment, it never 
leaves you. I want to make it easy for 
people to feel good about their ability 
to make a difference. I want people to 
know that it’s up to them — they’ve 
got the power to help keep the world 

Bob Gorrell 

Bob Gorrell has moved to Copley | 
Bob Gorrell of the Richmond (Va.) 

News Leader is now part of Copley 
News Service’s 10-person editorial 
cartoon package. 

Gorrell, who was formerly with 
North America Syndicate, joined the 
News Leader in 1983. His work has 
also appeared in Newsweek, U.S. 
News and World Report, and Busi- 
ness Week, and was included in A 
Cartoon History of the Reagan Years 
(Regnery Gateway). 

The University of Virginia graduate 
has won four consecutive first-place 
awards in the Virginia Press Associa- 
tion’s annual cartoon competition. 

‘EarthWorks’ contains tips to help the environment 
livable for future generations.” 

Javna authored, along with a group 
of writers and researchers, the best- 
selling 50 Simple Things You Can Do 
to Save the Earth (EarthWorks 
Press). Another book — 50 Simple 
Things Kids Can Do to Save the Earth 
— will be published by Universal’s 
Andrews and McMeel this spring, and 
a 1991 calendar is planned. 

The columnist has also written a 
number of popular culture books, 
including 60s!, The Best of TV Sit- 
coms, and Uncle John’s Bathroom 
Reader. 

And the San Francisco-area resi- 
dent was the founder of the Real Good 
Toys company, the caretaker of an 
Oregon gold mine, and a bluegrass 
musician in New Mexico. 

Clients for “EarthWorks” — one 
of several environment-related fea- 
tures introduced the past year or so by 
Universal and other syndicates — 
include the Baltimore Sun, Detroit 
News, Houston Chronicle, Philadel- 
phia Inquirer, Rocky Mountain 
News, Salt Lake Tribune, San Diego 
Union, San Francisco Chronicle, and 
San Jose Mercury News. 

It now appears that at least 25 car- 
toonists and writers were allegedly 
victimized by syndication attorney/ 
agent Arnold Schwartzman, accord- 
ing to former Schwartzman clients 
Martha Smith and Ted Rall. 

Smith and Rall added that they and 
some of the other 23 or so creators are 
considering a class-action suit against 
Schwartzman, and are trying to deter- 
mine how many people might be inter- 
ested in joining this potential legal 
action. 

“IT want to be sure justice is done as 
much as possible,” said Rall, a New 
York City resident who does “The 
Other Cheek” comic for College Press 

Many more mad at Schwartzman 
Service. Smith is a Providence (R.1.) 
Journal-Bulletin staffer who writes 
the self-syndicated “Singlesmith” 
column. 

They and other former Schwartz- 
man clients accuse the attorney/agent 
of misleading them about syndication 
possibilities and misusing their 
money (see E&P, March 10 and 24). 
And United Feature Syndicate and 
Creators Syndicate have sued 
Schwartzman for alleged syndication 
document forging and more. 
Schwartzman’s Dayton, Ohio- 

based attorney could not be reached 
for comment. 

—David Astor 

DRESS FOR 
READERSHIP 
SUCCESS. 

What's hot on the designer runways 
from Milan to New York heats up 
readership from Maine to Nebraska. 
So dress up your lifestyle pages 

Loftis is elected 

Houston Chronicle vice president/ 
editor Jack Loftis has been elected 
president of the Newspaper Features 
Council. 

president of NFC 

Loftis — who succeeds Universal 
Press Syndicate president John 
McMeel — said the illiteracy problem 

(Continued on page 40) 

with weekly fashion features 
from our GOODLIFE and DAILY 
NEWS SERVICE packages. Or go 
for broke with our one-time, 
20-feature SPRING/SUMMER and 
FALL/WINTER Special Ad Packages 
available with art and optional 
color photos. 

Call toll-free 800-445-4555 for a 
free sample of what the best pages 
are wearing. Alaska, California, 
Hawaii and Canada, call collect 
(619) 293-1818. Get the package that 
ties up readership and revenues. 

SSS 
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is among the issues he would like to 
see the NFC concentrate on during 
his two-year term. A “Cartoonists for 
Literacy” event took place prior to 
last year’s NFC meeting in Dallas, 
and drawings from the project are 
scheduled to be exhibited this 
October at Lever House in New York 
City. 

Loftis added that he would like the 
NFC to attract more members, espe- 
cially newspaper editors. Members 
currently include newspaper editors, 
syndicate executives, cartoonists, 
columnists, and others. Detroit Free 
Press Marty Claus managing editor 
for features and business is now 
heading the NFC membership efforts. 

Other officers elected at the NFC’s 
April 3 board of directors meeting in 
Washington, D.C., included Tim 
Kelly, first vice president; Robert 
Reed, second vice president; and 
Joseph D’Angelo, secretary/trea- 
surer. Kelly is executive editor of the 
Lexington (Ky.) Herald-Leader, 
Reed is president of Tribune Media 
Services, and D’ Angelo is president of 
King Features Syndicate. 
New NFC board members include 

Los Angeles Daily News managing 
editor-features Jane Amari, Philadel- 
phia Inquirer associate managing edi- 
tor-features Ron Patel, and New York 
Times Syndication Sales Corporation 
executive vice president John 
Brewer. 

The new NFC program chairperson 
is United Feature Syndicate/Newspa- 
per Enterprise Association senior vice 
president/editorial director David 
Hendin. 

Loftis said the NFC’s next annual 
general membership meeting is slated 
for this October in Montreal. 

—David Astor 

Myers strip soon 20 
Russell Myers’ “Broom-Hilda,” 

which appears in over 200 newspa- 
pers via Tribune Media Services, will 

Russell Myers and his characters. 

turn 20 on April 19. 
Myers, who was born in Kansas 

and now lives in Oregon, wrote and 
illustrated Hallmark cards while 
seeking syndication. He received 
numerous rejections before succeed- 
ing with “Broom-Hilda.” 

News about awards 

Columnist Art Buchwald of the Los 
Angeles Times Syndicate has received 
the Burkey Award from the Writers 
Guild of America East. 

In other prize news, “Frank and 
Ernest” cartoonist Bob Thaves of 
Newspaper Enterprise Association has 
won the Punster of the Year Award 
from the 74,000-member Interna- 
tional Save the Pun Foundation. An 
example of a Thaves pun: What are 
Alaskan island lensmakers called? 

THE FIRST THING YOU 
ELBONIANS MUST UNDER- 
STAND ABOUT CAPITALISM 
TS THE INCENTIVE SYSTEM. 

RICH. 

IF YOU'RE WILLING 
TO WORK TWELVE 
HOURS A DAY, 
EVENTUALLY THE 
GUY WHO OWNS 
YOUR FACTORY 
WILL GET 

AM I MId5- 
ING SOME- 
THING HERE? 

THEN YOU 
GUYS GET TO 
WATCH GREAT 
TV SHOWS 
BASED ON THE 
MILLIONAIRES 

© 1990 United Feature Syndicate, inc. 

Several early April ‘Dilbert’ strips by Scott Adams of United Feature Syndicate 
have been satirizing the changes in Eastern Europe. 

“Optical Aleutians.” 
And editorial cartoonist David 

Wiley Miller of the San Francisco 
Examiner and North America Syndi- 
cate has won a first-place award in the 
California Newspaper Publishers 
Association’s annual competition. 

For fans of Williams 

A Californian who started a booster 
club for Dr. Walter Williams (see E&P, 
December 9) is now publishing a 
newsletter for fans of the libertarian/ 
conservative columnist. 
Among the material in Jim McCla- 

rin’s Boosters Bulletin is a list of Wil- 
liams’ speaking appearances, such as 
one at Holy Cross College in Massa- 
chusetts April 3 and another at the 
Vermont State Libertarian Conven- 
tion in Burlington April 7. 

Williams, 54, does the weekly “A 
Minority View” for Heritage Features 
Syndicate. The George Mason Uni- 
versity economics teacher has also 
authored four books and written 
numerous articles. 

A businesslike strip 
New York Newsday is offering the 

“Funny Money” comic as part of its 
revamped Sunday business section. 

The strip — developed by Newsday 
deputy business editor Bill Zimmer- 
man and drawn by Newsday editorial 
cartoonist Dan Shefelman — takes a 
satiric look at business events of the 
previous week. 
Zimmerman said “Funny Money” 

is sent each week to school class- 
rooms for use in teaching business 
and economics. A teacher’s guide is 
included. 

rT Pa LAST WEEK... Srey 
SIGNED A DEBT AGREEMENT WITH 
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pas t Sa i Mes AREC wr OF 
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Newsday's business week. 
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Shop talk 
(Continued from page 52) 

respondents acknowledged a rigorous 
writing program was essential to pro- 
ficiency, they balked when it came to 
the frequency of assignments that we 
in journalism know is vital. 
When I began teaching writing to 

high schoolers, frequency was my 
watchword. The experience from five 
copydesks and four editorial pages 
taught me how to process two in-class 
themes per week from 130 students, 
with 48-hour turnaround. This feat 
did not endear me to cohorts, one of 
whom hid weeks of incorrected 
themes in his car trunk; nor were they 
willing to let me share how I did it. 

I now know that nearly 90% of 
English teachers in one state feel 
assessing themes is solely responsible 
for their burnout, huge numbers of 
them fleeing the classroom. 

To save sanity and physical health, 
those who do stay seem to have been 
using the assessment-avoidance 
modalities from the highly popular 
How to Handle the Paper Load. This 
book features 31 techniques to escape 
frequency: journal writing, free writ- 
ing, peer evaluations that last for at 
least two weeks, extensive revisions 
(another two weeks), conferences 
(three weeks), or grading only one out 
of 10 submissions. The growing 
assessment industry is teaching the 
English profession how to whip 
through a composition within two 
minutes, just looking for one “pri- 
mary trait” as is done by assessors on 
the Scholastic Aptitude Tests. 

Sitting across from Miss Protheroe 
as she reviewed my daughters’ writ- 
ing process, I was only too well aware 
of the lack of frequency and real- 
world writing in her class. Eyes 
glazed over when I talked about fre- 
quency in journalism; she pointed out 
“studies show frequencies doesn’t 
correlate with proficiency.” 

I was one of the few parents with 
temerity to cross Protheroe and stud- 
ies but, again, that came from being 
both journalist and former English 
teacher. 

I knew, too, that the public and 
blue-ribbon commissions have been 
excoriating English faculties for gen- 
erations about their inability to pro- 
duce graduates who have basic writ- 
ing skills. | was frustrated that Ms. 
Protheroe could not see that English 
and journalism can help each other. 

Today, I know that Miss Protheroe 
secretly hated teaching writing, had 
to spend more than 25 hours per 
month outside of class every time she 

assigned a theme (which meant she 
had almost no personal life if she were 
doing her job), generally was consid- 
ered an expendable drudge by 
administrators; she was grossly 
underpaid by copydesk standards, 
despite the lip service by public offi- 
cials about writing competence being 
an essential skill; she was handling 
high class enrollments no other disci- 
pline would tolerate, and she was full 
of despair that all of her composition 
lessons and assessments were 
ignored by students. 

Of course, the Protheroes have 
been battered like this for years. The 
newest attack is that the assessment 
industry is subtly forcing her to teach 
composition their way and at ruinous 
expense to school districts —$30,000 
per test is not unusual for an average 
district. 

It might well be that administrators 
could decide to dispense with English 
teachers altogether and, instead, let 
outside SAT-like cram courses pro- 
vide composition instruction. Our 
profession, however, can provide 
cooperative help to English faculties 
if they begin to see where their elitist 
sedateness has led them. 

A just-released white paper, from 
the Conference on College Composi- 
tion and Communication, now has 
been dispatched to thousands of high 
school and university administra- 
tions. It deplores the appalling treat- 
ment of those who train the prospec- 
tive Misses/Messrs. Protheroe: low 
pay, few fringe benefits, lack of pro- 
motion/tenure opportunities, poor 
working conditions, but such condi- 
tions have existed for over a century. 

Nearly 30 years ago, a former 
English chair called the situation: 
“.. .. unprofessional and fiscally 
irresponsible; for the youth are, at 
best, receiving minimal training, 
while the departments of English 
spend the substantial monies [from 
dozens of required freshmen com- 
position courses] to finance their 
chauvinistic literary empire building.” 

His idea was to move composition 
to education departments, to draw 
faculty from journalism; professional 
writers and editors; successful high 
school composition teachers; speech, 
reading, psychology, and education 
departments. 
Why not? We should be first in line 

to offer our services — particularly 
copy editors who teach their craft in 
journalism departments; other help- 
ing hands ought to be extended to 
English departments, college and 
high school. 
Why don’t we offer summer fellow- 

ships to composition faculty on our 
copydesks? 

God knows, a comparison of their 

salaries with those of a copy editor 
would bring them in droves; and they 
would be superb vacation fill-ins. 

Or how about staging a summer 
short course on assessment for high 
school English teachers, taught by 
copy editors given leave time and paid 
healthy stipends? My data say most 
teachers are fed up with workshops 
run by professors and “those who’ve 
fled the trenches”; they know we are 
in the trenches. 

Ultimately, the newsroom also 
would be benefited because those 
Misses Protheroe might turn out bet- 
ter writers and save their sanity and 
physical health as well; certainly they 
might become enthusiastic and, even, 
sense some fellowship with us. They 
would learn how professional editors 
assess writing with efficiency and effi- 
caciousness. 

At present, a Ms. Protheroe who is 
burning out, who hates to teach writ- 
ing, who never has made her living at 
our craft can scarcely exude the kind 
of energy and enthusiasm that we do. 
Our attitudes are catching, one of the 
reasons why journalism succeeds in 
getting average students finally to 
demonstrate writing skill, output, cre- 
ativity. 

For years, the Misses Protheroe 
appear to have had to uphold tradi- 
tional disdain of journalism. We jour- 
nalism types certainly sense her chilly 
vibes at PTA conferences even as we 
notice bulletin boards studded with 
newspaper and magazine clips. Pride 
seemingly prevents the English pro- 
fession from reaching out to us 
even while its members may concede 
that Ambrose Bierce and H.L. 
Mencken — and thousands of their 
stripe — probably could do a far bet- 
ter job at teaching composition than 
they do. 

But we need to recognize that atti- 
tude as a defensive stance of, say, the 
poor relation. In the spirit of Twain 
and Hemingway, Bierce and 
Mencken, we can and should reach 
out to our beleaguered cousins. 

Knight Foundation 
gives $1.36 million 
The Knight Foundation has 

awarded $1.36 million in grants, the 
largest of which, $1 million, went to 
Kent State University to endow a 
chair in writing named for John S. 
Knight, late editor emeritus of 
Knight-Ridder Newspapers. 

Other grants went to programs 
furthering journalism education of 
minority students and to groups that 
work to protect press freedom. 
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Classified Advertisin BENEFIT FROM OUR VAST 

NEWSPAPER AUDIENCE 

FEATURES 
AVAILABLE ANNOUNCEMENTS 

HUMOR 
TIMELESS wit & inspiration, uncom- 
mon & new: Witbits, Humorisms, Crea- 
tive Insights for Daily Living, The 
Wealth of Inspiration. G. Lloyd Christ- 
ensen, Literary Service, PO Box 1542, 
DeRidder, LA 70634. 

IN A NUTSHELL. Give your readers a 
“ laugh and keep them coming back 
‘or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten island, NY 
N0314 47 18) 698-6979. 

PUZZLES 
PUZZLE FEATURES SYNDICATE 

Daily and Sunday Crossword meg 
24515 California Ave. +12, Hem 
CA 92343 Phone (714) 926- 4843. 

NEWSPAPER APPRAISERS 

NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-534 5, 4500 Main, Suite 900, 
Kansas City, MO 64111. 

NEWSPAPER BROKERS 
“300 sold since 1959” 
W.B. GRIMES & CO. 

Larry Grimes 
PO Box 442, Clarksburg, MD 
(301) 507-6047 
Dick Smith-Southern 
(601) 627-7906 
Power Search inc. 
(609) 751-4141 

BUSINESS OPPORTUNITIES 
Distributors Wanted -- Leading edge 
company with unique distribution plan 
has the right products at precisely the 
right time -- Top 1% income attainable 
-- (404) 925-9645 recorded message. 

FINANCE 

Need help? Veteran newspaper man 
seeks investment/partnership opportun- 
ity on small daily. Not affiliated with 
group. Box 4606, Editor & Publisher. 

MISCELLANEOUS 
ALUMNI REUNION 

The Mexico City News is trying to 
contact all former employees. Objec- 
tive: Alumni yearbook and reunion. 
Hotel, airfare discounts. Contact Shari 
Rettig immediately. Call (95)532-0096 
Nights 8PM-2AM. FAX (95)512-1368 
anytime. Do it now! 

ne DAILY REUNION 
MAY 4,5,6 

The Student Newspaper at the Twin 
Cities Campus of the University of 
Minnesota is having a reunion. If you 
worked for the daily we want you to 
attend. For more information please 
contact Kevin Fox at (612) 627-4080 
or write Minnesota Daily, 720 Washing- 
ry SE Suite 201, Minneapolis MN 

NEWSPAPER APPRAISERS 
C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 

Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 

Boca Raton, FL 33432 
(407) 368-4352 

COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hail, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 

(205) 566-7198 
FAX (205) 566-0170 

Above Average 
PERFORMANCE 

SYD S. GOULD & COMPANY 
2111 Thomas Drive 

Panama City, FL 32407 
(904) 234-1117 

BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 

Appraisals-Consulting-Brokerage 

BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 

(813) 733-8053 daytime; 
(813) 446-0871 nights: 

or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 

ROBERT - oe 
wae ) 932-5310 

MES C. STERLING 
Bie) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 

BRUCE WRIGHT, Media Consultant 
Newspaper Sales - Consulting 

7 Laguna Place Way 
Elk Grove, CA 95758 (916)684-3987 

Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 

C. PETER JORGENSEN 
Media Consultants & Associates 

Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 

DEAN WAITE 
Riverside Management Group 

newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 

(404) 953-0199 

Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 

John L. Fournier Jr. 
PO Box 5789, Bend, OR 97708 

Office (509) 786-4470 

NEWSPAPER BROKERS 
FREE NEWSPAPER @ SHOPPER 

Brokerage - Appraisal 
John T. Crifb (40 ¥ 266-4223 

CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 

Quality of life is why we live 
in a small Montana town. 

We lead the nation 
in free paper sales. 

JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 

Columbus, OH 43215 (614) 889-9747 

JAMES W. HALL, JR. 
Newspaper 

Sales, Appraisals, Consultations 
Jim Hall Media Services 

66- 
FAX (205) 566-0170 

JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, Suite E 150 

Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 

KARL WRAY, Newspaper Broker 
2420 South Ola Vista 

San Clemente, CA 92672 
(714) 492-5241 

MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 

(714) 626-6440 

MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 

Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 

Atlanta, GA 30326 
(404) 364-6554 

FAX (404) 233-2318 
TWX 9102402390 

Media Consultants, Inc. 
Brokering the Southwest 

for over 30 years - over — sales 
Michael D. Lindsey, PO Box 1797 

Cheyenne, WY 82003 (07) 638- 2130 
Robert Houk, PO Box 1584 

Tubac, AZ 85646 (602) 398-9112 

PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 os e oh 101 

Desti 32541 
RUPERT PHILLIPS (904) 837-4040 

R.C. CRISLER & CO., INC. 
38 years in communications sales 

Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 

600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 

(513) 381-7775 

RICKENBACHER MEDIA SERVICE 
Mary years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 

Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 

invest in Your Future. 
Subscribe to E&P Today! 

Call (212) 675-4380 

NEWSPAPERS FOR SALE 
1.2 million “es Specialty publica- 
tion. 400,000 plus cash flow. 4,000 
paid circulation. Unlimited potential. 
Price 2.5 millio 
Webster & Fesnenites (214) 340-2266. 

A Kansas county seat weekly, 3,400 
paid. $200,000 gross. $50,000 cash 
flow. $225,000 price. 
Webster & Associates (214) 340-2266. 

Arkansas weekly, Foo 000 $100,000, 
tourist area. Price $10! 
Webster & Associates (214) S40. 2266. 

A Tennessee weekly - 600,000 gross, 
excellent growth market. $800,000, 
some terms. 
Webster & Associates (214) 340-2266. 

A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates 
(214) 340-2266. 

A Texas sized shopper. $2,000,000 
gross. Needs strong “50 000 25 years 
old, same owner. $3, 
Webster & Associates (214) 340-2266. 

A Texas weekly, $160,000 Gross sales 
with excellent cash flow, Recreational 
area. 
Webster & Associates (214) 340-2266. 

CALIFORNIA WEEKLIES: North state, 
isolated, non-comp, growing market, 
$450,000 gross, includes good real 
estate - $750,000 cash. Central Cali- 
fornia, super paper in a great market, 
$682,000 gross, price - $650,000. 
Coast, 7 times/year specialty publica- 
tions, $200,000 gross, quite profit- 
able, lots of free time - $225,000 
Bruce Wright, Media Consultant 
(916) 684-3987 

EASTERN MICHIGAN shopper serving a 
-top lake city market. $250,000 plus 
cash flow and gaining. Asking 
$1.5-million, preferably cash. Princi- 
ples only. (708) 916-6492. 

FIVE WEEKLIES with 100,000 circula- 
tion in vibrant South Florida market. 
$1,600,000 gross. Direct all inquiries 
to Box 4618, Editor & Publisher. 

For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 

TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950 

KENTUCKY: Four weeklies in close 
proximity offer unique sales, circula- 
tion, and management opportunities. 
Four-unit press included. $516,000 
gross. Price $625,000. Attractive 
terms. 

MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 

Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 

MANHATTAN’S LARGEST SHOPPER 
Gross $400,000 plus. Well known. 
Huge growth opportunity. Priced 
$375,000. Mr. Gold (212) 741-7790. 

EDITOR & PUBLISHER for April 14, 1990 
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EQUIPMENT & SUPPLIES 

NEWSPAPERS FOR SALE 

POPULAR SC coastal resort area. Well 
established profitable shopper. Owner 
retiring. Seeking $485,000 with 29% 
down and terms. Very nice operation. 
Box 4610, Editor & Publisher. 

Successful T.M.C., full tab weekly 
shopper (90,000 mailed circulation) in 
explosive growth area of NY's Hudson 
Valley region, seeks expansion by 
acquisition or merger. Possibilities are 
endless. Gross sales $1,000,000 plus. 
Direct inquiries to Box 562, Nyack, NY 
10960. 

WESTERN MOUNTAIN SUBURBANS, 
Zone 8, 7-unit Goss press, state-of-art 
composition, fine real estate. Sell at 
gross of $2.4 million. Good terms to 
qualified buyer. 
TWO PENNSYLVANIA weeklies & shop- 
per, non-competitive, will gross 
$950,000 '90. Excellent growth, 
terms. 
SOUTH DAKOTA county seat exclusive 
weekly, gross $545,000. Excellent 
terms. 

For information write: 
ROBERT N. BOLITHO 

Bolitho-Sterling 
4500 Main, Suite 900 
Kansas City, MO 64111 

CIRCULATION SERVICES 

A newspaper deserves 
THE BEST 

Telephone Sales & Door Crew Company 
in the 

UNITED STATES. 
We are that 

MPANY! 
LEVIS NATIONAL, INC. 

(201) 263-1500 

J. BLENKARN HOLDINGS 
Canada’s foremost authority in 

circulation telemarketing 
is now available in the U.S.A. 

Jeff Blenkarn (514) 227-6478. 

KEVIN S. PAPPERT 
(313) 673-9533 

VER-A-FAST CORPORATION 

1-800-327-8463 

NEWSPAPERS WANTED 
Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 

CIRCULATION SOFTWARE 
LOW COST-CIRCULATION SOFTWARE 
MS-DOS OR MACINTOSH.-The solution 
for the small newspaper. Carrier or by 
mail. Great for TMC. billing, reports, 
route lists, for home delivery, 
wholesale/retail. Easy to learn-$1475. 
Complete aw with computer avail- 
able. SUNRISE NEWS SERVICE 
(209)722-0588. 

CONSULTANTS 
ADD $30,000 TO $50,000 NEW 
REVENUE. Strategies for growth, fight- 
ing competition, increasing sales. 
PAUL LEWIS (901) 795-6428. 

Newspaperman looking to purchase 
paid general weekly 
($175,000-$700,000 in business), 
preferably from retiring owner. Massa- 
chusetts to North Carolina are preferred 
locations. Please contact: James Platt, 
21 Prescott Street, Watertown, MA 
02172 or phone (617)926-4014. 

PROMOTIONS 
Profitable SAY NO TO DRUGS coloring 
book. Brings in $4,800 to $12,000. 
Great for competitive area. Exclusivity. 
Marketing Research Service, 3125 S. 
Mendenhall, Ste 329, Memphis, TN 
38115. (901) 795-6428. 

PUBLICATIONS FOR SALE 

Zone 2, business publication in tri-state 
area. Gross revenue $350,000. Excel- 
lent opportunity for individual or group, 
staff in place. Write Box 4622, Editor & 
Publisher. 

Those who expect to reap 
the blessings of freedom 
must undergo the fatigue 
of supporting it. 
Thomas Paine 

INDUSTRY 
SERVICES 
CIRCULATION SERVICES 
Acclaimed Automated Affordable 

CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 

re THE 
PHONE 
ROOM INC. 

Quality At Competitive Rates 
“GOLD BOND STARTS” 

P_ROO-_® 36 
i 

PRESSROOM SERVICES 
ALL NEWSPAPER WEB PRESSES 

Press repair, moving, erection, start-up 
and personnel training. 
Fair rates 
WORLD WIDE WEB INC. 
Tel: (407) 277-9665 

DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 

24-Hour Line PO Box 1952 
Albuquerque, NM 87103 

PLATEMAKING PHOTOTYPESETTING 
Chemco Newsplater 2000 - Good work- 
ing condition, spare parts, $5,000 or 
best offer. Call Mike Smith, (209) 
722-1511. 

MAILROOM 
1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 

FOR SALE: Kansa model 320 inserter, 
6 stations (5 into 1) $35,000. Kansa 
model PS140 labeling machine 
$7,000. Purchased new 1985, located 
in Nebraska. Contact Dale Sickler (308) 
237-2152. 

FOR SALE — MAILROOM 
EQUIPMENT NEWSPAPER 

Four Ideal plastic wrap machines, like 
new, bargain at $9750 each. (708) 
870-3760. 

GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 

MAILROOM 
We have all types of belt and wire 

stream conveyors 
Spare parts for stream conveyors 
D.C. & A.C. drive conversions 
Roller top conveyors, all sizes 
Belt conveyors, all sizes 
Bottom wrappers & pacers 
257 Sta-Hi stackers 
—— -104, 105, 

Signode tying machines 
Conveyor wire 
Wire pliers 
Mueller-Martini inserter, 227 3 into 1 
— labeling machine & 1/4 

older 

Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 

Mailroom Equipment 
7 - IDAB 440 Stackers 
5 - IDAB. Bottonwrappers 
10 - Signode tyers +MLN2A 
Good condition, just removed from 
production, under PM program, average 
age 8-10 years. Make offer for all or 
part. Contact Lisa Gossage (813) 
893-8180. 

EQUIPMENT 
& SUPPLIES 

___CAMERA & DARKROOM _ 
SQUeeze Lenses. 

Process camera-lens specialists. 
Optimize, align, focus, calibrate. 

H. Carlbom CKOptical 213/372-0372. 

NEWSPRINT FOR SALE 
28-30 LB NEWSPRINT ROLLS all sizes 

BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 

PHOTOTYPESETTING 

2 Compugraphic DAWN workstations, 
40 Mb. drives. CG 308 laser printer. CG 
scanner. All equipment good condition 
2 yrs. old. Must sell! Call Mike Bennett 

COMPUTER SOFTWARE 
DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 

IBM PC AP/UPI WIRE SOFTWARE 
Captures low/high speed wires. Sorts 
wire to directories. Includes a special 
Viewing software. Compatible with DOS 
3.2 or greater. Network compatible. 
Provides wire backup for existing 
systems. Translated to be compatible 
with desktop publishing software such 
as Pagemaker, Express, Ventura 
Pubiisher, Communications, Porter 
Communications, 579 D.W. Highway, 
Merrimack, NH 03054. Tel: (603) 
424-4161. 
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Two Autologic APS-5U's; 5 inch CRT’s; 
70 picas; 5MB disk drive; six/eight level 
paper tape readers; DCOS and APS-SET 
5 operating systems. Xitron 101 inter- 
face boxed. Available late summer. Well 
maintained and running now. Also 
spare parts. Call John McDermott (208) 
522-1800. 

TYPESETTING 
8400 Quadex Typesetter 
Front End - 3 Years Old 
System Consists Of: 

Compugraphic - one previewer, one 
controller preview 

Zebra 2500 - one developer 
Quadex 5000 - two monitors, one 

mainframe, two hard disc 117 
areas, two keyboards + Alter- 
tex disc converter 

BEST OFFER. Contact Larry Finkelstein 
(201) 972-1170 

PARTS/PCB's 

& 

SUPPLIES 

for 

COMPUGRAPHIC 
and 

other major systems 

BOB WEBER, INC. 
Tel. (216) 831-0480 
Fax (216) 831-1628 

PRESSES 
Complete 8-unit Urbanite press 
substructure, Y-columns, pedestals, 
box frames, digital reel, tensions and 
pasters. 

Double width goss R.T.P.’s. May be 
engineered and machined to fit your 
presses. 

Alleman & Associates Inc. 
(505) 294-0450 

Consolidated Stitcher +225 3 pockets 
with cover feeder 4th & 5th knife. 

4 Unit Goss Community w/folder and 
accessories. Late 70’s. 

8 Unit Goss Community w/2 folders & 
accessories. Late 70's. 

8 Unit ATF 22-3/4”" x 35” w/ 
accessories including incinerator for 
pollution control. 

Contact Don Schneider 
(216) 725-4161 

CURRENT LISTINGS 
22” cutoff 
Goss Colorliner, 31 print couples (& 
footprints), double 160 page folder, 
50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 
Goss Metro, 5 units, 3 decks 

22-3/4" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 8 units, 3-color, 
Goss Urbanite, 5 units 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 8 units, 1973-83 
Goss Community, 4 units, 1975 
Goss Community U.O.P. 3-color unit 
Goss SC folder 
M.A.N. UniMan 2/2, 4 units, 2 decks 

Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 

SSC, and Urbanite folders 

ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 

D.E.V. Horizon 1400 upper units, 21 
1/2, Interchangeable with Community 
units. Four available. $19,000 each. 
ONE, Atlanta. (404) 458-9351. 

— FIRST LINE QUALITY — 
Newsprint, High-brite uncoated ground- 

wood, Coated groundwood, and much more. 

Manufactured to your specifications. 

Contact: George Pappas, VP National Sales 

Lewmar Paper Co. 

386 Park Ave. South, Suite 210 

New York, NY 10016 

Tel. (212) 889-0600 

FAX (212) 889-0889 
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PRESSES PRESSES PRESSES PRESSES 
FOR SALE 

Consolidated 225 Stitcher 3 pockets 
with cover feeder. 
4th and 5th knife. 

4 unit Goss Community w/SC Folder 
and accessories. 

8 unit Goss Community w/2, SC Folders 
and accessories 

8 unit ATF-22.750"x 35” w/ 
accessories including incinerator for 
pollution control. 

Gowe Printing Co. 
620 E. Smith Rd. 
Medina, OH 44256 

Contact: Don Schneider 
(216) 725-4161 

GOSS COMMUNITY 
REBUILT 

Units-Folders-Parts 
GUARANTEED 

Press-Components 
Complete Presses 

Offset Web Sales, Inc. 
73 N. Sunset Dr. 

Camano island, WA 98292 
1-(800) 343-0097 

FAX (206) 387-9090 

GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parrallel. 60 
HP Fincor motor and controller avail- 
able March Ist. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 

Invest in Your Future. 
Subscribe to E&P Today! 

Call (212) 675-4380 

Harris RBC-2 Folder 1974. Excellent 
condition. Must see. For sale by owner. 
Contact Whit Sutheriand (203) 
646-0500. 

MAN UNIMAN 4/2 - Double wide 22” 
cutoff, 6 units with color cylinders (2 Y 
units) 2:3:2 folder. Almost new 
condition. 
Bell Camp Incorporated 
(201) 492-8877 

Press 22 3/4” 

GOSS 
— Community SC, 4 units, 1972 
— Community, 3 units, 1972 
— Urbanite 900 series 7 units, 1 

folder, R/s 
— Metro, 2 add on units 
— Metro, 2:1 folder 
HARRIS 
— N-845-6 units, RBC-2, 1974 
— N-850-6 units, 1983, RBC-2 
— V-25-8 units, 1980, JF-25 
— V-15D-6 units, 1976, JF-7 folder 
KING 
— ColorKing-5 units, KJ-8, 1970 
— NewsKing-6 units, KJ-6, 1976 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 

19 - Mono Units 

5 - Balloon formers, 

required. 

requirements. 

Please contact: 

GOSS METRO PLANT 
YEARS OF MANUFACTURE 71-72-85 

18 - Three Color Units (Re-conditioned as new.) 

Cut-off 23 9/16” (60 CMS) 
The present inking systems are to be replaced with the very latest in inking technology. 

5 - 3/2. Regular imperial folders. 

Folders completely rebuilt providing 160 page capacity, new single position skip slitters, 

pneumatic registers, pneumatic trolley’s and nipping arrangement, lap and pin adjustment on- 

the-run, driven lead-in roller assemblies, formers, air cushioned, all moving parts chromed to a 
high quality finish, (re-conditioned as new). 

Turner bars and upper press arrangement. 

Rebuilt, providing double width pneumatic registers; comfortable access thru-out the upper 

press arrangement; turner bar assemblies with alternate web spacings, | 1/4 slits available as 

REELSTANDS. BRAND NEW 45” GOSS AUTO-PASTERS. 

Reel room height to press room level. Is presently 140” inches. This can be increased with a 
supplementary intersection bedrail. 

The 4s” reelstands can be arranged as single entry or double entry with clear access 

providing safe access for conveying reels with automated guided vehicles (A.G.V’s.) 

Complete sets of engineered drawings are available. The press lines can be configurated to your exact 

Also available immediately: new 45” Goss auto-pasters. 

GOSS 
7-Unit Community, SC folder, small 

daily - pristine condition 
3-Unit Community, 1967 oil, wkly. 

available now 
1-Unit Community, oil lub, weekly - 

excellent condition 
Add-on SSC Community 1978 
6-Unit 600 series Urbanite 
4-Unit 500 series Urbanite 
Add-on Urbanite units and folders 
5-Unit 1100 series Suburban 
2-Unit Signature with folder, 22-3/4” 
2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 
5-Unit Harris V-15A 1974/86 JF7 
3-Unit V-15 A 1967 w/JF7, good condi- 

tion and available now _ 
JF7 folders and add-on units 
7-Unit Harris V22 w/upper former, 

available now 

4-Unit News King, available now 
2-Unit News King, available now 
Add-on units, folders and upper formers 

MISCELLANEOUS 5 
Enkel splicer, ribbon deck, press drives, 

ink pumps, gluers and more. 

ARE YOU CONSIDERING 
SELLING YOUR PRESS? 

CALL THE LEADER FOR CASH! 

INLAND NEWSPAPER MACHINERY 
CORPORATION 
Lenexa, Kansas 

(913) 492-9050 fax (913) 492-6217 

GOSS COMMUNITY 
6-unit, SC folder, single web ribbon 
deck, motorized comps, motorized circ. 
reg. 
6-unit, SC folder, crosshead, double 
parallel, motorized comps, motorized 
circ. reg. 
SC folders with tape delivery 
SC mono units - 22 available 

8-unit SSC 21-1/2” press, 1 4-high, 2 
2-highs, 2 SSC folders, ribbon deck, 
full motorization closed loop register 
systems, 2 tandem Martin splicers and 
decking, clutches 

MISCELLANEOUS 
2-Enkel tandem splicers 

2-Enkel single splicers, right angle turn 
bars with blowers 
Baldwin count-o-veyors, 108s, 104s 
4-custom built three-knife trimmers 
1-Maren Bailer system 

GOSS URBANITE 
4-floor units 
4-stacked units 
1-folder (includes all piatforms) 

DEV 1400 HORIZON (HEATSET) 
2-4-highs 
2-ribbon decks 
2-folders, full motorization/closed loop 
register systems, vertical ovens, chill 
rollers. Can be seen running, wafranty 
available. 
DEV 1400 HORIZON STACKED UNITS 

22-3/4” CUTOFF 
5-units available, all rebuilt, full 
warranty 

PRINTING PRESS SERVICES INC. DEV Industries, Inc. 
Contact: Randy Coakly 
1(800)548-1641 

U.S.A. FAX (708)860-7049 

(216) 441-1730 

FAX (216) 883-8724 

ENGLAND 

0772-797050 

FAX 0772-717611 

AUSTRALIA 
08 356 7883 
FAX 08 353 5493 

ONE GOSS MK II PRESS 22 3/4” 
8 - Units, digital reels 
4 - Color humps 
1 - Single 3:2 Imperial folder 
New SCR motor and drive in 1986 

ONE GOSS MK V 22 3/4” (S/N 4018) 
8 - Units 
4 - Color humps 
3 - Half decks 
1 - Double 3:2 folder 
2 - Angle bar nests 
8 - 42” digital reels 

INLAND NEWSPAPER MACHINERY 
CORPORATION 

(913)492-9050Fax# (913) 492-6217 

Or Write To: 

Joseph McManamon 
Printing Press Services, Inc. 

Seller St. Factory 

Preston, England PR2 5EU 
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PRESSES PRESSES 
HARRIS N-845 

Available now, 6 units, 2 RBC - 2 
folders, 2 autopasters, ribbon deck, 
imprinter, bay window, console and 
many extras. 

Bell Camp Incorporated 
(201) 492-8877 

PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe Colormatic 3-2 folder 23-9/16” 
C.0 
Hoe Balloon Formers 
Goss Balloon Formers ' 
Guilmout Quarterfolder and Trimmer 
Goss RTP’s 40 and 42 inches 
Goss Mark 1 Half Decks and Hump 
Goss Mark 2 Half Decks and Humps 
Goss Double 2-1 folder 22-3/4” C.O. 
Goss Skip Slitters all C.O. 
Goss Portable Ink. Fountains 
Hoe Skip Slitters all C.O. 
Paper roll track and roll dollies 
We stock spare parts for most presses 
We do press rebuilding ' 
We do machinery moving and erecting 

Northeast Industries, Inc 
(213) 256-4791 FAX (213) 256-7607 

WEB OFFSET PRESSES 

8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

3 Hantscho Mark || units as Add on, 
22-3/4" c.0. 

4 Units Harris V-25, JF-4 folder, 1/2, 
1/4 D.P. 

1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 
4 Harris V-15A units completely rebuilt 

for sale or exchange 
Harris upper former for V series folders. 
Sheeter, Clark-Aiken from a Harris V 

series press, 22-3/4" by 36” double- 
width 

MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 

NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 

(800) 526-7558 

215 Coastline Road 
Sanford, FL 32771 

(407) 321-3505 Fax (407) 330-7556 

PRICE REDUCED 
FOR IMMEDIATE SALE 

4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 

Inland Newspaper Machinery Corp. 
(913) 492-9050 Fax (913) 492-6217 

SCANNING EQUIPMENT 

RZ Linoscan 3040 Direct Screen Scan- 
ner. Excellent condition. For sale by 
owner. Contact Whit Sutherland (203) 
646-0500. 

WANTED TO BUY 

Mycro-Tek 550 controller with classi- 
fied sort package and interface to Apple 
Laser Plus. Jim (303) 476-0555. 

HELP 
WANTED 

ACADEMIC 

HELP WANTED HELP WANTED 

ACADEMIC 

JOURNALISM. Instructor or assistant 
professor. Full-time temporary position 
beginning Fall 1990 semester. Central 
Michigan University, committed to 
diversity as an educational value and to 
taking affirmative actions to ensure 
equal opportunity in all areas of the 
University, invites applications from 
qualified individuals to teach introduc- 
tory mass communication course, plus 
professional courses in at least one of 
the following areas: news editorial, 
advertising, graphics. Requirements are 
commitment to both teaching and 
research/creative activity, plus either a 
Ph.D.,ABD, significant progress toward 
Ph.D., or bachelor’s degree with signif- 
icant professional accomplishment in a 
journalism-related field. Rank and 
salary dependent on qualifications. 
Yearly renewal possible. Send letter of 
application, detailed current resume, 
and names and telephone numbers of 
three references to: Michael Petrick, 
Chair, Search Committee, Department 
of Journalism, Central Michigan Univer- 
sity, Mt. Pleasant, Ml 48859. Official 
transcripts and three letters of recom- 
mendation will be required of finalists. 
For fullest consideration apply by May 
21, 1990. 

Anticipated position in journalism to 
teach news editorial courses. Rank 
open. Anticipated hire date of August, 
1990. Master’s degree required, 
professional experience and Ph.D. 
preferred. Salary negotiable. Applica- 
tion deadline is June 1, 1990. Send 
resume with cover letter to William E. 
Giles, Director, Manship School of Jour- 
nalism, Louisiana State University, 
Baton Rouge, Louisiana 70803. LSU is 
an Equal Opportunity, Affirmative 
Action Employer. 

UNIVERSITY OF ALABAMA 
Master's program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write Journalism 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 

E&P Employment 
Zone Chart 
on page 51. 
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MOVING? 
Don’t forget to send us your label! 

Your mailing label contains valuable 

for our subscription de- 

partment. When you send us your 

label along with your change of 

address, we are able to expedite 

transferring the information and 

therefore give you uninterrupted ser- 

Thank you for your assistance! 

*Allow approx. 4 weeks for change to go through. 
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Kansas State University offers an 
outstanding master’s degree program in 
journalism. Teaching assistantships 
available at $6,500 a year plus fee 
reduction for 20 hours work per week. 
Applicants must have good professional 
experience, an acceptable score on the 
Graduate Record Examination (GRE), 
strong undergraduate grades, and three 
letters of recommendation. Write Dr. 
Carol Oukrop, Director, School of Jour- 
paras Kedzie Hall, Manhattan, KS 

GENERAL MANAGER 

Daily newspaper in 35,000 

circulation range located in 

highly desirable West Coast 
community seeks proven 

newspaper professional to 

head all non-news functions. 

Our privately owned paper 

seeks excellence in achieving 

the paper’s goals, maintain- 

ing its esteemed position in 

the community, and growing 
as a viable and profitable 

business enterprise. 

The individual we seek will be 

degreed and have thorough 

understanding of advertising, 

circulation, production, 

financial, and labor relations 

areas and will have exper- 

ienced bottom-line responsi- 

bility. 

This is a great opportunity for 

the right person. Send 

resume and salary require- 

ments to Box 4588, Editor & 

Publisher. 

EDITOR & PUBLISHER for April 14, 1990 

ADMINISTRATIVE 
_ BUSINESS OFFICE MANAGER 

Daily newspaper. Hands on participa- 
tion and supervision of data processing, 
accounts receivable, payroll and 
employee benefits. BM and SI! compu- 
ter network. Managerial experience in 
newspaper industry a plus. Excellent 
salary and benefit package. Send 
resume and brief cover letter in confi- 
dence to: Publisher, The Daily Herald, 
PO Box 717, Provo, UT 84603. 

PUBLISHER. New England community 
newspaper group has an opening for an 
experienced publisher. The position 
requires someone with ability to 
manage the expense and revenue sides 
of a million-dollar budget. The success- 
ful candidate wil! be a marketing- 
oriented executive with a strong back- 
ground in business, circulation, and 
especially ad sales. Send resume to Ron 
Tremblay, Worcester County Newspap- 
ey Elm St., Southbridge, MA 

ADVERTISING 

ADVERTISING DIRECTOR 

30,000 daily in Zone 8 seeks aggres- 
sive, innovative, and experienced 
“hands on” professional to lead retail 
and classified sales departments. Must 
be well-organized, creative, and a 
skilled strategist and motivator with a 
lead-by-example approach. Sales and 
management experience essential for 
competitive ,market. Excellent working 
conditions in a beautiful mountain 
setting. Send resume and cover letter 
to: Publisher, The Daily Herald, PO Box 
717, Provo, Utah 84603. 

ADVERTISING MANAGER 
Seeking highly motivated, sales- 
oriented, shirtsleeve pro. Must possess 
solid track record of selling and motivat- 
ing others to sell. Excellent salary and 
benefits. Live on beautiful Guam and 
work with hungry and determined team. 
Send resume to Manager, Box 7093, 
Tamuning, Guam 96911. 

ADVERTISING DIRECTOR 
A small but aggressive state capital 
newspaper, 11,000 Sunday through 
Friday, is looking for the right Advertis- 
ing Director to live and work in a fine 
community. 
If you are stymied in your position, or 
the number two person with no place to 
go, and you can demonstrate that you 
can sell, motivate and manage people, 
you may be the person we are seeking. 
Duties include hands-on selling and 
servicing of accounts, leading a staff of 
three to better results, management of a 
TMC product, creation of sales tools 
and promotions. Show us your track 
record. Experience with computer- 
SS. advertising will help. 
alary, commission and first-rate bene- 

fit package. Present Ad Director retiring 
and available for assistance and transi- 
tion work. 
Address all replies to: Box 4611, Editor 
& Publisher. 

CLASSIFIED ADVERTISING MANAGER 
Established community newspaper 
any in NYC suburbs, circulation 
50,000 and growing, seeks CAM to 

expand our department. Must be excel- 
lent recruiter/trainer with the promo- 
tional skills necessary to build on our 
record of rapid growth in a highly 
competitive market. Excellent compen- 
sation. Send resume, salary history to 
Box 4542, Editor & Publisher. 

What you really value is 
what you miss, not what 
you have. 
Jorge Luis Borges 
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ADVERTISING ADVERTISING 

CLASSIFIED MANAGER wanted for the 
Lewiston Morning Tribune, a 25,000 
circulation daily. Lewiston is located at 
the confluence of the Snake and Clear- 
water rivers - the Gateway to Hells 
Canyon. Enjoy excellent boating, steel- 
head fishing, and year round golf in 
scenic North Central Idaho. Supervise a 
staff of seven (7) salespeople involved 
in inside and outside sales. Salary plus 
MBO, full benefit package including 
401K program. Send resume and cover 
letter to: Carole Riedle, Human Resour- 
ces Director, Lewiston Morning 
Tribune, P.O. Box 957, Lewiston, Idaho 
83501. No phone calls please! 

CLASSIFIED REAL ESTATE 
CATEGORY MANAGER 

The Seattle Times/Seattle Post- 
Intelligencer JOA is looking for a high 
performance individual to lead our Real 
Estate category staff of outside, inside, 
and support sales people into the 
1990s. This person must have solid 
classified advertising management 
experience and the know-how to deve- 
lop positive customer/staff relations. 
This person must also have the ability to 
quickly grasp product pricing, forecast- 
ing, and budgeting issues, then formu- 
late plans of action to increase market 
share. Excellent salary, benefits, and 
future growth opportunities. Send 
resume to: 

M.R. Morley 
Human Resources Manager 

The Seattie Times Co. 

CLASSIFIED TELEPHONE 
SALES MANAGER 

Major metropolitan newspaper has 
opening for an experienced Classified 
Telephone Sales Manager. Minimum of 
2 years management experience 
required. Experience on Atex and exper- 
ience in a competitive market a plus. 

Excellent salary, commission and bene- 
fits package. Send cover letter, resume, 
and salary history in confidence to: 

Box 4528, Editor & Publisher. 

EOE 

Experienced Advertising Director 
needed immediately for 15,700 Tues- 
day - Sunday AM daily located in the 
heart of the historic North Platte Valiey 
of Western Nebraska. State of art tech- 
nology throughout with responsibility 
including management of solid staff of 
23 in all phases of sales and production 
from conception to selling, to electronic 
order entry to pagination. No job for a 
beginner, but will consider candidate 
with good credentials an computer 
budgeting experience. Prefer degree in 
related field. Must be a self-starter, 
possess good leadership qualities, and 
nave a record of accomplishment. 
Excellent salary and MBO, normal fring- 
es. Reports to publisher and has full 
departmental authority. Interested? 
Don’t wait! Job open May 1, 1990. Fed/ 
Ex or mail resumes to Marc W. Anthony, 
Publisher, Star-Herald Publishing Co., 
1405 Broadway; Scottsbluff, NE 
69361. 

Publisher/Advertising Director for boat- 
ing publication in Southern California. 
Shirtsleeve job with growing national 
company. Some sense of the sea neces- 
sary. Reply to INC, 1353 Plain St., 
West Warwick, Ri 02893. Attn: Ted 
Holmberg. 

No man, for any consider- 
able period can wear one 
face to himself, and 
another to the multitude, 
without finally getting 
bewildered as to which 
may be the truth 
Nathaniel Hawthorne 

RURAL weekly newspaper offers superb 
advertising salesman opportunity to be 
publisher of large-circulation county 
seat publication. Zone 5. Minimum 2 
years experience and ability to handle or 
learn to handle all phases of newspaper 
publishing. Combination first-year 
minimum salary/fringes/profit sharing 
mid-20's. Write Box 4585, Editor & 
Publisher. Chance for equity and 
moving up in our group of non-metro 
newspapers. Send resume and letter. 
Please include present earnings. 

EDITOR-IN-CHIEF 
Ducks Unlimited, Inc., North America’s leader in 
wetlands conservation, is seeking an Editor-In- 
Chief for its magazine with vision and proven edi- 
torial and management skills to take an already 
outstanding publication to new heights. Degree or 
equivalent, editorial and publishing experience re- 
quired. Conservation background desirable. Send 
resume with salary requirements to: 

Human Resources Dept. 
DUCKS UNLIMITED, INC. 
1 Waterfowl Way 
Long Grove, IL 60047 

An Equal Opportunity 
Employer M/F/H 

ADVERTISING ART/GRAPHICS 

Retail Advertising Manager 

Great opportunity to lead the sales team 
of the fastest growing newspapers in 
Nebraska. Must have sales and promo- 
tional planning experience. Will super- 
vise a staff of six. Daily circulation of 
13,000 plus TMC. Send resume and 
salary requirements to: Julie Speirs, 
Advertising Manager, Kearney Hub, PO 
Box 1988, Kearney, NE 68847 

ART/GRAPHICS 
Newstar, a high quality monthly news 
magazine, is seeking a versatile artist 
with excellent design, layout, illustra- 
tive and production skills. Applicant 
must be able to meet monthly deadlines 
and have Macintosh and colour experi- 
ence. Knowledge of photography help- 
ful. Send resume, salary history and 
samples to: 

Managing Director 
Star Communications Ltd. 

Grand Cayman, BWI 

ARTS/GRAPHICS 
Newstar, a high quality monthly news 
magazine, is seeking a versatile artist 
with excellent design, layout, illustra- 
tive and production skills. Applicant 
must be able to meet monthly deadlines 
and have Macintosh and colour experi- 
ence. Knowledge of photography help- 
ful. Send resume, salary history and 
samples to: 

Managing Director 
Star Communications Ltd. 

P.O. Box 497G 
Grand Cayman, BW! 

Graphic artist with balanced abilities to 
produce Macintosh maps, charts and 
graphics as well as illustrate news, 
sports, business and feature stories. 
Four-person department of 185,000 
daily, 225,000 Sunday newspaper, 
which serves Central Texas and the 
state's capital city. Send resume, 
samples of work to Mark Freistedt, 
News Graphics Director, Austin 
American-Statesman, PO Box 670, 
Austin, TX 78767. No phone calls, 
please. 

Seek adventure and travel? The Euro- 
pean Stars and Stripes, in Darmstadt 
West Germany, a 120,000 circulation 
two-color daily tabloid serving American 
service members and their families 
needs a GRAPHIC ARTIST. 

Applicant must have: . : 
- Strong me and illustration skills for 

layout of daily features and Sunday 
Magazine 

- Two years specialized experience 
communicating information 
through use of visual materials 

- Graphic or Fine Arts Degree 
- Experience with informational 

graphics on Macintosh computer 
- Prior newspaper experience 

Starting salary $24,705 per annum 
plus tax-free living quarters allowance, 
group insurance and a variety of 
privileges and benefits including mili- 
tary PX, commissary etc. Round-trip 
relocation expenses paid. Three year 
renewable service agreement required. 

Call (212) 620-3333 or write European 
Stars and Stripes, Room 401, 252 7th 
Ave., New York, NY 10001, for an 
application form. Return it with a letter, 
resume and non-returnable tear sheets 
and samples of your work directly to the 
Civilian Personnel Office, European 
Stars and Stripes, APO NY 
09211-4211. Applications must be 
postmarked no later than 20 April 
1990. 

CIRCULATION 
PRE LE CL LT 2 ILLS I TT ETE 

CIRCULATION DIRECTOR: Ideal oppor- 
tunity for a No. 2 man to move up from 
assistant to manager. Leadership, 
strong personnel, organizational skills 
required. Contact Maurice Williams, 
Free Press, PO Box 129, Kinston, NC 
28502. (919) 527-3191. 

Great opportunity exists for an individu- 
al who can show enthusiasm and moti- 
vation as crew manager for our Florida 
West Coast newspaper group. Come 
enjoy the beautiful gulf beaches and 
warm sunshine. Send resume and cover 
letter to Ron Smith, Circulation Mana- 
ger, Venice Gondolier, 200 E. Venice 
Ave., Venice, FL 34285. 

requirements to: 

ADVERTISING DIRECTOR 
Press-Enterprise is seeking an individual for the 
Advertising Director position. The Press-Enterprise is 

a six-day morning daily, 70% plus penetration, 23,000 

paid circulation, good growth rate. Staff of 20 respon- 
sible for retail, classified, T.V. Book, T.M.C. Co-Op 

and telemarketing via strong managers. 

Ideal candidate should come from competitive market 

and be futuristic in vision. 

We offer an excellent compensation and benefits 

package including a 401-K Program. 

Send introductory letter and resume, inciuding salary 

Gloria J. Kremer 

Human Resources 

Press-Enterprise 

3185 Lackawanna Ave. 

Bloomsburg, PA 17815 

EDITOR & PUBLISHER for April 14, 1990 
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CIRCULATION CIRCULATION EDITORIAL EDITORIAL 
CIRCULATION DIRECTORS 
Increase Your Circulation 

Expanding, Full service, Zone 5 

Contractor with a proven record 
seeks new and challenging markets 

Zone 3, 4, 5, 6 F.J. Helderle 
1-(800) 662-7397 

CIRCULATION MANAGER 

National newspaper is seeking home 
delivery manager for southeast region 
(zone 4). Responsibilities include 
directing and motivating large field 
staff, transportation and distribution of 
all home delivery through independent 
contractors. Position requires frequent 
travel and candidate must be willing to 
relocate. We are looking for an individu- 
al with a proven record in circulation 
sales, service, distribution, and staff 
development. Must have good commu- 
nication skills. Excellent salary, incen- 
tive and benefits package. Send cover 
letter, resume, salary history and 
requirements in confidence to: Box 
4587, Editor & Publisher. 

We are an affirmative action, equal 
opportunity employer. 

CIRCULATION DIRECTOR... 

in our very competitive suburban mark- 
et. 42,000 Daily, 47,500 SUN. An 
aggressive, upbeat newspaper in the 
fastest growing county in NJ is looking 
for a proven track record in sales and 
service, a positive attitude, a “can do” 
approach, and a burning desire to 
succeed. 

Excellent salary and benefits for the 
individual willing to accept the chal- 
lenge. Send resume to: 

Stanley M. Ellis, General Manager 
Burlington County Times 

Route 130 North 
Willingboro, NJ 08046 

CIRCULATION SALES MANAGER 

A large newspaper group is seeking 
highly motivated individuals with a 
minimum of 5 years experience in 
Circulation Management at newspapers 
in the 10,000 -30,000 range. The ideal 
candidate should be experienced in all 
areas of Circulation including sales, 
staff development, collections, TMC 
distribution, single copy sales and 
customer service. Opportunities are 
unlimited with our company if you 
possess the skills and desire to be 
successful. College degree with compe- 
titive market experience is a real plus. 
Send your resume and salary require- 
ments to: 

Box 4600, Editor & Publisher. 

CIRCULATION SALES MANAGER 
Expanding group of suburban Long 
Island weeklies (150,000 circulation) 
has career opportunity for professional 
with superior skills in communications, 
public relations and marketing. Phone 
room experience a must, as is a basic 
knowledge of computers, postal regs, 
TMC programs, and direct mail. No 
carriers or crews to deal with— we are 
almost 100% mail with some single 
copy. Send resume, salary history to: 
Box 4543, Editor & Publisher. 

Take a GIANT step... 
Place a Positions Wanted ad 

in E&P. Write: 
E&P Classified Advertising 

11 West 19th St. 
New York, NY +0011 

MOVE AHEAD IN THE 1990's 

The opportunity for career-minded 
District Sales Managers now exists in 
this recently established JOA Newspap- 
er Agency in Zone 2. We're looking for 
experience and a track record with 
emphasis on Customer Service and 
recruitment. As a 100,000 circulation 
newspaper we are moving into the 
1990’s in a big way. Become part of 
this exciting challenge. We offer top 
scale salary and bonus package, paid 
health insurance and generous bene- 
fits. EOE M/F 
If you are interested in growing with us, 
send your resume to: 

Nello Stover 
York Newspaper Co. 
PO Box 14401 
York, PA 17404 

SALES CREW LEADERS 

Nation’s leading newspaper marketing 
= seeks three Crew Managers for its 
hicago division. Guaranteed salary, 

medical and dental insurance, paid 
vacation time. Career Advancement 
opportunities. Contact Bill Kary at 
1(800)877-7176, or reply to: Sunset 
Crews, Inc. 33808 Groesbeck Rd., 
Fraser, MI 48026. 

ZONE MANAGER 
Growing 22,000 6 day PM daily seeks 
dynamic manager ready for new chal- 

‘lenges. Responsible for the. training, 
supervision and performance analysis of 
5 district sales managers. Develop 
district staff to increase circulation, 
improve service and recruit carriers. 
Advancement opportunities. Competi- 
tive salary and incentive programs. 
Regional applicants preferred. Send 
resume and salary history to John Bren- 
nan, Circulation Director, The Hour, 
346 Main Ave, Norwalk, CT 06851. 

EDITORIAL 
A major metropolitan newspaper in the 
midwest, with a daily circulation of 
more than 400,000, seeks a staff writer 
for its Sunday Magazine. Candidates 
must have at least three years daily 
newspaper experience; self-starter; 
highly motivated and creative and be 
able to write about a variety of subjects. 
Magazine experience preferred. We 
offer an excellent salary (23-41K) and 
an exceptional benefits package. Send 
cover letter, resume, clips to: Box 
4571, Editor & Publisher. 

ASSISTANT CITY EDITOR 
Our 37,000-circulation daily needs a 
person with strong editing skills to help 
a city editor and another assistant 
manage and lead 10 young reporters. 
Editing and management experience 
preferred, but we are ready to consider 
someone with proven reporting skills 
and a demonstrated ability to handle 
people. If you're interested in moving 
into management at a Gannett news- 
paper, please send resume and clips to 
Lee Cearnal, Editor, The News-Star, 
Box 1502, Monroe, LA 71210. 

ASSISTANT METRO EDITOR 
The Southern Illinoisan, the dominant 
regional newspaper 35,000 circulation, 
is looking for an assistant metro editor. 
We need solid reporting background, 
with copy editing, planning and super- 
visory experience. Layout experience is 
desired, and the job may entail some 
production responsibilities. Send 
resume, work samples and views on 
local news coverage and management 
principals to Tom Woolf, The Southern 
Illinoisan PO Box 2108, Carbondale, IL 
62902 EOE/M/F. A division of Lee 
Enterprises, Inc. 

EDITOR & PUBLISHER for April 14, 1990 

Assistant Editor : 
If you enjoy a challenge, can edit copy 
quickly and can motivate and inspire a 
staff of 12 writers, we want to hear from 
you. A 20,000 circulation daily in the 
middle of Oregon's timber county is 
seeking well-rounded journalist. Send 
resume to The News-Review, Box 
1248, Roseburg, OR 97470. 

Assistant metro editor. Night desk 
supervision and production on 
Gannett’s 56,000 circulation a.m. 
paper in Central New York. Write: Jack 
Marsh, executive editor, Observer- 
Dispatch, 221 Oriskany Plaza, Utica, 
NY 13501. Or (315)792-5000. EOE. 

ATTORNEY-JOURNALIST 
Attorney with newspaper and legal 
experience wanted. Send resume, clips, 
salary requirements to: Michigan 
Lawyers Weekly, 333 S. Washington, 
Lansing, MI 48933. 

Award winning Ohio daily looking for a 
reporter to cover county beat that 
produces a lot of news. Beginner or up 
to two years experience. This is 9600 
circulation, six-day paper in bustling N. 
Central Ohio city. Call or write Doug 
Koerner, Norwalk Reflector, 61 E. 
Monroe St., Norwalk, Ohio 44857. Tel. 
(419) 668-3771. 

BUSINESS EDITOR/REPORTER 

The Hawk Eye in Burlington, lowa has 
an immediate opening for a business 
editor/reporter. The successful candi- 
date will cover breaking business in 
agricultural news for an award-winning 
20,000 circulation newspaper in south- 
east lowa, in addition to producing an 
aggressive Sunday business section. 
Good pay and benefits. Send resume 
and clips to Dale Alison, PO Box 10, 
Burlington, [A 52601. 

CALIFORNIA-BASED, employee- 
owned, business photojournalism 
service must fill a position orf the east 
coast. We write magazine articles and 
offer the gamut of editorial services to 
Blue Chip corporate clients. Do you 
have excellent skills and discipline as 
both a writer and photographer? Would 
you like to work for a company that links 
earnings to productivity and offers a 
liberal benefits program? If you thrive 
under pressure, genuinely enjoy people, 
like traveling and are willing to work out 
of your home, send resume, salary 
history and recent writing and photogra- 
phy samples. Journalism degree 
required. No novices. Write to Box 
4614, Editor & Publisher. 

CITY EDITOR 

The Newport Daily News seeks a city 
editor to lead a talented staff of nine 
reporters in covering one of the most 
exciting communities in the country. 
We will hire a person whose writing sets 
an example for others to follow and who 
has newsroom leadership experience. 
We want to be the best small daily in 
New England. Tell us how you can help 
us meet that goal. Write David B. Offer, 
Editor, The Newport Daily News, 101 
Maibone Road, Newport, RI 02840. 
Deadline May 1. No phone calls please. 

CITY EDITOR 

The Meridian Star, an award-winning, 
25,000 circulation Sunbelt daily has an 
immediate opening for a city editor with 
the experience and ability to direct the 
news staff, make assignments and 
handle a heavy volume of local copy 
accurately, and quickly. Send resume, 
salary history and work samples to: 
Managing Editor, The Meridian Star, PO 
Box 1591, Meridian, MS 39301. Tele- 
phone (601) 693-1551. 

COPY EDITOR - for southeast Pennsyl- 
vania newspaper, Metropolitan PM 
daily. Must be skilled in working with 
experienced reporters, spotting and 
correcting weaknesses in stories. Sharp 
headlines and layouts also expected. 
Good community, solid newspaper 
where quality counts. 
Send resume and clips to Personnel 
Manager, Lancaster Newspapers, Inc., 
8 West King Street, PO Box 1328, 
Lancaster, PA 17603. 

COPY EDITOR: Energetic, creative copy 
editor needed to complete staffing on a 
hard-working, fast-paced desk. Copy 
ranges from long features and analyses 
to two-sentence cop briefs, major inter- 
national news to covered-dish supper 
announcements. Experienced 
preferred, but it’s also a great job for 
young talent. Send cover letter, resume, 
work samples and references to: Bert 
Gault, Assistant Managing Editor, 
Watertown Daily Times, 260 Washing- 
ton St., Watertown, NY 13601. Dead- 
line for application is April 28, 1990. 

COPY EDITOR - for 20,000 circulation 
Knight-Ridder daily. Must be fast, 
accurate and versatile as well as crea- 
tive with headlines and page design. 
Northeast South Dakota offers quality 
hunting, fishing and recreational lakes. 
Send letter, resume and work samples 
to Heidi Reuter, Managing Editor, Aber- 
deen American News, PO Box 4430, 
Aberdeen, SD 57402. Not sure if you 
should apply? Call me to talk about it at 
1-(800)658-3427. 

Copy Editor - Versatile quality copy edit- 
ing, creative headline writing, and an 
eye for outstanding page design. Must 
be fast, accurate, fair and have good 
news judgment. Send letter, resume, 
and tearsheets to Jim Willis, Managin 
Editor, Birmingham Post-Herald, P 
Box 2553, Birmingham, AL 35202. 

The CLASSIFIED PAGES 
of EDITOR & PUBLISHER 
move mountains-of- 
merchandise for 

the newspaper trade. 

EDITOR-WRITER needed. Prefer 
woman. 5,000 county seat semi- 
weekly. Edit copy, take pictures. 
Professional or will train. Allan Evans, 
(913)483-2118. 

You can’t expect to 
win unless you know why 
you lose. 
Benjamin Lipson 

COPY EDITOR 
Move up! Join a team of 
vigorous copy editors on 
a 7-day daily in the New 
York metro area. Good 
pay with excellent perks. 
We pay moving costs. 
Resume, cover letter, 
clips to: 

Box 4523, 
Editor & Publisher. 
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EDITORIAL EDITORIAL EDITORIAL EDITORIAL 

EDITOR q 
Immediate opening for experienced, 
versatile, innovative person with proven 
magazine or newspaper editing back- 
ground. We’re looking for a strong lead- 
er with keen news judgement and top- 
notch skills in wordsmithing, design, 
layout, coordinating projects and an 
ability to challenge our editorial staff. 
Experience with Macintosh preferred. 
Publications include a high quality 
monthly news magazine and a 500 page 
annual guidebook. Send resume, salary 
history and clips to: 

Managing Director 
Star Communications Ltd. 

Box 497G 
Grand Cayman, BWI 

EDITOR 
Award-winning 90-year-old weekly 
newspaper in a prestigious Westches- 
ter, NY, community seeks editor-in- 
chief. This demanding but rewarding 
position requires a strong writer/ editor 
with layout capability, extensive news- 
paper experience and proven manage- 
ment and community relations skills. 
Send resume and clips to: Deborah 
White, Publisher, The Scarsdale Inquir- 
er, PO Box 418, Scarsdale, NY, 10583. 

Experienced copy editors wanted. Appl- 
icants should have accurate copy edit- 
ing skills, with a flair for writing 
succinct, clear headlines. Layout and 
pagination experience desired. We offer 
an excellent salary (23-41K) and an 
exceptional benefits package. Please 
send resume and work samples to: 
Rosemary Kovacs, Night Managing 
Editor, 1801 Superior Ave., Cleveland, 
OH 44114 

EDITORIAL WRITER 

One of America’s biggest and best 
editorial pages, located in Zone 5, is 
looking for one of the country’s best 
editorial writers. We seek editorial 
board candidates with a passion for 
public affairs and the ability to express 
that passion lucidly and persuasively. 
Our politics are pragmatically progres- 
sive; we are particularly interested in 
writers with expertise in environmental, 
Third World and social issues, and with 
a flair for humorous and offbeat 
editorials. 

Previous editorial writing experience is 
desirable but not mandatory; strong 
reporting skills are essential. We are an 
affirmative action/equal opportunity 
employer. Send cover letter, resume 
and writing sample to: Box 4602, 
Editor & Publisher. 

MANAGING EDITOR 

The Daily Reflector, a 18,250 daily, 
21,000 Sunday independent newspap- 
er in Greenville, North Carolina, is seek- 
ing a talented, energetic individual to 
direct its news operations. The success- 
ful candidate should possess strong 
leadership and interpersonal skills; 
solid experience in newsroom manage- 
ment; and the ability to oversee deve- 
lopment of an information package 
designed to meet reader needs and 
interests in a growing, changing market. 
Please send resume and salary history 
in strict confidence to: D. Jordan 
Whichard, III, General Manager, The 
Daily Reflector, Inc., PO Box 1967, 
Greenville, NC 27835. 

EDITORIAL REPORTER 
The Southern Illinoisan, a 35,000 
circulation daily that recently was rated 
the best small paper in Illinois in a 
survey of editors and educators, is look- 
ing for a versatile reporter. We need 
someone who is at home with hard news 
and features and can give us an extra 
dimension with special projects and 
in-depth reporting. Send resume and 
clips to Tom Woolf, Metro Editor, 
Southern IIlinoisan, PO Box 2108, 
Carbondale,IL 62902 EOE/M/F. A divi- 
sion of Lee Enterprises Inc. 

Experienced reporters are being sought 
to be part of an expanded suburban 
coverage plan that would revolve around 
an aggressive new zoning system. 
Candidates must be self-starters and be 
willing to cover suburban communities, 
possibly out of suburban bureaus. Appl- 
icants should have a good command of 
the English language, and ability to 
identify, secure and write news stories 
succinctly and clearly against daily 
deadlines. We offer an excellent salary 
(23-41K) and an exceptional benefits 
package. Send cover letter, resume and 
clips to: Box 4570, Editor & Publisher. 

FEATURES EDITOR 
The Burlington (VT) Free Press seeks a 
creative energetic organized leader for 
its daily and Sunday living sections. 
You'll head a strong staff of writers 
covering a vibrant entertainment market 
and a variety of lifestyle topics. Previous 
experience in features a must. Send 
resume, examples of layouts and/or 
writing samples to Ron Thornburg, 
Editor, The Burlington (VT) Free Press, 
191 College St., PO Box 10, Burling- 
ton, VT 05402-0010. 

EDITOR & PUBLISHER 
You've earned a reputation for excellence. For lead- 

ership. For a special ability to recruit and develop a 
team of exceptionally talented newspaper men and 

women. If your newspaper hasn't been named one of 

the best, it’s on the way to that distinction. Your stan- 
dards are higher than most, so people around you are 

always stretching, and having fun doing it. 

Your first priority is people, the right people, and 

managing those vital resources skillfully. You make 
things happen through MBWA. Shirtsleeves ... moti- 

vating ... nurturing ... writing well ... editing for the 

reader ... producing a newspaper that makes a differ- 

ence in the lives of your neighbors. 

You didn’t expect to be reading this ad ... much less 

making a move. You’re already in a great job running a 
first-rate newsroom. But this opportunity is irresist- 

able: take an already very good, growing morning news- 

paper with a distinguished history and make it the best 

in town. Among the best anywhwere. In one of the last 

remaining two-newspaper markets just granted a 100- 
year JOA. One hot news town. Become a publisher. 

Send your resume and write to learn more about one 

of today’s truly rewarding career opportunities: Editor & 

Publisher Opportunity, c/o Dave Martens, York Daily 

Record, 1891 Loucks Road, York, PA 17404. If you’re 

as good as | think you are, this interview should be one 
of your better experiences. 
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Hard-nosed hard-news high-energy 
reporter for high-growth area needed to 
join veteran staff on three-times weekly, 
soon to be daily in Zone 8. There are 
plenty of good stories, and you'll be 
asked to lend a hand from time to time 
on the desk. We’re grossing with our 
city, and we offer good pay, benefits, 
and a good working environment. Send 
resume, Clips to: 
Box 4620, Editor & Publisher. 

HARD-EDGED, HARD-DRIVING BUSI- 
NESS REPORTER sought to cover the 
buisness and practice of law in Atlanta. 
Must have solid credentials, sophisti- 
cated clips. Reply: Richard Gard, Daily 
Report, 190 Pryor St., S.W., Atlanta, 
GA 30303. (404) 521-1227. 

INDUSTRY REPORTER 

Magazine publisher seeks experienced 
reporter/writer for newly created posi- 
tion with desire to live and breathe in 
the IBM S/3X and AS/400 market. A 
broad vision, good business ethics, and 
an enthusiastic personality a must. 
Previous S/3X and AS/400 or other 
computer knowledge valuable. Must be 
willing to travel. Send resume, cover 
letter, writing samples, and salary 
history to: H.R. Manager, Duke 
Communications International, PO Box 
3438, Loveland, CO 80539 EOE 

MANAGING EDITOR 

25,000 (MS) independently owned daily 
needs experienced person to lead 
editorial staff of 26. Send resume with 
references to Lawson Grant, PO Box 
331, Danville, VA 24543. 

MANAGING EDITOR well-versed in 
community news to direct coverage in 
16 towns and two universities- includ- 
ing University of Connecticut. Solid 
editing and leadership skills needed for 
young siaff at 12,000 daily. Resume 
and letter “Why I’m the editor you 
want” to George Geers, Editor, The 
Chronicle, One Chronicle Road, Willi- 
mantic, CT 06226. 

MANAGER, NEWS SERVICE 

The ye So igs eg gn AMERI- 
CAN CHEMICAL SOCIETY, the largest 
scientific society in the world, is active- 
ly staffing a key position in its Depart- 
ment of Communication. This individu- 
al will direct all activities of the News 
Service including: supervise staff of 
four, select topics for and edit science 
articles, arrange press conferences, and 
place scientists on radio/TV. Require- 
ments include a degree in Chemistry or 
equivalent, science writing and media 
relations experience. Excellent bene- 
fits. Salary to low $50’s. Send resume, 
in confidence to: 

AMERICAN CHEMICAL SOCIETY 
Attn: Personnel EP490 
1155 16th Street, N.W. 
Washington, DC 20036 

Equal Opportunity Employer 

MANAGING EDITOR sought for aggres- 
sive Atlanta legal newspaper to super- 
vise 8-plus reporters, assist in presenta- 
tion of daily news. Reply: Richard Gard, 
Daily Report, 190 Pryor St., S.W., 
Atlanta, GA 30303. (404) 521-1227. 

The measure of progress 
of civilization is the 
progress of the people. 
George Bancroft 

MANAGING EDITOR 

Growing 7,500 circulation of Bucks 
County, PA's oldest community twice- 
weekly is looking for an experienced 
editor to manage its news operation and 
to oversee the news content of this 
exciting family owned, four-generation 
newspaper. 

Solid writing, editing, and layout skills 
will be utilized daily. Self-starters, own- 
initiative types with high energy levels 
need only apply. Strong leadership 
skills to direct and develop young staff 
of this 100% local news product a defi- 
nate requirement. 

We are searching for someone who will 
enjoy settling permanently into an excit- 
ing and growing Bucks County region 
who is not afraid to challenge and scoop 
the larger local daily newspapers. 

Minimum 5-10 years editor- 
apprenticing required. Excellent salary 
and benefits package will be provided. 
Send cover letter, resume, references 
and clips to: 

Charles (Ty) Meredith, IV 
The Free Press 
PO Box 100 
Quakertown, PA 18951 

Prompt reply promised. Equal 
Opportunity Employment; M/F 

Send E&P BOX REPLIES 

to: 

Editor & Publisher 

Classified Ad Dept. 
11 West 19th St. 

New York, NY 10011 

(Please clearly indicate the 
box no. you are responding to.) 
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Classified 
... Where newspaper 

people meet and 
strike a match! 

Find your editor, advertising manager, 
artist, sales representative, circulation 
manager, public relations or production 
person with an ad in Editor & Publisher. 
We reach the working journalists you 
want to reach, every week . . . 113,000 
strong. 

It’s your 

people-to-people 

meeting place... 

All mail and calis go to: 

Editor & Publisher 
11 West 19 Street 

New York, N.Y. 10011 
212 675-4380 

HELP WANTED HELP WANTED 

EDITORIAL EDITORIAL 

Music/Features writer for America’s 
oldest regional music magazine. Know- 
ledge progressive music essential. 
$13,000 salary. Car necessary. Writin 
samples, resume to Good Times, P' 
Box 303, Roslyn, NY 11576. 

NEWS EDITOR 
Small Northern California daily seeks 
skilled editor to edit copy, layout spar- 
kling pages and grow into management 
position. Ideal for reporter seeking first 
management position. Respond with 
resume, clips, statement of editorial 
philosophy to Managing Editor, Oroville 
an PO Box 651, Oroville, CA 

Newspaper/Editorial 

COPY EDITORS, REPORTERS: 
Temecula newspaper in Southern Cali- 
fornia seeks copy editors and reporters 
who desire career growth and challenge 
at a fast-growing paper. Requires 
Bachelor's degree. Must be accurate, 
diligent and able to dig out the what-it- 
means as well as the what-happened 
while meeting deadlines. Tribune 
Company benefit package. Cover letter, 
resume, three examples of work to 
Joseph R. Smith, Managing Editor, The 
Californian, PO Box 970, Temecula, CA 

NIGHT CITY EDITOR: Editor with hard 
news experience needed to help direct 
coverage at 60,000 AM newspaper in a 
competitive market. Applicants should 
have at least five years daily newspaper 
experience and be able to direct over- 
night and enterprise coverage, super- 
vise reporters, and edit local copy with 
enthusiasm and care. Resume, tear- 
sheets, clips to Box 4609, Editor & 
Publisher. 

Olymic sports organization seeks 
aggressive editor to produce national 
monthly publication. Duties include 
features writing, coordinating free- 
lancers, and reporting on tournaments. 
Photo skills a plus. Relocation not 
required. Send resume and samples of 
work by 5/11 to: Scott Mathews, 
USTTA, 1750 East Boulder, Colorado 
Springs, CO 80909. EOE. 

REPORTER - General Assignment near 
Washington, DC. Resume to Page 
Burdette, Evening/Weekend Journal, 
PO Box 807, Martinsburg, WV 25401. 

REPORTERS 

Aggressive reporter needed by ae 
daily in the competitive Washington, D 
metro area. Must have at least two years 
professional experience. WE are 
demanding, but offer good experience 
for reporters on the way up. Send clips 
and resume to Diane Hartson, Manag- 
ing Editor, Journal Messenger, PO Draw 
431, Mannassass, VA 22110, or call 
(703) 368-3101. 

REPORTERS 

Gutsy, Zone 2 daily seeking bright 
aggressive hungry reporters. We offer 
terrific experience and great news 
beats, everything from crime to corrup- 
tion to catastrophies. Spend a year with 
us and you'll be on the fast-track. Send 
resumes and clips to Michael Bass, City 
Editor, The Hudson Dispatch, 409 39th 
Street, Union City, NJ 07087. 

REPORTERS If you're fascinated by 
what makes a city and its people tick, 
you might be interested in joining our 
weekly journal of insight, opinion and 
fine living, targeted at the top end of 
one of the nation’s fastest growing 
Sunbelt cities. To compete for one of 
these two top writing jobs, you should 
have 5+ years’ experience and be one 
of the top news and feature writers on 
your paper or magazine. Send us a letter 
telling about yourself, a resume and 
your 6 best clips to Box 4615, Editor & 
Publisher. 

Take a GIANT step... 
Fiace a Positions Wanted ad 

in E&P. Write: 

E&P Classified Advertising 
11 West 19th St. 

New York, NY 10011 

REPORTERS 

Immediate openings for aggressive, 
self-motivated, experienced reporters 
interested in covering breaking news 
and news features. Two positions avail- 
able with high quality monthly news 
magazine. Knowledge of photography 
helpful. Send resume, salary history 
and clips to: 

Managing Director 
Star Communications Ltd. 

PO Box 497G 
Grand Cayman, BWI 

REPORTER 
Experienced reporter to cover robust 
communities for a small daily. We need 
someone who is skilled in interviewing, 
writing and layout and who can handle a 
camera. Candidates should have an 
understanding of small-town dynamics 
and interests, and be willing to live in 
one of the fastest growing, healthiest 
regions in the country. Call Charles 
Freeman at (714) 849-4586. 

Reporter wanted for growing Washing- 
ton State daily to cover our rapidly 
changing business scene. Responsibili- 
ties include reporting and editing func- 
tions of daily business page. Send clips, 
cover letter and resume to Skagit Valley 
Herald, PO Box 578, Mount Vernon, 
WA 98273-0578. 

EDITOR & PUBLISHER for April 14, 1990 

MANAGING EDITOR - FCC 

Satellite television monthly trade magazine seeks an 

experienced Managing Editor. Editorial experience 

involving satelite television and/or cable television a 
definite plus, as is hands-on telecommunications 
experience. Located on the scenic California North 

Coast, this large publishing company offers a com- 
petitive salary and an attractive benefits package. 

Submit resume with salary history, salary require- 
ments, and work samples to: Personnel Director, PO 

Box 690, Fortuna, CA 95540. 
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EDITORIAL EDITORIAL FREELANCE SALES 

SPORTS COPY EDITOR 

The Anchorage Daily News is looking for 
a talented copy editor to be a leader in 
producing our sports sections. This job 
not only requires good editing and head- 
line writing skills but also ability in the 
use of color, = and design. A 
minimum of five years daily editing 
experience is required. Send resume, 
work samples and references list to: 

HUMAN RESOURCES 
ANCHORAGE DAILY NEWS 

PO BOX 149001 
ANCHORAGE, AK 99514-9001 

EQUAL OPPORTUNITY EMPLOYER 

Sports writer wanted for a Knight- 
Ridder twice-weekly newspaper in the 
Florida Keys. Must have reliable trans- 
portation, enthusiasm, and willingness 
to help out in other areas. Photography 
helpful. Award-winning staff is commit- 
ted to excellence. If you are a j-school 
grad looking for a first-rate paper to call 
home for at least two years, send clips, 
resume to Jackie Harder, The Keynoter, 

Box 158, Marathon, FL 33050. No 
phone calls. 

SPORTS layout and editing for quality 
40,000 AM daily in beautiful Pacific 
Northwest. Editing local and wire copy, 
headlines, page design, story and photo 
selection. Send resume and clips to Kay 
Gause, Personnel Director, Yakima 
Herald-Republic, PO Box 9668, Yaki- 
ma, WA 98909. 

The Daily Journal, a 30,000 PM is 
seeking reporters. Experience 
preferred, but there is room for an 
enthusiastic beginner. The Journal 
emphasizes local news. Send resume 
and clips to: Phil Angelo, Managing 
Editor, The Daily Journal, 8 Dearborn 
Square, Kankakee, IL 60901. Smoke- 
free building. No phone calls accepted. 

The Vero Beach Press-Journal, where 
local news reigns, needs a business 
writer. Our requirements are: at least 
four years newspaper experience; a 
thorough knowledge of business terms, 
reports and operations; an ability to 
write compelling stories the average 
reader can understand; a desire to 
compete and win. We offer good pay 
and benefits, a friendly and profession- 
al working environment, and sand and 
sunshine. The Press-Journal is a fast 
rowing, AM daily on Florida’s Atlantic 

Coast. Send resume, clips and refer- 
ences to Byron Gray, c/o Vero Beach 
Press-Journal, PO Box 1268, Vero 
Beach, Florida 32961-1268. 

The Daily Journal, a 30,000 PM seeks 
an experienced copy editor. Strong 
grammar/spelling/language skills 
needed. Good fringe benefits. Competi- 
tive salary. Send resume and clips to: 
Phil Angelo, Managing Editor, The Daily 
Journal, 8 Dearborn Square, Kankakee, 
IL 60901. Smoke-free building. No 
phone calls accepted. 

The Waterloo Courier, a 50,000 PM 
daily in Northeast lowa, has an opening 
for an assistant wire editor, preferably 
with two years experience, although 
entry-level applicants who have had 
internships will be considered. Applic- 
ants must be confident in their news 
judgement and layout skills, including 
front page responsibilities, as well as 
the ability to learn pagination on some 
exciting new equipment. Send resume 
and samples of work to Saul Shapiro, 
Editor, Waterloo Courier, PO Box 540, 
Waterloo, |A 50704. 

Two editorial positions open at our 
Manchester, TN weekly paper. Editor 
with at least 2 yeas supervisoy experi- 
ence; Reporter, with 2 years experience 
covering all phases of community news. 
Send resume and clips to Bob Kyer, Box 
400, Tullahoma, TN 37388. 

WANTED EDITOR 
Experienced community journalist to 
direct staff of growing weekly in one of 
America’s fastest growing cities. Must 
be familiar with government reporting, 
photography, page design and news- 
paper production. Please send resume 
to Rick Rabenau, Auburn Journal, 
1030 High Street, Auburn, CA 95603 

We're looking for a sports fan to run the 
sports department of our award-winning 
22,000 circulation AM daily. 

Candidates must have demonstrated 
management skills and be familiar with 
hunting, fishing and other outdoor acti- 
vites. We’re seeking someone who 
knows sports, can separate the magic 
from the mundane and who appreciates 
good writing. 

The scenic south-central Idaho area 
offers world-class skiing, hunting, and 
fishing and easy access to the Sawtooth 
Mountain recreation areas. 

Send resume and three writing samples 
to Clark Walworth, Managing Editor, 
The Times-News, PO Box 548, Twin 
Falls, ID 83303 by May 1. 

Canada has never been a 
melting pot; more like a 
tossed salad. 
Arnold Edinborough 

WRITERS 

Merideth Corporation seeks two quali- 
fied journalists to generate articles for 
Better Homes and Gardens WOOD 
magazine. Copy/Production Editor will 
be responsible for copy editing for style, 
accuracy, and clarity and monitoring 
production schedules. Staff Writer will 
produce articles of interest to wood 
turners, carvers, and woodcraft 
enthusiats. 

Successful candidates must have 
college degree in Journalism and mini- 
mum 3 years technical writing experi- 
ence, interest and hands-on experience 
with woodworking, and excellent jour- 
nalistic skills. 

Location: Des Moines, lowa 

Send cover letter, resume, writing 
samples and salary history in confi- 
dence to: 

Ms. Rock 
Corporate Manager 
Staffing Services 

Box 748 
Merideth Corporation 

Locust at 17th 
Des Moines, IA 50336 

Equal Opportunity Employer 

WRITERS WANTED: 
Growing chain of Southern California 
community newspapers seeking beat 
reporters, business, features and sports 
writers. Join a great team and live in the 
best place in the world. Send cover 
letter, resume, writing samples and 
references to: 

CNNI 
11636 Jarrito Court 

San Diego, CA 92127 

CLASSIFIED ADVERTISERS: If you don’t see a catergory that 

fits your needs, please call us at (212) 675-4380. 
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CREDIT UNION WEEK 
Independent, aggressive weekly news 
tabloid pays $25 to $300 cash for tips, 
leads, articles on fast-growing CU 
industry. Trends, technical, marketing 
battles, legislative -- we want it all. 
FAX (407) 627-7335 or phone (407) 
627-7330. 

EARN $500 
REPORTERS/EDITORS can earn $500 
for each article of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. If you’ve faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 
For information, 1-800-736-0897. 

FREELANCE WRITERS needed for fact- 
detective magazines. Pays $250-350 
per article including photos. A steady 
market for those who deliver. For guide 
lines, sample issue, write Dominick A. 
Merle, Editor, Globe Publishing, 1350 
Sherbrooke Street West, Suite 600, 
— Quebec H3G 2T4. Include 
ASE. 

Free-lance Writers 

Monthly news magazine that covers the 
woodworking industry is looking for 
free-lance reporters with experience in 
hard news, features and business 
profiles. Articles from Mid-Atlantic and 
Midwestern states - Ohio to Kansas - 
particularly needed. Must be able to 
submit 35mm photos. Send for guide- 
lines and a sample issue: Lewis Lorini, 
Associate Editor, Woodshop News, 35 
Pratt St., Essex, CT 06426. 

PRODUCTION/TECH 
Experienced pressman 5-10 years. 
Harris 845. Eight unit. Night shift. 
Benefits, ins. medical. Call Bill 
Cochrane, Gavelston Daily News, (409) 
744-3611. Resume to PO 628, Gavel- 
ston, TX 77550. 

DAUPHIN GRAPHICS the leader in 
remanufacturing goss single width 
pressess is seeking a self motivated 
sales representative. Must possess a 
thorough understanding of the opera- 
tions of Goss single width presses and 
components. Travel required. Excellent 
benefit package. Send cover letter 
along with resume and salary require- 
ments to: 

Dauphin Graphic Machines Inc. 
PO Box 

Elizabeth, PA 17023 

Distributors Wanted -- Leading edge 
company with unique distribution plan 
has the right products at precisely the 
right time -- Top 1% income attainable 
-- (404) 925-9645 recorded message. 

Don’t be discouraged by a 
failure. It can be a positive 
experience. Failure is, in a 

sense, the highway to suc- 
cess, inasmuch as every 
discovery of what is false 
leads us to seek earnestly 
after what is true, and every 
fresh experience points out 
some form of error which 
we shall afterwards careful- 
ly avoid. 
John Keats 

POSITIONS 
WANTED 

ADMINISTRATIVE 
Fast growing metropolitan newspaper 
seeks an individual with strong mechan- 
ical and electrical background in the 
newspaper industry. Knowledge of and 
experience with Harris 1472P inserters, 
Hall equipment and Dynaric Strappers 
very helpful. Must be able to work 
nights and weekends. Send resume to 
Review-Journal, PO Box 70, Las Vegas, 
NV 89125. Attn: Production Manager. 

PRODUCTION SUPERINTENDENT 
Need strong motivator, leader for pre- 
press with Royal Zenith Scanner and 
Harris 845 offset pressroom. 30,000 
AM daily in Zone 6, salary negotiable, 
based on experience. Excellent bene- 
fits. Send resume and salary needs to 
Box 4589, Editor & Publisher. 

WEB Off Set Pressman for daily AM 
newspaper. Urbanite experience 
preferred. Please send resume to Ken 
Sheldon, Warren Times Observer, PO 
Box 188, Warren, PA 16365. 

RESEARCH 
The Mercury News, a Knight-Ridder 
newspaper, has an immediate opening 
for a research analyst in its marketing 
services department. Responsibilities 
include conducting and analyzing 
survey research for all departments of 
the company and analysis of seconJary 
research. A bachelor’s degree and a 
newspaper background are required 
along with 3-4 years experience in 
conducting survey research. Strong 
analytical and writing skills are neces- 
sary as is experience with SPSS and 
SPSS-X in mainframe and PC environ- 
ments. A master’s degree is desired. For 
confidential consideration please send 
your resume and salary history to: 

George G. Owen 
Marketing Services Department 

San Jose Mercury News 
750 Ridder Park Drive 
San Jose, CA 95190 

BUSINESS OFFICE PROFESSIONAL 
- CPA, MBA - with 14 years newspaper 
industry experience seeks challenging 
career opportunity with growth oriented 
media company. Background includes 
management experience in the 
accounting, data processing, and circu- 
lation departments. Experienced in 
acquisitions, return on investment anal- 
yses, commercial printing operations, 
state and federal tax returns, computer 
hardware and software conversions, 
operating and capital budgets, new 
product projections and introductions, 
and strategic marketing. This experi- 
ence, gained from 3 newspapers - 30K 
to 130K - has been broad. Now looking 
for an opportunity to pull it all together. 

Box 4603, Editor & Publisher. 

Go directly to the bottom line with this 
aggressive profit-maker as your 
publisher/GM. Strong marketing/sales, 
people skiils. Stable non-drinker, active 
in community. Box 4613, Editor & 
Publisher. 

PUBLISHER -- Veteran newspaper 
man, most recently publisher of family- 
owned daily, seeks similar position with 
small to medium daily. Strong in 
management, circulation, advertising, 
editorial. Also able to invest in property. 
Box 4607, Editor & Publisher. 

PUBLISHER/GENERAL MANAGER 
Successful publisher with extensive 
general management/labor relations/ 
legal/human resources background. 
Fourteen years with dailies 
20,000-200,000. Available to meet at 
ANPA. Write Box 4616, Editor & 
Publisher or call (404)352-2497. 

Top corporate executive seeks reloca- 
tion and reassignment as publisher of 
seven day daily. Available at ANPA for 
interview. Box 4604, Editor & 
Publisher. 
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CLASSIFIED ADVERTISING 
Order Blank 

Name 

Company 

POSITIONS WANTED POSITIONS WANTED 

ART/GRAPHICS 
INFO GRAPHICS 

Freelance maps, charts, diagrams. 25 
years experience, reasonable rates call 
J.C. (203) 638-2663. 

Address 
CIRCULATION 

City 

State 

Phone 

Classification 

Authorized Signature 

Copy 

TELEMARKETING MANAGER. 
15 years experience in managing 
subscription sales by phone and crews. 
Can be part of existing operation or 
implement start-ups situations both in- 
house and remote. Experienced in 
Establishing turn-key operations. Box 
4617, Editor & Publisher. 

TOP CIRCULATOR, sales pro, profit 
booster, seeks top circulation post. Top 
results require a pro “hands off” 
Publisher to work with. Lee (815) 
842-3619. 

DATA PROCESSING SSS 
DATA PROCESSING PROFESSIONAL 
Seeking career opportunity in Data 
Processing, Production, or Financial 
Department. Knowledgeable of most 
areas of newspapers and anxious to util- 
ize my skills, experience and back- 
ground. Offer several years of manage- 
ment and a strong technical back- 
ground on wide variety of computers 
and software. Qualifications include 17 
years in Data Processing, 12 years of 
newspaper experience and 8 years in 
management. Extensive experience on 
SII systems, Collier-Jackson software, 
PC’s and all areas of accounting and 
finance. For more information please 
contact: Jim Clement (512) 643-9078. 

EDITORIAL _ 
BET I'M BETTER. Experienced repor- 
ter, talented and versatile, seeks GA 
job. Blake, (504) 387-6271. 

EDITORIAL 

Sports Writer 
With 9 years experience seeks job on 
mid to large-sized daily. Excellent 
writer, good starter and accepts any 
challenge. Good feature writer and can 
do desk work. Call William at (816) 
232-7343. 

Top reporter, great references, beer 
free-lancing but longs to return to news- 
room. Experienced at most news beats, 
bureaus, arts and entertainment. Four 
years recent major newspaper experi- 
ence. Willing to relocate. (404! 
325-8850. 

WALL STREET JOURNAL/EUROPE 
special correspondent seeks strings 
with other papers on Italian topics, 
including Church, Vatican, business. 
Call John Perrotta, 0039-6-5807494, 
fax 0039-6-6781540. 
Write c/o Stampa Estera, Via della 
Mercede 55, Rome. 

Will someone offer a May graduate a 
reporting job or internship? | don’t have 
a journalism degree, but | can write; 
speak fluent French and passable Span- 
ish. Let me prove it. Will Schaub, Box 
3995, Brown University, Providence, 
RI 02912. (401)521-1079. 

Zurich, Switzerland based journalist 
(American) seeks free lance or full time 
work for American or European papers 
or magazines. You name it - I've done it: 
Travel, arts, economy, Europe 1992, 
celeb interviews, more. Ron Merkin, c/o 
Amex Travel Office, Bahnhofstrasse 20, 
8001 Zurich, Switzerland. Can 
relocate, 

Avoid letting temper block 
progress - keep cool. 
William Feather 

PHOTOGRAPHY 

No. of Insertions: Amount Enclosed: $ SS 

CLASSIFIED ADVERTISING RATES 
Effective January 1, 1990 

POSITIONS WANTED 
1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 

3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 

Add $6.50 per insertion for box service. Add $4.20 per insertion for box service. 

Count as an additional line in copy. 

LINE ADS 
1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 

3 weeks — $5.10 per line, per issue. 

4 weeks — $4.35 per line, per issue. 

Count as an additional line in copy. 

Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 

NO ABBREVIATIONS. 

DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 

Payment must accompany all Positions Wanted ads. 

DISPLAY CLASSIFIED 

The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 

DEADLINE: 8 days prior to publication date. 

Contract rates available upon request. 

Box number responses are mailed each day as they are received. 

Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 

Energetic, award-winning sports repor- 
ter seeks position on quality newspaper. 
Write Box 4621, Editor & Publisher. 

Extremely versatile features writer/pop 
music columnist with four years experi- 
ence in weekly, mid and large sized 
newspapers seeks position at medium 
or large metro daily. This creative, 
energetic Minneapolis-based man of 
1,000 story ideas will relocate. Excel- 
lent clips and references available upon 
request. (612)822-9288. 

Managing Editor of 37K daily, 45K 
Sunday seeks challenging M.E. or 
editor's post with opportunity for 
advancement. Community-minded, 
strong belief in local content. 

Box 4605, Editor & Publisher. 

Chief photographer for medium —s 
seeks position on larger newspaper. 
years experience. Knows PMT produc- 
tion and layout. Hard-working and effi- 
cient. Any zone. Please reply: Kenneth 
Handfield, Jr., PO Box 135, Linwood, 
MA 01525 (508)234-2510 

Freelance Photographer with 7 years 
experience seeks staff position. | am a 
self starter with a good news and visual 
sense. Computer graphic experience 
Call Mike (206) 937-3411. 

To give 100% to being a top photogra- 
pher and a team player for a newspaper. 
In addition | offer enthusiasm, creativi- 
ty, high energy, and the ability and 
determination and equipment to tackle 
any assignment. Zone 9 staff position 
wanted. Debbie Dixon. Box 4579, 
Editor & Publisher. (Entry-level). 
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E&P Employment Zone Chart 
Use zone number to indicate location 

without specific identification 
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SHOP TALK AT THIRTY 

By B.G. Ellis 
To those of us who never could 

follow the parsing diagrams the Miss- 
es Protheroe created in the nation’s 
high school English classes and who 
learned grammar, spelling and 
mechanics by scathing appraisals 
about our university educations from 
bellowing slotmen, there is something 
disquieting about showing up for a 
parent-teacher conference with your 
teen-ager’s Ms. Protheroe. 

No matter that we may use more 
past-active verbs in an hour than she 
will throw on the board in a semester, 
or that we know how to use the cor- 
rect punctuation in a gerundive chal- 
lenge. Libel potential hidden in a rou- 
tine cop story is something Miss 
-Protheroe would miss. She would 
also have a difficult time processing 
the ‘Pope-Elope’ piece within a 
copydesk’s 15-minute deadline —she 
would still be carefully penning a 

voice in the second paragraph. 

In working on a doctorate these last 
four years, I was the target each time 
English professors disparaged the 
state to which journalism has reduced 
the language of Shakespeare, Milton, 
and Keats. 

“Dropping capital letters to save 
pennies!” one sneered in my direction. 

notation about a suspected shift of 

journalism at Oregon State University. 
She estimates she has assessed more 
than 30,000 compositions from both 
English and journalism students.) 
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Get your copy of 

- Australia’s big marketing, advertising and 

media magazine. 

Each fortnight you'll benefit from Ad News’ in- 

cisive reporting on Australasian events, oppor- 

tunities and trends which could help or affect your 

[ business 

| To: Ad News, 17-21 Bellevue Street, 
Surry Hills, N.S.W., 2010, Australia —_| 

| YES! Please send me AD NEWS for one 
= year - 26 issues. | enclose my 

| bankdraft in Australian currency for Aust. $128. | 

| Name: 

| Address: 

(Ellis is an assistant professor of 

The copy editor and Miss Protheroe 

Now, James J. Kilpatrick is no 
grammar guru to English types, but 
his name was repeatedly invoked in 
several classes once instructors 
learned a “journalism type” was 
enrolled. It mattered not that my well- 
organized, well-researched, carefully 
written, incisive term papers came in 
weeks before deadline — as is cus- 
tomary with some of us journalism 
types. 

A scholarly tome on Voltaire that 
had polish worthy of a New York 
Times Op-Ed piece — it eschewed 
the APA-styled paradigms and 
parameters — did earn an A along 
with the endnote: 

Kansas City Star, John Steinbeck of 
the San Francisco News. 

Globally, there are Anton Che- 
khov, master of the 800-word news- 
paper piece; Emil Zola of L’Aurore; 
Gotthold Lessing of the Berlinische 
Privilegirte Zeitung; and Winston 
Churchill cabling war stories to the 
London Daily Graphic. And if 
English faculty disdain stems from 
our inkstains, perhaps it is well to 
remember the accomplishments of 
John Gutenberg and William Cax- 
ton — Caxton certainly standardized 
spelling —who made such literature 
available to ordinary folk in the first 
place. 

It is ironic that the English teacher who sniffs at the 
daily contribution of our newsrooms could turn, 
moments Iater, to try inculcating students with her 
passion for the bards of American letters who learned 
their art in the newsroom... 

You are a most fluent writer, but at 
times one feels that the clever, witty 
writing is a bit of a smoke-screen 
[sic]; an attempt to convince through 
the sheer power of the rhetoric rather 
than through cool reason. 

I reverted to paradigms, parame- 
ters and meta-modalities. 

Our customary acquiescence 
before the Misses Protheroe must 
end, particularly now that there is 
unequivocal empirical evidence 
showing they desperately need us 
journalism types. 

It took doing a dissertation on how 
the Misses/Ms./Messrs. Protheroe 
assess themes to make me see that 
journalists are not red-headed step- 
children, leading our robust and mag- 
nificent tongue straight to perdition. 

What we do daily — particularly 
copy editors and editorial writers — 
might be of immense help to those 
who labor to teach composition to 
high school and college students. 

It is ironic that the English teacher 
who sniffs at the daily contribution of 
our newsrooms could turn, moments 
later, to try inculcating students with 
her passion for the bards of American 
letters who learned their art in the 
newsroom: Edgar Allen Poe of the 
New York Evening Mirror, Mark 
Twain of the Territorial Enterprise, 
Stephen Crane of the Pittsburgh 
Leader, Ernest Hemingway of the 

What we seem to do in journalism 
classes and newsrooms is to take the 
wretched refuse of a thousand high 
school and college English classes 
and, within a few weeks, have them 
demonstrating writing proficiency 
that must aggravate the Protheroes. 
Even non-journalism types can go 
forth and write a passable memo, let- 
ter, grant proposal or report. 

Nearly 75 years ago, a University 
of Michigan professor described this 
familiar phenomenon: “His [sic] 
writing, if not graceful, will be clear, 
simple, and correct, and no one will 
have the slightest difficulty in under- 
standing him.” His explanation: 
“merciless and decisive” treatment 
by newsroom types, particularly copy 
editors. There is also pride in the out- 
fit, knowledge that the tyro writer’s 
stuff will be read by thousands. 

Which brings us to the surprising 
discoveries about the Misses Protheroe 
of an entire state found in data analy- 
sis for that dissertation. Most Misses 
Protheroe hate teaching composition. 
For one thing, few have had any 
training in assessment, but many are 
not about to enter the bouge of jour- 
nalism to take a copy-editing class 
where they might pick up direction, 
sharpen and quicken judgment, and 
translate it all to composition instruc- 
tion. Although more than 90% of the 

(Continued on page 41) 
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How WRC-T'V Keeps 16,607 Armchair 
Athletes From Going Scoreless. 

When WRC-TV in Washington, D.C. 
found its sports hotline sidelined by a faulty 
phone system, the station added Microlog’s 
VCS 3500 to its game plan. 

Now, WRC is able to give up-to-the- 
minute information on everything from foot- 
ball to the French Open. The system even 

polls viewers to get their opinions 
on major events and issues. 

Hotlines are just one way the 
VCS 3500 helps improve perfor- 
mance. Newspapers can use it to pro- 

vide stock quotes, weather, sports scores, 

horoscopes and soap opera updates. Radio 
stations can promote contests and provide 
information on local entertainment, sports 

and traffic. And all forms of media can attract 
new advertisers and generate revenue with 
special programs using 800 and 900 numbers. 

Whether your medium is TV, radio, or 
print, Microlog helps you reach a larger 
audience, faster and more cost efficiently 
than ever before. 

We'll prove it with a FREE ANALYSIS of 
your present phone system. And we'll send 
you a free brochure explaining how Microlog 
works for media. Just call Stacey Sands today. 

1-800-562-2822 In MD (301) 428-3227. 

MICROLOG 
CORPORATION 

THE VOICE OF EFFICIENCY 



COME TO 
THE PITTSBURGH CONFERENCE 

OR THIS COULD BE 
YOUR NEXT JOB ! 

THE SIXTH PITTSBURGH CONFERENCE will be packed with valuable information you will be able to use 

at your newspapers. This interdisciplinary graphics program is designed to help both graphic and word jour- 
nalists. More than 400 professionals and students attended last year's conference. It's the biggest bargain in 

continuing education. Bring a colleague and enjoy the benefits of the competitive edge. 

THE SPEAKERS 
Carol Guzy, Washington Post, POY Newspaper Photographer of the Year 

Mike Davis, Albuquerque Tribune, POY Newspaper Picture Editor of the Year 
Charles Moore, Black Star, first Eastman Kodak Crystal Eagle Award winner 

Angus McDougall, professor emeritus, University of Missouri and author of “Picture Editing & Layout" 
Colleen Conant, managing editor, Memphis Commercial-Appeal 

Dave LaBelle, Western Kentucky University and author of "The Great Picture Hunt” 
Tim Bitney, assistant managing editor/graphics, Minneapolis Star Tribune 

Jeff Glick, graphics editor, U. S. News and World Report 
David Hawpe, editor, Louisville Courier-Journal 

Eugene Richards, Magnum, POY Magazine Photographer of the Year 

SATURDAY WORKSHOPS INCLUDE: Macintosh workshops and demonstrations; the new Photone Prepress color 
separations program for the Macintosh designed at Ohio University; AP's new electronic picture desk for hands-on expe- 
rience; and portfolio critiques for photographers and newspaper editors. Plus much, much more! 

Registration Form 

Name 

ITTSBURGH | Newspaper/affiliation 
CONFERENCE Address 

MAY 11-13, 1990 Telephone 

Job title/description 

Please send your registration form, with check made payable to The Pittsburgh Press 

Conference, to: 
$60 for professionals J. Bruce Baumann, assistant managing editor/graphics, The Pittsburgh Press, 

34 Boulevard of the Allies, Pittsburgh, PA 15230. 
$50 for students 412-263-1502 

The Pittsburgh Conference is sponsored by The Pittsburgh Press, a Scripps Howard Newspaper 




